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mPTIMISM FELT 
AS. INDUSTRIAL 


d@ ess of Housing Act 


Cincinnati, O., Sept. 21.—NRA is | 
seeking to maintain a fair competi-. 
tive system with full opportunity for | 

. private initiative and the incentive 
of private profits, Donald R. Rich- | 
berg, executive director, nae today | 


ina telegram to the N. I. A. 
“NRA will 


defined,” he commented. 


government of industry.” 


b Cincinnati, O., Sept. 


& 
‘ 


Plaza Hotel today. 


with the automobile 
outstanding example. 
Attendance at the N. I. A. A. 


exhibits, 


of optimism. 


Other Speakers 
Other 


town, O.: 
president, 
Company, Hamilton, O.; 
Lind, general manager, 
Machine 


Alexander 


- 0. Eastman, president, 
Eastman & Co., New 
R Van Petten, 


Akron, O.: and John R. Bangs, Jr., 


head of the school of administrative 


‘gineering, Cornell University. 


Indicating the immensity of the 
Muilding industry and its effect on| 


the economie fabric of the entire 
pad Mr. Canaday said 16,000,000 
* the 29,000,000 buildings in this 
“Ountry 


have to be razed. 
(Continued on Page 27) 


MEETING OPENS 


NI A. A. Hears of Prog- 


merit and ane in- 
creasing public support as its poli- 
meme cies and methods are more clearly | 
. “NRA is 
dedicated to the principle of self- | 


20.—Writing | 
and securing passage of the National 
Housing Act was primarily a mar- | 
keting operation, Ward M. Canaday, | 
director of publicity for this phase 
of the administration effort, told the | 
National Industrial Advertisers <As- | 
sociation at the opening of its 12th | 
annual convention at the Netherland | 


Mr. Canaday pointed out that this | 
“t avails the building industry, for 
le first time, of the benefits of in- 
sallment selling, which is respon- 
sible for the success of many indus: | 
trial giants of the United States, 
industry an} 


con- 
ame ‘ution, as well as the number of 
a is larger than at any time 
since 1929, and both compare favor- 
ably with that boom year. The meet- 
Ing is marching forward in a glow 


. speakers on the program 
lor the opening day included Ben- 
hett Chapple, vice-president, Amer- 
an Rolling Mill Company, Middle- 
Thomson, Sr., 
Champion Coated Paper 
Herman 
National 
Tool Builders Association; 
* ©, 

York; H. E. 
advertising manager, 

— ‘rubber goods division, 
8. F. Goodrich Rubber Company, 


are in need of repair, and 
M0 less than 3,000,000 of them will 
Normal depre- 
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TWO NEWLY ELECTED OFFICERS OF THEN. A.B. 


Broadcasters to Push 


Plans for Delivering 
“Audited Circulation 


N. A.B. Plans hence: idtines J. Truman 
Ward Is New President 


Cincinnati, O., Sept. 20.—The radio HEADS BROADCASTERS 
|industry will speed up efforts to 
| provide an “audited circulation” for > 
advertisers, it was indicated at the : 
12th annual convention of the Na- 
tional Association of Broadcasters 
this week. The association adopted 
a resolution indicating that it is in 
sympathy with the viewpoint of ad- 
vertisers and is preparing to meet it. 

This action followed appearance 
before the association of John Ben- 


Charles W. Myers, KOIN, Portland, Ore., newly elected second 
vice-president of National Association of Broadcasters, and S. 
Gordon Persons, WSFA, Montgomery, Ala., new director, discuss 


the program between 


: 


Press-Radio Service 


I Ss C. a | | e d a F a 1 | ure oy or July testend tthe fall. 


son, president of the American Asso- 
ciation of Advertising Agencies, who 
pointed out that radio is now the 
only major medium which has not 
proved the size of its audience to 
the satisfaction of the men who} 
_ spend the money. 
| J. Truman Ward, of Station WLAC, 
| Nashville, Tenn., was elected presi- 
dent of the N. A. B. The 1935 con- 
vention will probably go either to 
Miami or Buffalo and it will be held 


sessions at ‘Cincinnati. 


Ascap Case Discussed 


| 


Cincinnati, O., Sept. 20.—That cre- 
ation of the Press-Radio News Bu- 
reau has failed to heal the breach 
between radio and newspapers, if it 
has not aggravated the sore spot, 
was clearly indicated at the opening 
session of the National Association 
of Broadcasters Monday morning, 
when enthusiastic applause was ac- 
‘corded Senator C. C. Dill following 
an address in which he made a sen- 
sational attack upon the daily press. 

It was obvious that the broadcast- 
ers still look longingly at the rev- 
enue which might be secured by find- 
ing sponsors for news reports, a pro- 
cedure which is specifically banned 


organization of the Press- Radio 
News Bureau. 

While representatives of newspa- 
per-owned stations, which are a 
minority 
N. A. B., deplored the _ vitriolic 
charges of the Senator from Washi- 
ington, it was evident from the 
cheers which punctuated his address 
that it will be only a matter of time 
before the Dill advice to form a na- 
tional radio news organization is 
translated into action. 


“Surrender of Birthright” 


Senator Dill began his address by 
recalling that it was news broadcast- 
ing which gave birth to radio. West- 
inghouse beat the newspapers with 
election reports in 1920 and received 
so many letters that it applied for 
a Boston franchise. Newspapers 
| provided this news, which, according | 
to the speaker, heightened interest | 
jin newspaper reports and gave a 
| filip to circulations. 

The 1934 agreement 


sulted in the Press-Radio News Bu- 


ioe was “a surrender of the birth- | 


right of radio,” 
| tested. 


j}asserted flatly. “It satisfies nobody 
| because it flies in the face of prog- 
|ress. The pact must be changed or 
radio stations must create their own 


Senator Dill pro- 


by the agreement which led to the. 


in the membership of the | 


which re-| 


“The agreement is a failure,” he | 


The question of audited circula- | 
organizations to get the news. It is|/tion shared pre-eminence at the| 
their plain duty to do so.” | N. A. B. convention with the gov- 

He pointed out that the two five-|ernment’s anti-trust suit against the 
American 


J. Truman Ward 


study what is pertinent information 
for advertising agencies and adver- 


minute news broadcasts permitted Sosseey of Pirteom eta tisers who are buyers of radio ad- 
by this agreement constitute only | Authors & Publishers, which, speak- 


vertising, and to invite discussions 
with representatives of the Four A’s 
and Association of National Adver- 


one per cent of the total broadcast-|ers pointed out, should relieve both 
ing time of most stations. This com- | SSvertionrs and stations of the heavy | 
pares with 14 per cent in Finland, | tribute paid in the past. The N. A. B. oad e ; 
a hothed of radio, and almost 50 per | lso decided to start immediately tisers, with a view to setting up a 
cent in Cuba. It is far less than | upon the creation of its own pool of | Pureau for the broadcasting indus- 
the time allotted for news in most | music. try, such committee to report with 


| civilized countries, he said. Worst The resolution relating to audits | recommendations to the board of di- 
of all, according to Senator Dill, is|read as follows: ‘rectors for action as quickly as 
that “the press decides what shall} “The National Association of | possible.” 


Broadcasters hereby directs’ the 
chairman of its commercial section 
to appoint a committee of five to 


be broadcast.” 
Another drawback pointed out by 
(Continued on Page 24) 


The present chairman of the com- 
mercial section is Arthur B. Church, 
Midland Broadcasting Company, 
Kansas City. 


Leaders of the N. A. B. expressed 
the conviction that it is possible to 
provide a more accurate picture of 
radio coverage than of the circula- 
tion of a periodical. All that is 
necessary is to determine the facts 
desired. Means of getting almost 
any desired information are already 
in existence, it was asserted. 


Last Minute News Flashes 


U. S. Injunction Stops Louisiana Advertising Tax 

New Orleans, La., Sept. 21.—Publishers of the 13 daily newspapers in 
Louisiana which are subject to the state tax of two per cent on adver- 
tising revenue because their weekly circulation is 20,000 or more, yesterday 
won a temporary injunction from Federal Judge Wayne G. Borah holding 
|up collection of the tax. Arguments for a permanent injunction will be 
fog: Sept. 29. 

The 13 affected publishers charged discrimination, since the tax does 
| not affect the remainder of the 163 publications in the state which sell 
advertising. Their petition also points out that other forms of advertising, | number of listeners tuned in to any 
|}such as radio, are not included in the tax measure. one program; other surveys show 
| dee eee the “average” audience for a new 


| ‘ogram. For the rest, the audi 
| American Rolling Mill dihiaibais Men Killed ee are ee 


depends on _ the entertainment 
| Cincinnati, O., Sept. 21—Two members of the advertising department | offered, it was explained. 
lof American Rolling Mill Company were killed and a third critically The task is to determine just 
injured early today in an automobile smash-up. The dead are Russell P. 


what information should be consid- 
Hall, 28, and August P. Denton, 36. Paul Weinman, 22, sustained a frac-|ered fundamental and how many of 


Task Called Easy 


Signal strength checks show the 
area reached by a radio station; 
coincidental checking shows. the 


tured skull. the existing agencies will be re- 

The men had attended the first day of the N. I. A. A. convention and | quired to provide it, as well as how 
| were returning to Middletown when their car collided with an oncoming |far they are to go in any one in- 
| truck. stance. 


Radio is also laying plans to sell 
itself to the public more convinc- 
ingly while selling manufacturers’ 
goods, many leaders of the industry 
having decided that the excellence 
of American radio is not fully appre- 


| P ciated by the listener. 
| Munson Lines Name Lord & Thomas Discussion of the ASCAP suit de- 


New York, Sept. 21.-—The advertising account of Munson Steamship veloped the prediction that it will 
| Lines has been placed with the New York office of Lord & Thomas. result in advertisers paying only for 


Richard Stanton Is Hoyt Vice-President 
| New York, Sept. 21.—Richard Stanton has joined the New York office 
| of Charles W. Hoyt Company, Inc., as vice-president and account executive. 
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2 ADVERTISING AGE September 22, 19, 
— 
the music used on their programs, Dis-| according to the resolution, shall be |innocent infringement penalty for a 


the royalty being fixed by the copy- | 
right owner. This will result in a 


scaling down of music costs, since | this proposal. 


the method heretofore has been for 
broadcasters to pay 


sustaining fee. 

The N. A. B. adopted a resolution | 
instructing officers and members to 
support the suit against ASCAP and 
affiliated defendants, “to the end| 
that royalties for the public per-| 
formance of music may be deter-| 
mined by free and open competition 
among copyright owners.” 


Recommendations Made 


One recommendation of the com- 
mercial section was not formally 
adopted by the association, but was 
passed on to the membership as 
being a recommendation of that | 
branch. Aimed at standardization 
of units of sale and rate cards, it 
made five points, one of which was 
standardization of units of sale as 
follows: One hour, one-half hour, | 
quarter-hour, five minutes, one-min- 
ute transcriptions, 100 words, half-| 
minute transcriptions and 50 words | 
or less. 

Amother recommendation of 
commercial section was that all) 
quantity discounts shall be given | 
within a period of one year, with | 
discounts retroactive to the first) 


the 


royalties on | commercial 
their net receipts, plus an arbitrary | companies such as General Motors, 


WHERE THERE’S RAIN THERE’S CORN 


broadcast within that year. 
counts shall apply within the same | extended only to agencies which can 
time classifications, according to | satisfy the bureau as to credit re- 
| sponsibility and radio service facili- 
ties. The bureau shall provide the 
membership with a list of agencies 
accorded recognition with the 
operating more than one subsidiary, | “strong recommendation of the N., 
shall be granted a group plan allow- A. B. that members pay agency com- 
ing discounts for each of the sepa-| mission only to those receiving this 
rate companies under a_ blanket | recognition.” 
order to apply even if more than one| The association reaffirmed the 
agency is involved in placing the/4933 resolution asking that the pres- 
time. ent requirement that transcriptions 
The fourth point was that all sta-|pe identified as such be softened. 
tions put on their rate cards, in| This plea will be forwarded to the 
addition to the regular standard| federal Communications Commis- 
units of time, under a _ separate | sion. 
heading called “special service fea- | After a prolonged debate, the 
tures” such offerings as time 8I8-|~ 4B. adopted a resolution pro- 
nals, weather reports, sport events, | viding that advertisers asking for 
participation programs and other service involving a direct outlay of 
service features, with an adequate | funds be required to pay for it. Most 
description of what the individual | «tations maintain merchandising de- 


station allows. |partments, it was explained. If a 
‘member of this department ad- 


P dresses a sales meeting, there will 
The commercial committee CON-|he no charge. If the department is 


cluded its move toward standardiza- asked to send a letter to the trade, 
tion by recommending that no sta-|ino advertiser will be expected to 
tion quote quantity discounts on | pay for postage and other direct ex- 
consecutive times other than 13, 26, | nenses. 

52, 100, 150 and 300. | Will Pool Music 

The N. A. B. adopted a resolution 

providing for establishment of an Another resolution petitioned Con- 
agency recognition bureau at Wash-| gress to amend the existing copy- 
ington headquarters. Recognition, right law by deleting the minimum 


A third recommendation of the 
committee was that 


Will Recognize Agencies 
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highest yield in the 


year since 1926. 


New York 


AND CORN MEANS MONEY 
IN THE CEDAR RAPIDS AREA 


The above map shows the average corn crop per acre in various sections of 
lowa as estimated in the government crop report of September |, 1934. In 
the rain-soaked Cedar Rapids area comprising parts of District 3 and 6, the 


mal, the rising corn prices indicate that cash returns will be larger than any 
In this favored area, the Cedar Rapids Gazette offers in- 
tensive coverage—99%, in the city, 94° in the county, and 81°, in the 


ABC area as indicated on the above map. 
assured buying power makes it a market no advertiser can overlook. 


‘Blankets Iowa’s Richest Market” 


Cedur Rupids Guzette 


AL 


state is assured. While this yield is not quite up to nor- 


In this garden spot of lowa, 


Represented Nationally by 


LEN-KLAPP-FRAZIER COMPANY 


Chicago Detroit St. Louis 


public performance of musical com- 
positions of $250 and attorney’s fees, 
leaving the court free in each in- 
stance to fix the penalty it deems 
proper. | 

The resolution on the music pool | 
directed the board to effect this end 
either by a reorganization of the 
Radio Program Foundation or other- 
wise for the purpose of obtaining 
for radio stations the air rights to 
such music as may not otherwise be | 
available or which may be made 


Radio Called 
Business Aid 
By President 


ia 

Cincinnati, O., Sept. 20.—Radio yp. 
ceived an _ unsolicited testimonia) 
from President Roosevelt during t) 
12th annual convention of the 


G 


more readily available by such a | tional Association of Broadcaster 


pool. 
to enlist the cooperation of all radio | 


It also instructed the board | here this week. The President, ip 


letter to Alfred J. McCosker, N, . | 


stations and their radio departments | head, said radio has helped the rp. 


in promoting the widest possible use | 
of such music. | 
Still another 
continued cooperation with the Fed- 
eral Trade Commission to “justify | 
and strengthen the faith of the pub- | 
lic in the dependability of radio ad- | 

vertising.” 
Officers Chosen 


Lambdin Kay, diminutive South- 
erner, was made first vice-president. 
of the N. A. B. He is with WSB, 
Atlanta. The second vice-presidency 
went to Charles W. Myers, KOIN, 
Portland, Ore. The fiery Isaac D. 
Levy, WCAU, Philadelphia, was re- 
elected treasurer. 

Alfred J. McCosker, WOR, New- 
ark, retiring president, was elected 
to the directorate for a three-year 
term. Others who were chosen for 
three years were Harry C. Butcher, 
WJSV, Washington, D. C.; John J. 
Gillin, Jr.. WOW, Omaha; Leo Fitz- 
patrick, WJR, Detroit; and S. Gor- 
don Persons, WSFA, Montgomery, 
Ala. 

Powel Crosley, Jr., WLW, Cincin- 
nati, who was one of the hosts of 
the convention, was elected a direc- 


resolution pledged | President Roosevelt's letter, 
| 


| tend 
the National Association of Broad. 


covery program by stimulating byy. 
ing. 
Writ 
ten from the summer White Hons 
at Hyde Park, N. Y., on Sept. 14 
said: 

“It gives me pleasure again to ey. 
to you and the members 9; 


casters assembled in convention a 
Cincinnati, my heartiest greetings 
A year ago in a brief message to you 
I made the statement that | was 
looking forward to your continued 
cooperation in assisting the govern 
ment to present to the people of the 


| United States honest discussions o 


all phases of national problems we 
would face and their solutions. 


Stimulates Business 


“The cooperation given by your 
members in these discussions, ove: 
the past twelve months, has given 
me great faith in the American sys 
tem of broadcasting. I know, as you 
must, that the American system of 


| broadcasting is a regulatory system 


and by its every fundamental prin- 
ciple relegates the thought of censor- 
ship to the background of the minds 


tor for one year. Other new direc- 
tors who will serve a year are Stan- 
ley Hubbard, KSTP, St. Paul, and 


Harold M. Wheelahan, WSMB, New | 


Orleans. 


Advice On Colds 
Given in SB Book 


To be distributed through public 
and high schools and other channels, 
a new booklet, ‘War On Colds,” giv- 
ing some of the latest medical find- 
ings on “man’s worst enemy,” colds 
and coughs, has just been published 
by Smith Brothers, Inc., Poughkeep- 
sie, N. Y. 

It opens with some strange super- 
stitions about colds and coughs, 
then gives a simple explanation of 
the ailments and their cause, point 
of attack and natural methods of 
combatting them. It urges’ the 
reader to call a doctor 
self-medication when symptoms are 
serious. Many of the illustrations 
depict children. 

There is a discussion of vitamins 
and resistance, table of foods rich in 
vitamin A, pictures and graphs on 
white mice tests and finally advice 
on how to use Smith Brothers cold 
and cough products. The history of 
the Smith Brothers at the conclusion 
begins with a note on the brother’s 
popularity on the air, in vaudeville 
and even cartoons. It concludes 
with a resume of how the business 
started in a restaurant kitchen dur- 
ing the building of the New York 
Central railroad. 

The agency is Hommann, Tarcher 
& Sheldon, Inc., New York. 


Guth and Debons 
Join Photo-Engraving 


William Guth, formerly president | 


of Screen Tone Photo Engraving | 
Company, has joined Advertisers | 


Photo Engraving 
York, as a partner. 
Maurice F. Duhamel, 
night editor in the local 


Company, New 


formerly 
office of 


the Associated Press, has been ap- 
pointed sales manager, effective 


Oct. 1. 


and avoid | 


|of everyone who really knows an¢ 
|appreciates your policies and dail) 
|problems. The American system of 
| broadcasting assures an equality o! 
freedom similar to that freedon 
which has been and is the keyston: 
of the American press. 

“IT am not unmindful of another 
benefit which radio gives all the 
people and to all classes of business 
That is a stimulation of buying 
power and its assistance to con- 
merce generally. 

“T know this convention will carry 
forward another year of successful 
achievement and assure you that 
you have my good wishes and thos: 
of the entire country.” 


McPherson Promoted 
By U. S. Rubber 


H. S. McPherson, who has been 
with U. S. Rubber Products, Inc., fo! 
over 15 years, has been promote 
to manager of mechanical sales it 
the St. Louis district. He former!) 
held the same position in the Boston 
territory. 

W. G. Mueller has been advanced 
to manager of mechanical sales, Bos 
ton branch. 


Brandt Is Manager 
A. J. Brandt, prominent consultiné 
and management engineer, has 
joined the Hupp Motor Car Cor 
poration as assistant general mal: 
ager in charge of engineering, PU" 
'chasing and production. An item 12 
ADVERTISING AGE of Sept. 18 stated 
that Mr. Brandt had been appointeé 

assistant general sales manager. 


Two Pick Metropolitan 


The Metropolitan Advertisiné 
Company, New York, has beet ay 
pointed to direct advertising of At 
Metal Works, Inc., Newark, ». ° 
and Dominion Art Works, Toronte. 
maker of Ronson lighters. Trad 
and consumer papers in the United 
| States and Canada will be used. 


————————— 


METROPOLITAN de 


livers the punch at 


the point of sale helping many advertisers 


to sell more goods 


Over 5,250,000 families 
Nearly 16.000.000 readers 


over the counter. 


Advertising Offices 
New York—Chicas€ 
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A National Audience of Millions Sits at the Feet 
of these Whimsical Commentators week after week 


ee" THEY ENTERTAIN 


int § Here’s What Happens When Advertisers 


OMELY philosophy and subtle wit have made Will 
Rogers one of the world’s premier entertainers. 
His pithy comments add color and piquancy to the daily 
news, and spread smiles over the faces of America. 
When he appears in a new picture it is best to go early. 


The Comic Weekly has more of what it takes to make 
an advertising medium produce more— 
It concentrates where more dollars are concen- 


trated—in the twenty-five sales-fertile states 
which account for 77% of all retail sales. 


\manutacturer of an article of high 
‘itcost received coupon returns far 
I ‘yond his expectations. Depart- 
nted "ent stores throughout the country 
‘ported sales increases of from one 


"wo a week to seventy and eighty 
‘Week, 


‘ tdvertiser who went on record as 

Ping for 50,000 coupon returns, 
, ‘ued on experience in other maga- 
nto, “S, received more than 111,000 
rade “pons within thirty days. 


iteding cereal advertiser registered 
din increase of 156%, and set an 
anaes record for number of re- 

and low cost per response. 


so § Play to this Audience of 15,000,000 Readers: 


A beverage manufacturer established 
the /owest cost per inquiry in his many 
years of business. Coupons required 
a remittance of 10c. 


A renowned soap manufacturer 
tested The Comic Weekly. As a re- 
sult, eighteen color pages were placed 
in this medium in 1932. On results 
this schedule was stepped up to 
twenty-six pages in 1933. 


85,000 responses to an advertisement 
for yeast . . . 35,000 dimes sent in to 
a prominent cosmetic manufacturer 
... that’s the way the story goes! 


Let us tell you about the others! 


pels Mese Mortals be’ 


"€ Com) 


i, © Weekly .. .“*Puck’’. . 


= 


. is distributed as an integral part of the 17 great 


a " 

on Sunday newspapers. It is the stage upon which Jiggs, Pop-Eye, Tillie the Toiler, 

mn Google, and other celebrities of the cartoon world enact the human dramas of 
*, adventure, mystery, tragedy and comedy to which every reader responds. The 


Wy 
ffices a Sdvertising Pages to regular comic strip pages is restricted. That's an additional 
icage te re why The Comic Weekly is preeminent among comic section mediums, both from 
1 “der's and advertiser's standpoint. If you are looking for extraordinary results, call 


* thi 
NS Straordinary medium! 
ae ee 


It sells today’s market—the heads of households; 
and tomorrow’s market—the children. Enter- 
tainment knows no age—everybody reads The 
Comic Weekly. 


This same fun-loving America finds an irresistible appeal 
in the philosophy of Skippy. He is the personification of 
Tom Sawyer and Huckleberry Fidn—so real and human 
that he finds a place in the hearts of millions. Skippy’s 


ahead ‘ : It influences the dealer more because it blankets 
whimsical philosophy makes everyone love him. 


his neighborhood. He knows his customers 
read The Comic Weekly, because he sees 
evidence of it all around him. 


It assures attention because The Comic Weekly 
strictly limits the number of advertising pages 
per issue. 


In the same cast with Skippy on The Comic Weekly 
stage are Pop-Eye, Jiggs, Tillie the Toiler, the Katzen- 
jammer Kids, Barney Google, and other entertainers 
who number their audiences by millions. 


This vast audience of fifteen million men, women and 
children The Comic Weekly delivers every Sunday to 
advertisers—the largest and most attentive audience in 
the world. 


It costs less by whatever yardstick you apply 
—cost per family (+ cent); cost per reader 
(} cent); or results. The economy is most 
pronounced when measured by results. 

Food, toilet articles, cigarettes, soap, shoes, refrigerators, 
radios—in fact everything needed in the average Amer- 
ican home is bought by the readers of The Comic 
Weekly in a stupendous aggregate volume. 


These are the reasons why The Comic Weekly out-per- 
forms any other medium. Would you like to see case 
histories which prove The Comic Weekly performance? 

Zall COlumbus 5-2642 N. Y., or Superior 6820 Chicago. 


The Comic Weekly 


Everybody reads the comics 


959 Eighth Avenue, New York City Palmolive Building, Chicago 
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N earest Selby 
Dealer? Query 
Western Union 


Chicago, Sept. 20.—A new wrinkle 


| Commission, 


previously 


in tying up the advertising with 
the point of supply has been de- 
veloped for Selby Shoe Company, | 
maker of Arch Preserver Shoes, by 
Kdward B. Weiss of Henri, Hurst & 
McDonald, the Selby agency. 

The company’s advertisement jn 
the October issue of Ladies’ Home 
Journal advises those who may not 
know where to locate an arch pre- 
server dealer that a call to Western 
Union will bring the necessary in- 
formation. 

“For you whose busy lives are} 
filled with eager doings, we have a 
most unusual new service,” the copy 
says. “Through special arrange- 
ments, Western Union will tell you 


where you may buy Selby Arch Pre- 
servers.” 
Western Union offices in cities and 


hamlets have been supplied with lists | 


of Selby dealers in their own and 
nearby communities. In communi- 
where there is no dealer, the 
prospective customer may the 
telegraph service’ to communicate 
with the dealer in the nearest town, 


ties 
use 


In addition to answering  pros- 
queries, the telegraph com- 
pany makes periodical reports to its 
client on the number of inquiries an- 
swered, thus providing check on the 
pulling power of the media in which 
the service is offered. 


pects’ 


Alabama Power Takes 


TVA Case Into Court 


The Alabama Power Company has 


gone into circuit court to keep 46 ice | 


and coal companies trom interfering 
with sale of its North Alabama prop- 
erties to the Tennessee Valley Au- 
thority, thus appealing from the de- 
cision of the Alabama Public Service 
which backed up the 
attitude of the ice and coal men. 

The ice and coal companies had 
also appeared from the 
decision of the Public Service Com- 
mission which refused to cancel its 
order approving the sale. Neither 
they nor the utilities are satisfied 
with the action taken by the Public 
Service Commission, and both have 
suits pending. 


Name Gale & Pietsch 


Advertising of the W. M. Welch | 
Scientific Company, Chicago, maker 
of school supplies and laboratory 


apparatus, and the Holmes Projector 
Company, maker of motion picture 
projectors, has been placed with 
Gale & Pietsch, Inc., Chicago. 


Goes International 


“The Adventures of Jimmy Allen,” 
broadcast by Skelly Oil Company in 
the Midwest and by Richfield Oil 
Company, Los Angeles, to the 
Rocky Mountain and coast area, has 
been bought by Richfield of New 
York for the Atlantic seaboard terri- 
| tory, thus covering the United States 
except for a few Southern states. 

The Russell C. Comer Advertising 
Company, producer of the series, has 
made arrangements with Lord & 
Thomas, agency for the Pepsodent 


| 


Company, for the purchase by Pep-| 


sodent of rights to the series for Aus- 
tralia, with an option for Australasia 


and New Zealand. 
. . x3 
Joins “Delineator 
J. C. Cranmer, for the last seven 


years With N. W. Ayer & Son and 
prior to that with the National Cash 
Register Company, A. J. Deer Com- 
pany, and the American Tobacco 
Company, has joined the Butterick 
Company as representative on the 
staff of the Delineator in the New 
York office. 


Joins Aitkin-Kynett 
Shepherd Knapp, formerly director 
of sales promotion for Radbill Oil 
|Company, Philadelphia, and before 
that president of his own agency, 
has joined the Aitkin-Kynett Com- 
|pany, Philadelphia. 


plus 


GOOD CROPS 


DOUBLED PRICES 
boost farm 


buying power 


36% 


inthe Indianapolis Radius 


“8tieny 


Map Prepared by Purdue University 


peowrh 


® Drought in the Indianapolis Radius? Already farmers have for- 


gotten its slight damage. 


soaring to new heights. 


And why shouldn't they—with prices 


According to all reports, this is the biggest farm year in this terri- 
tory since 1930. And that means that sales potentialities are best 
for you NOW. 


Besides advantageous selling conditions, profit possibilities are 


greatly increased by a favorable advertising situation. 


For here, 


The News, now in its 39th year of advertising leadership, with a domi- 
nant circulation and an habitually responsive readership . . . can do 
the selling job ALONE . . . at only ‘one economical cost. 


AVERAGE CIRCULATION 8 MONTHS 1934—145,604 


THE INDIANAPOLIS NEWS 


SELLS THE INDIANAPOLIS RADIUS 
Dan A. Carroll, 110 E. 42nd St. 


New York 


Chicago 
J. E. Lutz, 180 N. Michigan Ave. 


| 
| 


BROADCASTERS 
ARE GIVEN NEW 
PRESCRIPTION 


‘Rationalization’ Needed, 
Says U. S$. Official 


O., Sept. While 
3rown, vice-chairman, 
Division, Federal Com- 
munications System, told the Na- 
tional Association of Broadcasters 
Tuesday that the F. C. C. does not 
desire censorship of radio, his ad- 
dress was far from reassuring from 
the advertising viewpoint. 


Cincinnati, 
Col. Thad H. 
Broadcast 


20. 


Col. Brown made it plain that he 
is not an admirer of advertising, 
that he thinks there is altogether 


too much of it the air and that 
it is one of several evils which re- 
quire correction. “Rationalization”’ 
would serve this end, he said. 

Atter declaring that the F. C. C. 
desires to vest control of radio in 
the broadcasters themselves, Col. 


on 


| Brown went on in this vein: 


“In the opinion of James Rorty, 
writing in The Nation, the choice 
|today is roughly between some form 
of government ownership and opera- 
tion, with a partial or total elimina- 
tion of advertising and a ‘rationali- 
zation’ of the present American sys- 
tem of privately owned and operated 
stations, with heavy participation of 
government in both ownership and 
control, 


Suggestion Benefits All 
“Manifestly the desired result can 
be obtained through a rationalization 


of our so-called American system. 
Such a policy would react to the 
benefit of all concerned.  Broad- 


casters should and will, in my opin- 
ion, take the initiative in accomplish- 
ing this ‘rationalization. They are 
the ones to institute reforms in se- 
lection and amount of advertising 
material used on commercial pro- 
grams. 

“They are the ones to work con- 
stantly and tirelessly for higher type 
programs, to eliminate objectionable 
remarks, suggestive lyrics and crude 
comedy from the radio. If they fail 
in this, then government, to protect 
|the interests of the public, will be 
forced to 


find some way to accom- 
plish the desired result. 

“The call for further control of 
radio is not from within the gov- 
ernment itself, but from a host of 
outside representative organiza- 
tions. The American Bar Associa- 


tion, at its recent meeting, devoted 


a major part of its considerations 
to radio. 
“Radio, like the newspaper, is 


preacher, teacher, father, counselor, 
entertainer, informer and_ helper. 
Every day it starts the cy@le, banks 
the fire, winds the clock and puts 
out the eat. The waking hours of 
millions of Americans are clocked 
to the tempo of the radio. 
“Someone has said that radio is 
a strange mixture—part show busi- 
ness, part newspaper, with a dash 


of the schoolmaster—and an over- 
‘dose of house-to-house peddler!” 

| 

| Runs 64 Pages As 


| One Liquor Insertion 
| The September issue of the Ameri- 
}can Wine & Liquor Journal contains 
| what is said to be the largest sin- 
|gle advertisement ever published in 


|the wine and liquor press. Inserted 
by Ben-Burk, Inc., Boston manufac- 
{turer and distributor of gin and 


| Whiskies, it covers 64 pages. 

| Among other things, it introduces 
product, Old Mr. Boston 
The copy was_ prepared 
j}under the personal supervision of 
| F. S. Browning, member of Badger 
| & Browning agency, Boston, which 
the account. 


a new 
| whisky. 


has 


New Montrose Accounts 

Montrose Advertising Agency, suc- 
cessors to Warshak-Warren, New 
York, has been appointed by Worth- 
Fifth Avenue, Hampton Upholstery 
Works, Inc., and Berkley Hat 
poration. 


Beautiful Gals in 
Liquor Ads Annoy 
Secretary Picke, 


—_| 
Washington D. C., Sept. 20.—p, 
claring that liquor dealers are ur 


dermining the morals of the rising 
generation through “decorating the 
advertisements with beautiful gir, 
Deets Picket, secretary of the Mey 
odist Board of Temperance and Py 
lic Morals, declared this week th, 
federal control over the alcohg 
beverage industry was a failure an 
a farce. 

“It is a sight to make us ai] wee 
to see the liquor trade busily appeg 
ing to the young people of the eoy 
try to begin the habit of drinkig, 
alcoholic liquors,” he said, ‘fightip, 
to break down the sales resistany 
built up by a decade of probibitio, 
feeding the children  alcohol-fijj. 
candy, displaying for sale tiny py 
tles filled with whisky, 
their advertisements with 
girls.” 

Outlining the future for the pz. 
form movement in the prohibitioy 
fight, Mr. Picket said that the fire 
item “in our public program shovw| 
be ‘No Liquor Advertising.’ Other 
concerned protection to the dr 
states. He %ited and commended the 
methods pursued in European cow 
tries, naming Russia where there ar 
signs over the liquor shops saying 
“Vodka sold here, but we advise yoy 
not to drink it.” 


dex OYrating 
beautify 


+“ ie 


Business Ready | 
a 


To Do Its Part, 
Muir Declare: 


New York, Sept. 20.—Malecoli 
Muir, president of McGraw-Hill P 
lishing Company, Ine., in an addres 
broadcast this week under th 
auspices of the Merchants’ Associ 
tion of New York labeled preposte 
ous the report that business men ar 
on a strike to scuttle the New De 
recovery program and declared the 
are ready to assist with all strengt 
and aggressiveness if the origin 
spirit of cooperation between go 
ernment, labor and business is ? 
sumed. 

He decried the exploitation of t 
New Deal by labor men in union | 
ganization movements, sometimes 4 
lowing the radical element to dom 
nate the newly formed or greatl 
enlarged employe organizations tot 
destruction of industrial peace a 
retarding of recovery. 

Business men, Mr. Muir said, 0 
cur in its original objectives to gl 
relief to those in want, build rec 


and o1 


except 


public 


ery to end relief and adopt med % 
“Ac ‘ rj “j P. bett4 f 
ures that will bring about eB fom Ho 
stabilization of employment, fairg ‘ 
distribution of profits between labog™ )'sttwo 
management and capital and prev (io)y) 7 
« . . 7 Ss : . 
abuses of the past +a 


Appoints C ramer-Krassel 

The Wisconsin Cheesemaker 
Publicity Association, Kiel, Wis. 3 
named the Cramer-Krasselt Co 
pany, Milwaukee, to direct marké 
ing and advertising. 
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@ AIR VIEW of Zach’s Bay, Jones Beach, L.I., scene of the New York News Water Circus. This annual event was held on Sunday, Sept. 2, 
and on rainy Labor Day. Despite bad weather the second day, about 125,000 people attended. Jones Beach is 35 miles from New York and hard to get to 
except by car. Parking fields adjacent to Zach’s Bay, visible in the background, registered 23,000 cars at soc per car. This event is a News promotion, 


publicized exclusively in The News. 


tom Hollywood ! With him is Stubby Kruger. 
Just two of the many celebrities present. 

ight) THE LABOR DAY program went 
1in a driving rain but the customers stuck. 


* et tee > 


DARING YOUNG M 


@® KATHERINE RAWLS, 17 
year old Miami girl who was the hit of 
the show. She made a new world record 
for 50 meters of 30.8 seconds and won 
the decathlon with 8,695 points out of a 
possible 10,000. 


ae * am 


@ SPIRITED START OF THE 100 METER race for girls. Little Miss Rawls who won it is in 
the next to the last lane, in the background. The time was I minute, 12.6 seconds. 
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ADVERTISING AGE 


September 22, 193, 


ADVERTISING ON 
SPOT, CLUB TOLD 


Cincinnati, O., Sept. 19.—‘‘Adver- 
tising is in a hot spot and is on the 
defensive,” Paul T. Cherington, New 
York distribution consultant, told 
members of the Advertisers Club of 
Cincinnati at their luncheon meeting 
today. “Unless advertising does a 
social job there will be no advertis- 
ing.” he asserted, “as the primary 
business of advertising is to supply 
human wants consisting of only three 
elements: people; environment; and 
the attitude of people toward en- 
vironment.” 


Mr. Cherington advised advertising 
men to keep themselves fresh in at- 
tempting to revise the place of ad- 
vertising in modern business, and 
urged that 
much time discussing the externals 
ot life, they spend more time dis- 
cussing the essentials of living, as 
advertising has to do 
sentials of living. 
“If we have enough liberalism,” 

continued, “as many hope to 
have, advertising will not amount to 
anything more than it has to offer.” 


he 


instead of spending too) 


] 
| 
| 


|ton called attention to the fact that) 
| twenty 


During his address, Mr. Chering- 


million automobiles were 
registered in the United States in 


? 
| 1934, as well as equally amazing 


| 
| 
| 


with the es-! 


numbers of telephones, radios and 
automatic refrigerators, emphasizing 
that in a country which can buy all 
these products there should be no 
fear of succumbing to a depression. 

The buyer is in the saddle at the 
moment, he said, and much of the 
distributing mechanism must be 
made over so that contact with con- 
sumers can be re-established. “Busi- 
ness is going to be run for society, 
if business is going to be run by 
society,” he declared bluntly, assert- 
ing that the answer depends en- 
tirely on business. 


In Mr. Cherington’s opinion, the| Erwin, Wasey & Co., and Young & | National 


“prosperity” of 1929 is forever lost, 
but the combined efforts of adver- 
tising and merchandising men can 
do much to aid the country in regain- 
ing a solid basis and build a true 
prosperity. 


Pie To Mathes 


Pie Bakeries, Inc., featuring the 
“Mrs. Wagner's” trade name, has 
appointed J. M. Mathes, Inc., to 


handle advertising for its plants in 


Newark, Brooklyn, Chicago, Cleve- 
land and Detroit. Plans for the 
campaign will be formulated after 


a study by Mathes. 


African Weekly Rep 
M. D. Bromberg & Associates, New 
York, have been appointed American 
representatives of The Farmer and 
Home Companion, Natal, 21-year-old 
lagricultural weekly covering’ the 
| Union of South Africa. 


Moves Offices 


The Rubberset Company, Newark, | 


|recently purchased by Bristol-Myers 
| Company, has moved its general of- 
| fices to the Bristol-Myers address, 75 


| 


| West Street, New York. 


| Mrs. Truitt to Rickerd 


research and media departments of 


| Rubicam, Inc., Chicago, has joined 
the C. E. Rickerd Advertising 
Agency, Detroit. 

| om 


| Harrison Promoted 
| DeSales Harrison, former assist- 
{ant advertising manager of the 
| Coca-Cola Company, has been elected 
head of the Coca-Cola Fountain 
Sales Corporation, a subsidiary. 


Hotels to Klein 


The Metropolitan Hotels Corpora- 
tion, Philadelphia, has appointed 
Philip Klein, Inc., to place advertis- 
‘ing. 


i aeeeeiomiee 


PLUMBING AND HEATING 
INDUSTRY "TAKES 


ACTION 


ON 


FEDERAL HOUSING ACT! 


heating material. 


business. 


izing or remodeling homes 
or other buildings because of 
the Federal Housing Act. 

Each month, for three 
months, there will be six at- 
tractive prizes awarded. At 
the end of these three 
months, a grand prize will 
be awarded for the most 
outstanding letter, fostering 


This is the situation facing the industry today. 
This new government act, devised to reestablish 
the building industry is stirring action in com- 
munities everywhere. Chambers of commerce, 
local newspapers, financial institutions, service 
clubs, community groups, all are spurred by the 
realization that better building means better 


Selling is the word all along the line. Into such 
a set-up steps DOMESTIC ENGINEERING, the 
leading publication in the plumbing and heat- 
ing industry, with a Federal Housing Act Prize 
Contest, designed solely to further the sales of 
plumbing and heating materials. 

The winners of this prize contest will be con- 
tractors in the plumbing and heating industry, 
who by ingenious selling methods have sold 
plumbing and heating materials for modern- 


@ NEVER BEFORE in the plumbing and heating industry has every branch of 
the industry united in a common action, promoting the sale of plumbing and 


@ NEVER BEFORE has the opportunity to build sales by the concentrated action 
of every branch in the industry been so great. 


@ NEVER BEFORE has the plumbing and heating industry been offered an 
instrument by which to procure business which had the backing of a unified 
public, such as the Federal Housing Act. 


the sale 


ing industry. 


of plumbing and 
Each month the prize winning letters will be 
published in DOMESTIC ENGINEERING, so 
that the industry at large may know what other 
contractors are doing to build business, and may 
benefit accordingly. It is estimated that 70°; to 
80°, of the doilar spent because of the Federal 
Housing Act will go to the plumbing and heat- 


This is the situation which faces those who have 
material to sell to this industry. These contrac- 
tors, worked up into a white heat over the busi- 
ness possibilities facing them, will be reading 
every issue of DOMESTIC ENGINEERING so 
that they may stay up with the crowd — so 
that they may know what others are doing, and 
by this means, boost their own profits. 

These plumbing and heating contractors will 


heating goods 


be selling. Whether or not 
it is your line they are sell- 
ing depends upon the force 
and direction of your efforts. 
Capitalize on this situa- 
tion by telling these contrac- 
tors your sales story through 
the advertising pages of 
DOMESTIC ENGINEERING. 


AVE., CHICAGO 


NATIONAL LIFE 
OF VERMONT IN 


vides Background 


New York, Sept. 20.—With 


| its 


paign. 


on life insurance as an 
rather than on policy selling. 


developed through extensive 


developing its copy material. 


company officers, too pressed by 


covered in their researches. 
Adds Romance to Copy 
For 


example, 


insertions introduces a 


brought. 


life insurance, which the 


take ouly under pressure. 


Death by Drinking Gin.’ 

“Insurance,” the text 
“took many strange forms in 
early days in England. 
possible to obtain 
Lying,’ 
respectfully offered 
Against Going to Hell.’” 


‘Insurance 


| The text then goes on to describe 
the 
| tremendous growth of life insurance 


{the conservatism underlying 
, in America: 
| “SPhe 


| in the 


|The first 
tered in 
group of 
aid them 


1759, 


“Life insurance, 


| power. 


lest.” 


Extensive Research Necessary 


The research for 


tisements. In 


,of the great of another 


life insurance by moderns. 


| fighting the English. This 


FIRST CAMPAIGN 


History of Insurance Pro- 


mes- 
Martha J. Truitt, formerly in the | sages planned to arrest the atten- 
| tion of the most fleeting reader, the 
Life Insurance Company, 
| Montpelier, Vt., will do its first na- 
|tional advertising in October issues 
/of a number of general magazines. 
'The company during the 84 years of 
history has never before con- 
ducted any sort of national cam- 


Officers of the company, in author- 
izing its first national advertising, 
adopted a policy of focusing attention 
institution 
If the 
name plate were removed, its copy 
might serve equally well for any 
other American insurance company. 

Facts presented in the copy were 
re- 
search by the agency, Richardson, 
Alley & Richards, New York. Utik 
izing one of the best libraries on 
insurance in the world, the agency 
consulted more than 250 volumes in 
The 
result was the uncovering of inter: 
esting facts which even insurance 


daily duties, doubtlessly had not dis- 


one of the most 
striking of the headlines of the early 
subject | 
which should capture the fancy of 
readers whether favorably inclined 
or opposed to repeal and what it 
This and subsequent copy 
is written with the avowed purpose 
of putting life into the subject of 
casual 
reader frequently regards as dull and 
uninspiring matter and something to 


“In 1720,” this heading reads, ‘‘you 
could have bought ‘Insurance from 


continues, 
its 
It was then 
from 
while another quaint policy 
‘Insurance 


beginning of life insurance 
United States was fortunate 
in having a more serious foundation. 
American company, char- 
was founded by a 
Presbyterian ministers to 
and their families in time 


of need. 
“Much that we find in life insur- 
ance today is patterned after the 


ideals set up by that first company. 
as everyone ac- 
cepts it today, is simply indemnity 
against certain loss of one’s earning 
The dollars you receive from 
| life insurance seem bigger than or- 
‘dinary dollars because they are al- 
/ Ways paid when the need is great- 


this campaign 
brought up many highly interesting 
and entertaining bits of historical in- 
formation, sufficient to supply copy 
|for a great many additional adver- 
some form or an- 
other, life insurance goes back over 
| 2,000 years and at one time was even 
used in a peculiar way to protect 
loans against death of the borrower. | 

That it played a part in the lives 
age may 
| have some bearing on acceptance of 
One of 
the advertisements in the new cam- 
paign will reveal that Napoleon was 
/insured by a British company when 
narra- 


'tive paves the way for a brict me, 
tion of progress since made by lite 
[insurance companies toward soyng 
'ness and economy. 

| “But he (Napoleon) didn’t kyo. 
it,” this advertisement Continue, 
“For back there in 1813, When , 
policy was taken out on his life }, 
‘one William Livingston, Englig, 
gentleman,’ it wasn’t necessary {o, 
the insured to be either consulted », 
examined. 

“Life insurance companies jy 
those early days had to saddle the, 
| policyholders with steep rates in o. 
|der to offset the number of po 
‘risks’—invalids and very old people 
—-who were accepted. 
| “The modern method of conductiys 
| life insurance under scientific map 
agement and on a carefully selectiy. 
basis has made rates low. Life jp. 
surance today offers you the safes 
and surest method of assuring a 
income for your family and for yoy. 
self without imposing a burden o) 
your necessary living expenses.” 

Though life insurance in this 
country, with assets of over $4,000. 
000,000, is one of its largest bug. 
nesses, there are, out of 360 compa. 
nies, less than 20 doing consistent 
national advertising, National Life 
of Vermont, being the latest to join 
the procession. The national copy 
in general is not competitive, but is 
quite similar in purpose in that jr 
undertakes an institutional program 

In adopting a signature for the 
new national copy, the National Life 
Insurance Company, Vermont, is 
featuring the name of the state 
wherein its home office is situated 
The reason is that there are some 
42 life insurance companies having 
“National” as part of their names, 
and nearly half a dozen start with 
the words, “National Life.” 


Duchin With Fire Chief 


When Ed Wynn returns to the ai: 
for the Texas Company, Oct. 2, he 
will be accompanied by Eddie Du- 
chin, popular orchestra maestro, wh 
will play in the interludes of the pro 
gram. The series will be heard at 
9:30 p. m., EST, Tuesdays, over 
NBC-WEAF. 


Appoints Jones 
The Eaton Paper Corporation 
Pittsfield, Mass., has appointed th 
Wylie B. Jones Advertising Agency 
New York, and launched a radio pro- 
gram this week featuring Elisabeth 
Thomas, graphologist. 


Castle Names Mathes 


Eugene W. Castle, Castle Films 
producers, exhibitors and distribu: 
tors of business motion pictures, has 
appointed J. M. Mathes, Inc., as ad: 
vertising and merchandising coun: 
sel. 


Whiskies To Rankin 
Wm. H. Rankin Company has 
been appointed to handle advertls 
ing of D. & B. Products Corporation. 
Jersey City, straight and_ blended 
whiskies, according to Samue! 

Ungerlieder, D. & B. president. 


~_— 


El-Bart Ad Head 


Burton Cohn has been made a 
vertising manager of Wilson EI-Bal' 
Corporation, New York, according 
to B. B. Davis, president, who Te 
ports that newspapers, magazines 
and painted bulletins will be useé 


JESS H STRIBLINC AND ASSOCIATES 


nica 


Septe 
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september 22, 1934 


Oklahoma's wheat land has 


already been made mellow and Fri- 


able under the plow and harrow 
and stands ready for sowing. Green 
pasture lands are grazing herds of 
sleek cattle. Cotton bolls are be- 
ginning to spread their blanket of 
white over the fields of the south- 
ern section. The feed crops of the 
western area are maturing under a 
friendly sun and in a soil that is 
amply moistened. 

Millions of dollars of govern- 
ment benefit payments to the wheat, 
cotton, corn and hog farmers of 
Oklahoma are being distributed 
and will continue on through the 
balance of 1934. 

. and Oklahoma farmers are 
spending their Saturdays in town, 
buving necessities and luxuries alike 
from merchants who report business 
at from 15% to 60% above their 
records for the same period in 1933. 


Today no market in America 


offers greater sales opportunities 
than Oklahoma. You can cultivate 
this active area through the in- 


clusion on your advertising list of 


The Daily Oklahoman and Times, 
The Oklahoma Farmer-Stockman 
and WKY. 


The DAILY OKLAHOMAN and TIMES 
The OKLAHOMA FARMER-STOCKMAN 


"Kerr's, one of Oklahoma's outstanding 
women's stores, reports a nice gain in 
August, 1934 over the same month in 
1933. Tuesday, September 4th, was 
25°/, over the same day last year." 


"The Chevrolet Motor Company, Okla- 
homa zone, anticipates 1934 sales will 
be 18% larger than 1933. This is in 
face of the fact that 1933 sales were 
more than twice the 1932 volume." 


‘Alexander Drug Company, Oklahoma's 
largest wholesale drug house, reports a 
July and August business 25°, ahead 
of the same months of 1933 and a Sep- 
tember business that is starting off con- 
siderably better than last year." 


"Oklahoma City Hardware Company, a 
pioneer Oklahoma wholesale house, 
says that July and August, 1934, 
topped the same months of 1933 by 
slightly more than 15°. In spite of the 
fact that September 1933 was an un- 
usually good month, this firm antici- 
pates a 10°, increase in September 


; ; this year." 
WKY -~ Radio Station - WKY 
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| The above map shows the rainfall in inches for 
| Oklahoma for the first ten days of Septem- 
| ber. These rains have helped boost Okla- 
| homa business to a point above the levels of 
| any of the past three years. 
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ONEIDA FEATURES 


lconsistent and 


VOLUME DISCOUNT 
AND NEW PACKAGE 


Two Themes Stressed in 
Fall Campaign 


New 
tions 


York, 
the silverware 


Two innova- 
trade, 
box and employment of 
quantity discount 
tured by Oneida 
Oneida, N. Y., 
and sales 


Sept. 20. 


to use of 
the 
are fea- 
Community, Ltd., 
in the fall advertising 
promotion campaign 
launched last week with a color page 
in the Saturday Evening Post. 

The new package is tied closely to 
the merchandising 
ing the quantity 
tial advertisement did not mention 
the offering of the plastic box, but 
was limited to a simple explanation 


a plastic 
appeal, 


campaign featur- 


discount. The ini- 


of how the quantity discount policy | 
benefits the buyer of Community 
Plate silverware. The color illus-| 
tration showed a_ flower-bedecked 
table set for dinner. 


Copy in the opening advertisement 
concisely explains the first applica- 
tion of the quantity discount plan to 
silverware by Oneida Community: 

“Community Plate announces a 
quantity discount policy applying to 
the purchase of the standard service | 
for six persons, service for eight per- 
sons, for twelve 


service persons, 


Stresses Discount Theme 


“For instance, the  piece-by-piece 


price of a service for six is $30. The | 
quantity discount price for the same | 
service, purchased as a unit, is $25, 
a clear saving to you of $5.” 


On the 34-piece Community Plate) 
set the saving is $6.50 and on the| 
50-piece service for 12, $9.50 The | 


company is carrying the same policy 
which 
quantity 


is 


dis- 


Plate line, 
price. The 


Tudor 
in 


to its 
lower 


The Tigersy 


| will be concentrated 


| complete 


e Out to 


count in this case ranges from $3 to 


ror 


V—0.a0. 


Oneida 


Ce 


has planned a 
extensive campaign, 
as usual, for the fall and winter. 
Advertisements will appear 
rounded list of general and women’s 


Community 


magazines. The agency in charge is 
Geyer-Cornell Company. 

All advertising material for fall 
has some reference to the discount 
policy, frequently in the form of 
“ask about quantity discount.” 


There are two plastic 
ings, for individual pieces 
the for Neither 
described in the national advertising. 
The tie-up is achieved by illustrating 
them in the color 
secondary to the main message. The 
captions do not make a strong point 
of the innovation, but give 
statement of its advantage, 
“*Jewel Box’ given with 
ter spreaders.” 


box packag- 
one 
sets. 


other one 


such 


as 


set of but- 


Unique Package 


is | 


| ders, 
| mentation 
| plastic 


in a| 


and 


advertisements as | 


afford a bright contrast. Bor- 
beads, scrolls and other orna- 
ordinarily employed on 
boxes, were eliminated in 
conformity with the modern feeling. 


signs, 


A Set for Junior 


Two plastic materials were used. 
The black bottoms are of Durez, 
product of General Plastics, Inc., 


while the bright-hued tops are Plas- 
kon, made by Toledo Synthetic 
Products, Ine. 
Further interest 
Community line this fall assured 
by the addition of the ‘“Food-Mas- 
ter” set of three pieces for children. 
The primary pieces are designed to 


in the Oneida 


is 


conform with latest scientific thought 
l'and to serve as a welcome item for 
replacement of awkward, unbal- 


a simple | 


anced knives, forks and spoons here- 


'tofore available. 


)} usual manner. 
|in a 


The effect of the novel packaging | 


at the point of 
purchase, where dealers may use it 
an additional sales stimulant, 
especially during the holiday season. 
Aside from introducing a new dis- 
play idea, the attractive 
various applications in the home. 
They may be used as containers for 
jewelry, trinkets, cigarettes, etc., 
an added ornament to the home, 
for storage of the pieces they 


as 


or 


|tained when purchased. 


known the 
will be employed 
those comprising a 
service for six or 


box, 
Case, 


The larger 
Cameo Gift 
for unit 


as 


sets, 
table 
eight. The smaller 
Luxe Gift Case, is for individual sets 
of six, such as six butter spreaders. 

The large has an ivory col- 
ored top, while the DeLuxe box 
comes with tops of old ivory, jade 
green or Chinese lacquer. The _ bot- 
tom of the is black. 

The boxes were 


one, 


case 


cases 
designed by the 
Oneida staff under the direction of 
Vice-president G. N. Allen. Molded 
by the Diemolding Corporation, the 
sides are fluted to catch and reflect 


high lights as the boxes are moved. | 


The light colored, 
rated with floral 


hinged tops deco- 
and modern de- 


Win! 


The Detroit News 
ls a Winner, Too . . 
Year After Year! 

The Detroit News has better 
than 84% of its Sunday and 
I4¢ of its weekday 


1% 
lation concentrated 


circu 
in the 
Detroit Trading Area where 
the better the district the 
hetter The News covers it. 
It has the largest circulation 
this of any Detroit 
newspaper! Every copy of 
The Detroit News is a home 


The Detr 


in area 


vei ork 


i xE RIN, Inc. 


THE HOME NEWSPAPER 


The Detroit News is a Detroit 
champion...an American record 
holder in many respects. In 
amount of advertising printed in 
1934, among all American news- 
papers it stands FOURTH. 


The reason for the strength 
and prestige of The Detroit 
News is plain. 


It does its job like a champion. 
It goes direct to its objectives— 
the HOMES OF DETROIT. 
It is not interested in circulation 
that flies over the fence into 
Canada—or bears a date other 
than the date of issue. 


oit News 


Chicago 


J. E. LUTZ 


called De- | 


| their 


boxes have | 


as | 


con. | 


| 
| 


| 


| 


| this 


This set, too, is packed in an un- 
The pieces are placed 
folder called the “Junior Pack- 
ette,” covered with washable, 
Permatex and lined with coral pink 
velveteen. Its special appeal will be 
to parents who are anxious to have 
child learn to handle properly 
balanced silverware at an early 


age. 


Bayer Accepts 
FTC Order on 


Aspirin Copy 


Washington, D. C., 
i\Federal Trade 
nounced yesterday 
pany, Ine., has consented to the 
suanece of a cease and desist order 
issued against certain alleged unfair 
competitive practices in the sale of 
the company’s aspirin. 

“Unfair competitive 
hibited in the order,” 
said, “pertain to misrepresentations 
concerning the name ‘aspirin,’ the 
benefits to be derived from of 
product and statements 
effect that it is the only 
aspirin on the market. 

“Specifically the Bayer 
is directed to cease and 


Sept. 
Commission 
that Bayer 


20.—The 
an- 
Com- 


is- 


practices pro- 


use 
to 


company 
desist from | 


|}using in its printed advertising mat- 
}ter and radio broadcasting, language 
jstating or importing that the word 
‘aspirin’ is a trade-mark of the 


| 


| where 


Bayer company. 

“Provision made, 
the word 
held in certain 
the Bayer 
trade-mark, 
shall not 
packages 


is however, that 
‘aspirin’ has been 
foreign countries to 
company’s own valid 
the commission's order 
apply to advertising 
to sold in those coun- 


be 


or 


be 


| tries.” 


| venting 


| 


The 
ment 
order 


the announce- 
“makes it clear that its 
not to be construed as pre- 
the Bayer company from 
making proper therapeutic claims or 
recommendations based on reputable 
medical opinion recognized medi- 
cal or pharmaceutical literature.” 


commission, 
said, 


is 


or 


| Clam Chowder 


, Martha's 


Copy to Start 
advertising of the new 
Vineyard Clam Chowde1 
will break in Boston before the first 
of October. The copy will 
point of the unusual location of the 
factory, in the old whaling 
of Edgartown, Mass., off the coast of 
Cape Cod. 

Importance is attached to the 
;that an old native recipe is 
Newspapers and radio in New Eng- 
land will be used, with expansion 
}into other markets to follow closely. 
| Doremus & Co., ices are in charge. 


First 


fact 


Meyer Mende Sterling 
| Pulp & Paper Company 


Eli Meyer, Tampa, Fla., 
|} elected president-treasurer 
Sterling Pulp & Paper 
Eau Claire, Wis., which recently 
acquired the million dollar plant of 
the Dells Paper & Pulp Company. 

S. R. Davis, Eau Claire, is vice- 
president, C. J. Henricks, Chicago, 
vice-president and sales manager: 
Eugene O’Brien, vice-president 
general superintendent, 
Holden, Eau Claire, 


has been 
of the 
Company, 


and E. L. 
secretary. 


Leave Howard Law & Co. 
| Alice A. Gordon, 
| Edward Slaving. account executive 
;of Howard Law & Co., Philadelphia, 
have resigned from the agency. 


secretary, and 


blue | 


the commission | 


the | 
genuine | 


make a/| 


Village | 


used. | 


and | 


New “Network” 
to Start Oct. 1 


Cincinnati, O., Sept. 21.-The long- 
current rumor that a new “Quality 
Group” of radio stations would be 


set up in competition with the major 
chains was given official confir- 
mation here today. The new group 
will have its key station, WLW, 
Cincinnati, 500,000-watt “nation’s sta- 
tion,” and will include WGN, Chi- 
cago, WOR, Newark, and WXYZ, 
Detroit. 

WLW 


as 


nominal connec- 
but accepts little 
WGN has operated in- 
since its break some 
time ago with CBS, WOR is inde- 
pendent, and WXYZ is the key sta- 
tion of the Michigan Radio Network. 


now has a 
tion with NBC, 
NBC material, 
| dependently 


Totals 556,C00 Watts 


With the tremendous 500,000-watt 
power of WLW to back it up, the 
four-station group will have a total 
of 556,000 watts, far in excess of 
that available on any existing chain. 
| It is reported that the new group 
will not function in customary chain 
fashion, for the present at least, 
that it will not supply sustaining 
| programs and will not employ a 
“national” sales force, relying upon 
the existing forces of each member 
station to sell the facilities of the 
group. Rates are the card rates 
for each of the member stations. 

The first program over the “net- 
work” will be Lum and Abner for 
Horlick’s malted milk, which will 
be heard — from 8:30 to 8:45 p. m., 
CST. on Oct. 1, 


‘‘La Presse’’ to 
Celebrate Its 
50th Birthday 


Montreal, Que., 
dental with the 
400th anniversary 


Sept. 20.—Coinci- 
celebration of the 
of the landing of 
| Jacques Cartier upon Canadian soil 
'this year, La Presse, the largest and 
| most influential French publication 
iin the western hemisphere, will cel- 
|ebrate its 50th anniversary. 
Although English language news- 
papers, and United States papers in 
particular, are generally thought of 
as pioneers in all types of newspaper 
enterprise, La Presse holds many 
pioneering records in the 
| field, notably on the mechanical side. 


Leads in Rotogravure 
The publication 
the British empire 
gravure in sepia and, later, in four 
colors, in its rotogravure magazine, 
published every Saturday. Four- 
color rotogravure advertising in the 
paper has been used for some time 
by a long list of prominent Canadian 
jand American advertisers. 
| La Presse also pioneered 
| 


was the first 


to publish roto- 


in 


in the 
radio broadcasting field with the 
;establishment of CKAC, one of the 
lfirst stations in the world to make 
regular commercial broadcasts. 
KDKA, Pittsburgh, pioneer U. S§. 
station, began this practice exactly 
24 hours earlier. 

| The publication recently was hon- 
‘ored with a gold medal given to it 
by the Academie Francais for dis- 
tinguished service rendered to the 
| French language. Its 50th anniver- 
sary, falling on Oct. 15, will be cele- 
| brated with a golden jubilee number 
on Saturday, Oct. 18, in which the 
history of La Presse will be reviewed 
well that of Montreal, “the 
second largest French market in the 
| world,” and French Canada. 


as as 


in | 


' quires services 


newspaper | 


Classifieds 
Advertising 


The rate for this department ig 4 
cents a line (not agate line); miny 
mum, $2. 


POSITIONS WANTED 


Female: Ten years experience jy 
a large publishing house. Have fyy 
knowledge of publishing details. Cap 
handle position of secretarial assgigt. 


ant to credit department of a large 


company or handle 
smaller company 
otherwise). Experienced in cheek. 
ing credits and investigating prog 
pects. Competent stenographer and 
dictaphone operator. Can also handle 
Receivables or Stenographie Depart. 
ment. Excellent training, personality 
and adaptability. Box 497, Apverrys. 
ing AcE, New York. 


credits of 4g 
(publishing oy 


Sales production expert wants con- 


nection in sales promotion depart. 
ment of national advertiser. Ten 
|years letter shop experience; famil- 


‘iar with all equipment; 


able to take 
full ADVERTISING 


AGE 


charge. Box 496, 


, Chicago. 


HELP WANTED 


Advertising agency seeks a young 
account executive with sufficient bill- 
ing or promising prospects to justify 
him working on a “show me” basis 
plus an opportunity to become a ma- 
jor stockholder. Liberal cooperation, 
good fellowship, ample finances. 
Don’t reply unless you are willing to 
give sufficient information to war- 
rant an exchange of confidences. Box 
495, ADVERTISING AGE, Chicago. 


COPY FITTING 


Copy-fitting is easy with the “30” 


‘TYPOGRAPH. It is the simplest sys 


tem ever devised. Fits into the cor- 
ner of your desk blotter. Send one 
dollar (check or bill) for a copy. Al- 
bert L. Warington, 1959 East Jeffer- 
son, Detroit, Michigan. 


SALESMEN WANTED 


Leading business publication re 

of experienced sub- 
salesman with successful 
trade papers. Attractive 
to real worker. Reply 
references. Address Box 589, 
Acre, New York. 


scription 

record on 
proposition 
giving 
ADVERTISING 


Stark With WNEW 


Appointment of Charles M. Stark 
as executive sales director of 
WNEW, New York, was announced 
this week by Milton H. Biow, pres 
dent. Mr. Stark was with the Co 
lumbia Broadcasting System four 
years during which he organized 
Radio Sales, Inc., handling national 
spot broadcasting for CBS-owned 
and affiliated stations, and was pre 


viously with Lennen & Mitchell, 
‘Inc., and J. Walter Thompson Com 
| pany. 


e 
PHOTOSTATS 


RAPID COPY SERVICE 


§ State 6013-4 
CHICAGO 2 State 5960-1 oad 
\ Vander 

NEW YORK or All Branches 


CLEVELAND. Main 9335 


MASS PLAN-ADVERTISING. 


|_HOME-TO-HOME DISTRIBUTION OF ADVERTISING AND SAMPLES _ 


population changes 


4 


CHICAGO'S POPULATION DECREASES 
Preliminary Chicago census figures for 1934 indicate a decressé 
in ~~ of aporensmetaly 119,000 persons since 1930 

n 

1930 familie 

1934 families 

Decrease 10,368 
All the more reason why you should Ro Big. .s aan where 
are quickly reflec in estimates’ 
ich are “— constant check. 
570 W. Monroe St.,' Chicago Ill., Randolph 4432 


gamed 


842,578 
(estimated) 832,210 
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1917 1934 
| 


COVERAGE 


57% 


® 
ae Percentages of coverage ri t 3a 
= 4 sls of the families of Chicago ] i or oes 
mA % and suburbs by daily 


% newspapers 


not get an 


audience for 


aon , 
= ia A 
- 

x hy 


the front page ll . 


IN 1917 


what chance 


has the 


IN 1917 


~ 
32% 
IN 1934 
FAMILIES AND DAILY NEWSPAPER CIRCULATIONS 
IN METROPOLITAN CHICAGO 
1917 1934 
Number Coverage. Number _ Coverage 
Families....748,136 — 1,216,563 — 
Tribune ....270,810 36% 627,160 52% 


American...313,800 42% 412,160 34% 
News ......428,704 57% 383,885 32% 


NOTE: Circulations are averages for six months’ periods ended 
March 31, and for city and suburban only 
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A Problem for Broadcasters 


busi- 
the 


Everyone in the advertising 
ness must 


alertness and enterprise of the Ford 


have commended 


Motor Company and its agency, N. 
W. Ayer & Son, in making exclusive 
arrangements with Commissioner 
Kenesaw M. Landis, who runs the 
baseball world to broadcast 
those games, which represent prob- 
ably the high point of public inter- 
est in sports for the entire year, 


series, 


The series has never before been 
broadcast with a commercial spon- 
sor, the radio companies carrying 


the story to the public as one of their 
general interest in 
the 


country 


to 
which 
the 
Even the leaders of broadcasting did 
that 
could or 


contributions 
the 
interests of 


service broadcasting 


render. 


not believe any other arrange- 


ment would be made for 
1934. 

The success of the B. F. 
Rubber Company in making arrange- 
the 


championship heavyweight fight last 


Goodrich 


ments to sponsor suer-Carnera 


June, another event which ordinarily 


would have been regarded as of the 
sustaining variety, must have given 


a lot of advertisers who use the radio 


some new ideas of how to get prac- 
tically universal interest at some 
given time by sponsoring a major 


sports event of general public appeal 


While the situation is one which 
offers obvious opportunities for ad- 
vertisers fortunate enough to be 


able to get such a tie-up as that es- 


tablished for Ford during the world 
series in October, the change from 
sustaining to sponsored broadcasts 
must be one which has given the 
broadcasting companies some anxi- 
ous moments. They are in a_ pe- 
culiar position with reference to the 


the stations are operated in 
they 


public; 
the 
maintain 


public interest, and must 


their public service char- 


| to 


ition of broadcasting interests in this 


acter. Just how far can commercial 
sponsorship go without invading the 
special field which 
violate? 

Radio, like all 


interests, has come in for its share 


is to be held in- 


other advertising 


of criticism and attack. Presum- 
ably the charges that have been 


made heretofore will be repeated, in 
and out of Congress, and will have 
be met and The 
answer to all commer- 
cialism is the Which broad- 
casting the public, 
and the which 
served in the broadcasting of major | 
events without any suggestion of 
direct profit anyone concerned, 
It is worth to make the 


answered. best 


charges of 
service 
stations render 


public interests are 


to 


while posi- 


A PERFECT ENDORSEMENT—FREE 


| 
| 


| 
| | 


z) 


pet) 


ga 


The Chicagoan. 


“Marie, are you sure you served cocoa and not Ovaltine?" 


Voice of the Advertiser 


Make Extensive Use 
of Multiple Postings 


To the Editor: Your August 
issue carried, on page 16, an article 
featuring the triple poster campaign 


25 


used by Texaco advertising Fire- 
Chief gasoline. 
This article asserts that this tech- 


nique has probably never been used 


before, possibly because of heavy 


respect definite and unqualified. 
that a 
baseball 


It is of course true great 


many individual games are 
sponsored, and that some advertisers 
certain teams’ 
the 


could hardly be urged that the pub- | 


broadcast 
throughout 


games 
season. Thus it 


lic is not accustomed to hearing | 
commercials during sport broadcasts. 
Yet the world series is in a class by 
that 


tions of the baseball public may re- 


itself, and it may be sec- 


some 


sent having a description of a 


Hubbell-Rowe pitching duel inter- 


rupted with dissertations on just 
Why the Ford Eight is the big value 
it undoubtedly is 

We believe this might be a good 
time for the broadcasters to decide | 
just how far they intend to go in 
letting down the bars to advertisers | 
in connection with reports of big | 
news and sports events. It repre- | 
sents an important phase of publie | 


policy as far as they are concerned, | 
and an important definition of broad- | 
casting opportunities for advertisers. 


Legitimate Advertising Is a Public 
Service 


the 
recently 


The 
New 
that 
paper 
over 


Dublin 
York 


as a 


correspondent of 
Times reported 
of a strike of news 
which had lasted 
business had 


result 
printers 
seven weeks, 
slumped, and all kinds of make-shift 


methods of reaching the public with 


business information had been” re- 
sorted to. 

“The commercial interests of the 
city are suffering severely through 


he 
“Vendors of pamphlet-form 
typescript purporting to 
give Irish doing a_ brisk 
business. Every Dublin newspaper of- 
fice has hundreds of birth, marriage 
and death announcements that have 
piled up, awaiting the production of 
the newspapers. of 
sports events and some of the larger 


the lack of advertising mediums,” 
reported 
journals 


news are 


Organizers 


movie houses are using motor trucks | 


equipped with loud 


broadcast 


speakers to 
announcements of their 
programs.” 

It is when 


only and 


other publications carrying informa- 


newspapers 


tion and advertising are temporarily | 


that the 
how indispensable to normal living 
It provides 


eliminated public 


advertising has become. 


news of merchandise, of amusements | 


and of business opportunities which 
be no other way. With- 
;out advertising, regularly and com- 
| pletely presented, a modern com- 
) munity cannot function, any more 
jthan without normal transportation. 

One of the things with which the 
| public should be impressed at all 
|times is that legitimate advertising 


ean had in 


}is primarily a public service. 


| liberty of 


realizes | 


production 
I know that you like to keep your 
good paper up-to-date on such mat- 
ters. Therefore, I am taking the 
calling your attention to 
the fact that this method of posting 
has been employed by the Campbell- 
Ewald Company for 
of their accounts. 
We have used two, three and 


costs. 


some time on 
several 


four 


| posters to a series at different times. 


I am enclosing four photographs of 
the January 
covering 


pre-announcement series 
Cadillac and LaSalle motor 
This campaign was very favor- 
all the 
enclosing four 


cars 
received 
I am 


ably over country. 


photo 


also 


graphs of the posters used by the 
Chevrolet) Motor Company through 
out the United States during the 
latter part of May and early June. 
This Chevrolet campaign, consisting 
of four posters, was used in all key 
|cities on a full or maximum showing 
basis with half or representative 
showings in smaller cities or towns. 

You will note that the Cadillac 


LaSalle series is very closely tied to- 


gether on aoesingle  theme—the 
change of style and transportation. 
On the other hand, the tie-up he- 
tween the four Chevrolet posters, 


displayed simultaneously, is through 
bold display of the name, 
with the balance of the poster being 


product 


used to feature three model styles 
land one important mechanical fea 
ture in connection with all models. 

We would appreciate it very much 


would give due 

jthese campaigns. 

| EUGENE M. Zurer, 
Director, Outdoor Department, 

Campbell-Ewald Company, 

Detroit, Mich. 


if you publicity to 


| 
| 


— — 
“Bologna Network” 


Formed in Baltimore 
To the Editor: I'd like Copy Cub 
jto knew that in putting on a special 


} 


79th anniversary week for Esskay 
}(Wm. Schluderberge—T. J. Kurdle 
|Company, meat packer of Balti- 
lmore), Van Sant, Dugdale & Co., 


worked out the idea of buying a half 
hour on all stations in Baltimore so 
that the city would be completely 
blanketed. Several wise cracks have 
}grown out of this program. The 
seems to be that a new net- 


' best 


Uses Diflerent Outdoor 


‘change is obtained in the sheets cov- 


work is formed called the Bologna 
Network cosisting of four links. 
Another refers to the well-known 
recipe for the hors d’oeuvre platter 
of “Pigs in Blankets.” The fact that 
both newspapers were bought and 
four radio stations were bought more 


or less blanketed the market for 
Esskay’s little sausages and a lot | 


of fun has been had from that angle. 


This may be grist for the Cub’s 
mill. 
FRANK ORCHARD, 
Van Sant, Dugdale & Co., Ine., 


Baltimore, Md. 


Posters Simultaneously 
To the Editor: Reference in your 
25 issue to the “triple posters” 


Aug. 25 
used in the Texaco Fire Chief cam- 


ee 


a, 


Information 
forAdvertisers 


The following documents may 
secured without charge by, - 
national advertiser or advertisiy 
agency from the companies “ 


pons 
ing them, or through Abverris) 
AGE. 


No. 637. Modern Mimeograp 
An attractive folder of samples 


Modern Mimeograph paper, oduer 


of Consolidated Water Power «& 
Paper Company. Also a folde; 
Modern Form, another prodyet 
this company. 

No. 638. McGraw Hill. 


A folder published by the MecGray 
Hill Publishing Company giving 
brief description of each of the y 
Graw-Hill publications, and also a 
outline of the work of the MeGray 
Hill Book Company and the McGray 
Hill Catalog and Directory Company 


No. 639. Which Brands Sell Best jj 
Miami Grocery Stores? 

A survey of brand preferences jy 
coffee, canned soups, toilet soap, soay 
powder, soap flakes, mayonnaise 
salad dressing, baking powder, flow 
corn flakes, sugar, shortening, oleo- 
margerine, baked beans, crackers and 
insect spray in the Miami market 
Based on a survey of 325 Miami groe. 
ery stores by the Miami Daily News 


No. 640. Introducing—A Smashing 
Hard-Hitting Crew of Salesmen. 
| An exceptionally attractive over. 
| size brochure published by the Comi 
Weekly. Through the mouths of some 
of its characters, the brochure tells 
the story of reader reactions, results 
for advertisers, ete., and also reveals 


the “private lives” of the comi 

characters that make up the Com 

Weekly tamily. 

No. 570. The Third Survey of 
Beauty. 


Complete results of the third sur- 
vey conducted among Modern Maga- 
zine readers to determine brand pref- 
erences and purchasing habits in so 
far as cosmetics and beauty aids are 
concerned. Presented in the Feb 
ruary issue of “The Dellegram,” pub 
lished by Dell Publishing Company. 


No. 521. The Printability of Certain 


paign interested us, because we have 
been doing something similar here 
in Milwaukee on the Milwaukee Dairy | 
Council account. We are enclosing 
two photographs of the current 
the surf board series. The} 
major portion of the poster remains 


poster, 


the same but we change the action 
picture, using a girl on the one | 
and a boy on the other. This| 


ering the 
board. This 
showing in 


picture portion of the 
campaign takes a full 
the city, which is 100 
and we have divided 50 for 
the boy and the girl. That 
gives us a change of copy, as well as 
good boy and girl value on our post- 
ers. I thought probably you would 
interested in this. Other boards 
of the campaign featured boy and 
girl illustrations of other outdoor 


sports 


boards; 
each, 


be 


FRANK EFFINGER, 
President, The Frank = Effinger 


Company, Milwaukee, Wis. 


Papers and Why. 


A handsome brochure published by 
Kimberly-Clark Corporation which 
contains an authoritative discussion 
of the factors that enter into the 
printability of papers, and a num: 
ber of beautiful reproductions of i! 
lustrations, many in full color, 02 
Kleerfect. 


614. Personal Problems. 

This is an interesting exposition of 
the contents of Physical Culture ani 
of how it ties up with the story the 
advertiser is trying to tell. In othe! 
words, the magazine is the “trad 
paper” of every woman with a prob: 
lem, and she reads it for “business, 
not pleasure. 


No. 617. Cherchez la Femme. 


This story, issued by the Litera’ 
Digest, relates the adventures of 4! 
advertiser of a line bought only bY 
women. This advertiser, according 
the survey, is getting more inquiries 
than ever before at lower cost. An! 


, = F 


Used Kodapak, 
Not Cellophane 


To the Editor: Thank you kindly 
for using the article we sent you in 
the Aug. 25 issue of ADVERTISING AGF. 

In the meantime, however, we have 
received inquiries from various 
sources regarding the process. Investi- 
gating the paper we used, we have 
been told by the Graham Paper Com- 
pany, which furnished this for us, 
that it was not Cellophane, but “Ko- 
dapak” we used. 

I understand that “Kodapak” is 
more suitable to the use of this idea 
since it is entirely waterproof and 
the outer film on its surface may be 
washed before using water color on 
it without the paper wrinkling or 
losing its shape in any manner. 
“Kodapak” is manufactured by the 


|} Eastman Kodak Company, Rochester, 


27 per cent of these inquiries 27 
|converted into sales. 


No. 564. Painter's Paint—Poster§ 
Paste—Electricity. 


This is the title of a new monthly 
/paper published by R. C. Maxwell 
| Company, Trenton, N. J., to keep 2% 
|vertisers acquainted with latest @ 
| velopments in the territory of this 
| outdoor advertising company. The 
current number discusses some ° 
the changes which will be noted “ 
summer by the stream of pleas” 
seekers at Atlantic City. 


N. Y., and I suggest that you ¥' 
|their research department . r 
wish to follow up this article “ 
further. 


+ 2 


Everne D. Rel 
Assistant Director of Public : 
Yeneral American Life Insu™ 
Company, St. Louis. 
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of ALL the Families in Kansas and Missouri 
(Excluding Only the City of St. Louis) 


FIRST FIGURE—Represents Number of Families (1930 Census). 


sECOND FIGURE—Represents Number of Subscribers to THE KANSAS CITY STAR 
(Sunday) and The Weekly Kansas City Star Combined. 


THIRD FIGURE—Represents the Percentage of Star Subscribers (Sunday and Weekly 
Combined) in Comparison With the Number of Families. 


Sunday Figures as of March 25, 1934--Weekly Figures as of June 27, 1934 


Circulation Missouri and Kansas 


(Sunday and Week- 


ly combined........ 61 1,136 
Total Circulation All States 
(Sunday and Week- 


iy Combined) 008,843 
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ADVERTISING AGE 


COLOR TO TELL 


cies of soft 


ing an 


“spoon foods” 
ingredient 
thorough chewing. 

While the association's Diamond 
brand will be the principal benefi 


by provid- 
which requires 


WALNUT STORY 


ciary of the forthcoming campaign, 
sad some advertising will also be done on 
Los Angeles, Cal., Sept. 19.—The — ee . a 
: The Si ‘rancise office of Me 
use of more walnuts to improve the The San ancisco © ' 


Cann-Erickson, Inc. is in charge of 


the campaign 


Kondon Starts 
New Drive on 


45th Birthday 


Minneapolis, Minn., Oct 
1 of this year will mark the 45th an 
hniversary of the Kondon Mfg. Com 
pany, manufacturer of Kondon’s 
Nasal Jelly and Kondon’s Ephedrine 
Jelly, and on that date the company 
will inaugurate one of the largest ad 
vertising history, 
cities | T. N. Kenyon, the busi 


flavor of is the theme 


drive 


various dishes 
fall 
the California 
Association 


of an intensive 
launched by 
Growers’ 

As in the 
paign will break about the same time 
that the walnuts the 
which will October, ac 


soon to be 
Walnut 
previous 


SCUOSONS, 


cam- 
reach market, 
be early in 
cording to this year’s schedule. 

featuring a 
variety of made-up dishes where wal 
may be used to advantage, 
appear in six leading women’s maga- 
zines, on panels and street 
magazines on the 
Good House- 
Journal, Me- 
and Woman's | 


Color advertisements, 


nuts wil) Sept. 20 
outdoor 
The 
schedule are Delineator, 
keeping, Ladies’ Home 
Call's, Pictorial Revieu 
Hlome Companion. 
Outdoor advertising in 8&4 


car cards. 


campaigns in its 
founder of 


over the country will begin telling | mess has announced, 
the consumer “It's Walnut Time”| The campaign will consist’ of 20 
around the first of November, while| Weeks of advertising in the Amert 


can Weekly, supplemented by a 20- 
week campaign in newspapers in Buf- 
falo, Philadelphia, Harrisburg, Provi 
dence, Cincinnati, Cleveland, Co- 
lumbus, Toledo, Indianapolis, Grand 
Rapids, Des Moines, Kansas City, St 
Louis, Minneapolis, St. Paul, Denver, 


street car cards will start appearing 
early in October and continue until 
the middle of January. Recipe books | 
and “chewing” books will be offered 
to magazine readers writing for their 
copy. 


Other Mediums Used 


‘n’ : ; Salt Lake City, Portland, Ore., and 

An teres g phase of > adver . 

os inte ting phase of | 1 udvel Spokane. 

ising program is a special cz aig A : ava: 
ee ee Ce In New York and Chicago, the 


directed toward the Jewish consumer 
through the Jewish language papers 
in New York City and now entering 
its fourth advertise- 
ments are backed up by store display 


American Weekly advertising will be 
augmented by a 20-week rotogravure 
campaign in the New York News, and 


These ‘ ; F 
la 23-week campaign in the magazine 


season. 


Thic ¢ section of the Chicago Sunday Trib- 
and hangers. This is the only for- sa 
: ‘ e. 
eign language copy being used at . site 
present — " . D. PD. Kenyon, advertising man- 
se ® | : . . 
née ager, is in charge of the campaign, 
In addition to the general con-| °° _ are —_ 


which is being handled by the Minne- 


sumer advertising, direct mailings to ; ‘ oF et in 
: 4 Rea .,, /apolis office of Erwin, Wasey & Co. 
the wholesale and retail trade will | 


be made, and a small amount of space 
will be taken in the grocery trade 
papers. 

Besides advocating the use of wal- 
nuts to improve simple dishes, copy 
will point out the healthful proper- 
ties of walnuts, emphasizing how 


V 


Starts New Publication 


Intimate Apparel, trade publication 
of the undergarment and negligee in- 
dustries, has been started. Offices 
are at 260 Fifth Ave., New York, and 
Herb Smythe is business manager. 


THROUGH THE EYES OF OUR READERS 


‘Leaders in every community 


are influenced by 
Harpers Magazine” 


Dear Sir: 

To address the thinking classes of America 
there is no better medium than through advertis- 
ing in Harpers, and no ad has as much appeal 
to me as one that has chosen that class of people 
to sell. 

The leaders of thought in every community are 
influenced by your magazine, and those people are 
guiding the success of the future of this nation, and 
indirectly will be responsible fer the fulure demand 
and utilization of every commodity and product in 
this country. 


(s) D.M.W. 


*The above letter is 
typical of 500 others 
on file at our office. 
Many of them are 
contained in our 
Brochure “To See 
Oursel’s as others 


Harpers 


MAGAZINE 

be gladly sent upon A 
request. e) 
Ne, 


Address: 
49 East 33rd St. 
New York, N. Y. 


‘thas stood the test of time 
for the reason it is always 
in step with the _ times.’’ 


walnuts overcome the menu deficien- | 


| 
| 
} 


| 


lcisms of current advertising by con- 


| sleep on. 


| Pepperell’s 


MRS.CONSUMER 
TO LEARN HOW 
TO BUY SHEETS 


| 


Pepperell Starts New Educa- 
tional Campaign 
| | 


Boston, Mass., Sept. 20.--Basing its 
advertising strategy on the growing 
desire of consumers for specific buy- 


ing information, as evidenced in criti- 


Mtg. 


sheet 


sumers’ organization, Pepperell 
Company is building its fall 
campaign, currently breaking in na 
tional magazines, around a new 
educational theme. 

The idea behind the preparation of 
the fall Pepperell campaign is to de- 
liver helpful suggestions to the house: 
wife on the purchasing of sheets, ac- 
cording to Allyn B. MeIntire, vice- | 
president of the company. 


The general theme of the advertis- 
ing is indicated by headlines such as 
“When does a break?”; “Look 
at sheets through the light”; “It 
pays to choose sheets with a magnify- 


sheet 


ing glass’; “Who buys sheets by 
weight?” 
All of these methods are used by 


the government in determining sheet 
quality, the text points out. “If a 
sheet is low in weight because it is 
woven and ‘sleazy,’”’ typical 


loosely 


on, “it won't wear well. 
and 
This sort of poor construc- 
tion is sometimes concealed in 
sheets by an undue amount of 


copy goes 


It wrinkles 


‘siz 


ing’ (starching) to make the sheets|the company’s general institutional 
|}appear heavier. 


new | 


UNUSUAL APPEAL USED IN PRESTIGE COPY 


—Ste even might Je vresipenr/ 


PEPPERELL PRP eaAnnies 


L . — 


First copy in the institutional campaign for Pepperell Manufacturing 
Company which will break shortly. 


is uncomfortable to | ing, McCall's, and Woman's Home| A, S. A. Stages 


Companion, 
Debate on NRA 

William M. Kline, member of th 
new creative research staff of Lord 
& Thomas, as chairman of the Ameri 
can Statistical Association's progran 


Backing up and supplementing the | 
special educational campaign will be 


campaign, which will break with a 


Other Campaigns /full page in the Oct. 6 issue of the | ¢ommittee took charge of a debat 

“Find t what weight of sheet Saturday Evening Post. In the fol-| and discussion on “Are Consumers 
4 rhe 5e 1g shee . ’ A . ’ . ” " . : ‘ 
Ind out wha eight oO 1e¢ | lowing week's issue of Collier's there | Being Burdened by Monopolies Cr 


| best suits your family’s requirements. | 


Use that weight as a basis of com- 
parison the next time you buy sheets. 


You can detect excess sizing by creas- 


}ing a new sheet with your fingernail; 
ithe 


crease remains very sharp and 
distinct.” 

The text goes on to point out that 
Lady Pepperell sheets meet the most 
rigid U. S. standards and contain no 
extra sizing, and ends by urging 
readers to write for a copy of “Lady 
Thrift Book—-an 
able consumer guide for textile buy- 
ing.” 

The educational campaign will run 


in American Home, Good Housekeep- 


| LOOK at sheets 
against the LIGHT 


s THIS TEST UPHOLDS THE 
a CONSUMERS’ STANDARD 


Lid) 


| PEPPERELL 
Sheets and Pilloze C. 


| | 
a _ — ll 


| One of the advertisements in the 
new "educational" series being run 
by Pepperell. 


invalu- | 


will be copy on Lord Pepperell | ated by the NRA?” at the organiza 
‘shirts, while the October issue of | tion’s first fall luncheon meeting last 


week, 
A. Anton Friedrich, 
the Emergency Council of Consume 


| Parents’ Magazine will carry adver- 
| tising of Pepperell crib blankets. 


Io ye Iparacc ; . aye » . ® - P 
| Pepperell Peeress fine percale | Organizations, took the affirmativ 
|sheets and pillow cases will be adver-| and Byrnes MacDonald. assistant 
tised in full pages in Harper's Ba-| compliance director, trade practi( 
zaar, Hlouse and Garden, Junior | division, NRA, took the negative. 


Mary Pickford Signs 
Mary Pickford has signed a co! 
tract with the makers of Royal Cela 
tin to star in a series of half-ho 
programs on the NBC-WEAF nel 
work Wednesday evenings at 9 EST 


| League Magazine, New Yorker, and 
Vogue. 

The Boston office of Batten, Barton, 
Durstine & Osborn is in charge 


Rejoins Altorfer 
Jay J. Keith, from 1918 to 1933 
with Altorfer Bros. Company, Peoria, | 
1ll., maker of ABC washers and iron- 
ers, has returned to the company as 
central division manager with 
quarters at Peoria. 


om: ” 
Time” Promotes Sadler 
George B. Sadler has been 4! 
pointed Eastern advertising managt 
head-| of Time. Mr. Sadler has been 
Time's sales staff since 1928. 


One Minute 


152 AGENCIES 


| Agency men (and women), publishers’ representa- 


tives, publishers, printers, engravers and typ0s- 
raphers are finding that the Hotel Winthrop has 
~. large pleasant rooms, an atmosphere of peac® 
Si - anda staff that really enjoys making guests happy: 


(\ 
— SOTEL WINTHROP 


47th Street and Lexington Avenue - New York City 
A ROGER SMITH HOTEFE 


DAILY RATES FOR ADVERTISING MEN FROM 8$3 Single 
$4 Double. SUITES FROM $5 Daily OR $115 by the Alon? 
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PROGRAM DIRECTORY party. The name of the agency, by The conference goes on. Fidget | confused, signed off with this His first step was to appoint Wm. 
the way, is N. W. J. Walter, B. B.| suggests that details of the proposed eulogy: “Remember, folks, eat Vita- H. Rankin Company. Extensive re- 
psec EETEIEITET D. O’Lord & McCann. It was ex- radio program had better be left to Fig Mush; why wear a truss?” search will be completed before an 
NETWORK HEADLINERS af plained later that the partnership Chissels, “because he knows the American campaign 
Rs Meaty ate 
» 2 


ue | is thinking of absorbing Blackett show business.” Budget, however, 
srrtaM , ry u 


& Bluitt want methir t tl ’ d G , dl products were introduced in the 
a | ory : ahi ° fants sometaing 0 say on 1e — - ; 
poser senson| | greta nae 40 oars . on on ir e United States some time ago, but 


is begun. The 


Uo day spent on network talent alone 
he best. .ebouse what suas " 


Nectar HO Ca ; zround that he, at,least, knows the 
| gaNGEns mu. P os Go Into Consultation aah hee Aaa é " . market development has been re- 
a i 7 fee business. — irm Planning | taraca vy high import dutics, the 
| The agency man arriving, Mr.| The scene shifts and the com- _— Sa Smpere Gutes, ta 
sudget explained that in spite of | pleted program comes through a nvasion tariff now being 100 per eent 
his heavy advertising, his coffee speaker as » ¢ ience hear . ° : : 
us ) g loud speaker as the audience heard Uses Foreign Mediums 
business had declined 18 per cent, jit, glorifying Vita-Fig Mush. The seuenianiiiaaes 
while Mills Brothers showed a gain | broadcast featured the Old Mush-tro New York, Sept. 20-—E. H. Mad- The company has been one of the 
of 35 per cent. Himself, as well as Fd Grin. The dick, managing director of “Kestos,” 'e@ding European magazine and os 
The radio representative drops in,| Three Mush-keteers also made a’ London, manufacturer of the famous "€Wspaper advertisers. For some cal 


Watt by name. Budget asks if Watt momentary appearance. There was| KST  brassieres and girdles sold time its advertisements have been 
is a vice-president of the station and /a little grand opera, a dash of sport | throughout Europe, arrived in New illustrated by the famous Russian 
is blandly informed by Chissels that and a playlet, the broadcast ending York last week to 
if the company goes network, a vice-| with a sweet voice singing “When as the head of a new “Kestos” com- his work for this advertiser being 
president will be assigned to the the Mush Goes Over the Mountain.” pany to manufacture the line in the. that it appeals equally to all national- 
account all right. The announcer, becoming slightly United States. ities. 


establish himself | artist, Leo Klin, a unique feature of 


4 ek oS 
BORDEN’ 
Mit 


| PHLLSBURY | 


{ 
on” wavs | ~F, 
HL DREN | ae 
00 oF 
“ PL Rut nor 


45 <YDOL'SOFN 
MA PERAINS 


BoB } 

ori Bey 

Giidbood KELLOLG'S 

- 4 y thet) Gora Flakes 
o- ING LaDy | 

! i be POungr! camidres . of. 

' is ARMSTRONG. All Am .) WHEATICS 

4 serhong | WABC |e U:vemenis ond edven ro K\Gan. Mil, Ine 

ARMS 3 |that keep vaterest at @ hg prich | Men Tur, Wad, 

--— ah and new moter fovtball season begins!| Toes: , Bevt, Se 


"NETWORK HEADLINERS. 
’ re to appear ia the NEW.YORK SUN aod 


‘ & Metropontan pepers daily starting October 3 


Sample ‘Network Headliners’ ad- 
vertisement run in several news- 


papers to show prospective adver- 
tisers how it will look. The original 
was two columns wide. 


Broadcasters 
‘Al See Birth of A 


th 
or 
“? New Program 
‘an 
al iets ie 
ers Cincinnati, O., Sept. 20.—The Na- 
"re tional Association of Broadcasters 
iza turned trom solemn business Tues- 
last lay morning for a hearty laugh pro- 
vided by H. J. Quilliam, of Station 
to ‘(OMO, Seattle. Mr. Quilliam was 
“s xpected to give an address on “The | 
vi \dvertiser Builds a Program,” but 
tic ie enlisted the WLW dramatic staff 
and others to put over a clever bur- 
esque of the birth of a radio pro- 
gram 
nail Mr. Quilliam’s skit concerned the | 
‘ela lventures of the Amalgamated Con- | 
10 solidated Affiliated Food & Beverage 
net Company, Inec., and Sons Limited, | 
ST (istributors of Vita-Fig Mush, Epic 
offee and Sweet Adeline Beer. 
er Isadore Budget, president of this 
P irganization, Was portrayed by 
age harles Seel; Mr. Fidget, his ad- i 
1 on ‘rtising manager, by Jack Zoller, . ° e n 
ek Peas ae cee HESE items plus the 4,440 electric refrigerators, 5,149 electric 


ilvertising agent, by Jean Jostyn. 
\ll are members of the WLW or- 
sanization. 


washers and the $163,937.00 worth of dentifrice which will be 
purchased in the Greater Louisville retail trade area, according to 
the Major Market Newspapers’ Sales Potential Survey, give an in- 
dex by which you can estimate the value of this territory as an 
outlet for your product. 


Mr. Budget and Mr. Fidget, after 
ding a council of war about de- | 
‘ing sales, decide their agent | 
ight as well have his share of woe | 
id telephone him to join the | 


This market has come to be recognized as one of the most 


+2 \ . responsive in the nation and alert advertisers are taking advan- 
The influence of The Courier- : 
i Journal and The Louisville tage of the fact that it can be reached and sold at a single low 
Times is felt throughout a vast 


- - $ ca e . . . . 
n ee 4 this! territory, Kentuckiana, which cost by concentrating their messages in the one medium which 
e 


includes practically all of Ken- effectively covers the territory. 
tucky and a large portion of 
Southern Indiana 


The Conrier-Zournal. 


A quick and economical 
lithographic method of 


as facsimile reproduction 

-e, (Specially adapted for short 

: run work) that will afford ; 

ys you a substantial saving 

2 HE LOUISVILLE LIMES 
os requirements. e 


Write or phone us for Samples 
and complete information 


) Econo-print Department 
MAGILL-WEINSHEIMER COMPANY 
032 SOUTH WABASH AVENUE, CHICAGO 

Telephone Calumet 7200 


Major Market Newspapers, Inc. — Audit Bureau of Circulations 
Members Midwest Gravure Corp. 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 
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CIRCULAR SCREEN 
HALFTONE IS NEW 


ADVERTISING AID 


St. Louis Firm Develops 
New Process 


(Picture on page 26) 


St. Louis, Mo., Sept. 20--A new 
of producing halftones 
through the use of a circular screen, 
in which the circular pattern of the 
screen is readily discernible, has been 
brought near enough to the point of 
perfection by W. Wachter Engraving 
Company of this city, its originator, 
to justify its use commercially. 

The new process is not designed to 
replace the present method of cross 
screens used in halftone reproduc- 
tions, but rather to place one more 
method of halftone reproduction at 
the service of advertisers and others. 

“Where it is desired to compel at- 
tention to some particular point in | 
an illustration, the center of the cir- 


process 


cular screen can be placed thereon 
with striking effectiveness,” W. 


Wachter, president and treasurer of 
W. Wachter Engraving Company, ex- 
plained to ADVERTISING AGr. ‘Where 
a certain swing or movement is to 
be accentuated the ares of the screen 
can be employed to good advantage.” 


Must Be Used Carefully 

While patents have been applied 
for on the process, the company is 
not making extravagant claims about 
the value of the method. “It does 
approach the regular screen in 
rendition of detail,” it is said, ‘and 
unless judgment is used in the selec- 
tion of copy, the results are indiffer- 
ent. We do feel that there is a dis- 
tinct place for it in the halftone field 
if it is properly handled, however, 
and in certain instances its applica- 
tion is most fitting. 

“The W. Circular Screen is, we be- 
lieve, the first attempt of its kind and 
we feel that for certain types of work 
it offers the advertiser a unique and 
striking effect that has heretofore 
been prohibitive in cost.” 

One of the most effective uses of 
the circular screen is in conjunction 
with black and white drawings, it is 
explained. In the hands of a clever 
operator, a simple pen drawing can 
be photographed through this screen 


so as to obtain a variety of effects 


that are said to be little short of 
amazing. The thickness of the lines 
in the blacks and whites can be 


varied to almost any degree and, by 
careful blocking out, additional 
effects can be secured. 

Effective When Coarse 

At the present time the W. Circu- 
lar Screen is made in a range of 
from about 30 lines to 120, with dupli- 
cates of these which are used for 
double Ben Day tints. In the Ben Day 
tints it offers wide possibilities for 
the operator with imagination. Prac- 
tically any desired shade in the vari- 
ous rulings can be produced. 

Quite naturally, the effectiveness of 
the circular screen whether used as 
halftone or Ben Day, is most pro- 
nounced when the coarser screens 
are used, as, it is pointed out, in 
screens of 75 lines or less, the cir- 
cular construction is readily apparent 
and the possibilities of securing good 
contrast is greater. Obviously, the 
latitude of contrast in any line screen 
is less than when dots are employed, 
so that halftones made through this 
sereen should be confined to the 
coarser variety. 

An interesting feature in the half- 
tone operation of the W. Circular 
Sereen is in the fact that the opera- 
tor, instead of using different size 
stops as in ordinary halftone opera- 
tion, starts with its largest lens open- 
ing and gradually reduces it by clos- 
ing the diaphragm while the exposure 
is in progress. This procedure was 
found to give much better control of 
the spreading action of the light, 
with consequent improvement in de- 
tail. 


origin of 
circular effect 


describing the 
idea of securing the 
through halftone pho- 
tography, spoke of the endeavors of 
pen and ink artists to produce a pic- 
ture composed of cireular lines, 
efforts which have been strikingly 
effective, from time to time, and 
viewed with keen interest. In some 
cases the lines composing these pic- 
tures were spiral in construction and 
in others eccentric, but 
the artist obtained his 
modeling, through variation in 


Engraving Company, 


the 


in both cases 
relief, or 
the 


thickness of line. 
That such a drawing would be 
highly effective in certain types of 


commercial illustration was 


ent, but it was equally obvious that 


the amount of tedious labor required | tempts 


appar- | ter, Henry 


this kind rendered it quite out of the 
question in most cases. Mr. Schlueter 
said that it occurred to him some 
ago that it might be possibl 
to secure this circular effect through 
halftone photography if a_ suitable 
screen could be fabricated. 


years 


How It Developed 


About two and a half ago 
some of the members of the W. Wach- 
ter Engraving decided to 
form a little group within the 
pany for the purpose of developing 
and perfecting new ideas pertinent to 
the engraving This group 


years 


Company 


com- 


business. 


consisted of W. Wachter, R. J. Wach- 
Hubert, Joseph Suda. and 
| Mr. Schlueter. One of the first at- 


was the development of the 


to produce a really good drawing of |circular screen idea. 


H. J. Schlueter, of the Wachter 


COLD CREAM 


| Was 


In order to determine whether or 
not a halftone of this nature could 
be made, there was first executed a 
pen and ink drawing and a negative 
made from it. The drawing, of course, 
composed merely of circular 
lines made with a compass, and the 
negative of it served as the halftone 
screen to be used in the camera. 
“Although all possible care was taken 
in making the drawing, the results 
were extremely crude. However, the 
feasibility of such a procedure was 
plainly demonstrated, provided we 
could make a perfect enough screen.” 


Auto Show Dates Set 
The New York Automobile Show 
will be held in Grand Central Palace 
Jan. 5-12, 1935. 


—= 


Mitchell-Faust Has 
| Prest O’Meat Accoun 


In an item appearing in the gp, 
15 issue of ADVERTISING AGF, the . 
;}count of Fanciers Foods, Ine. 
| cago, maker of Prest O’Meat dog fp,. 
was erroneously credited to Fredep;,, 
& Mitchell, Chicago. re 

The Prest O’Meat account in re, 
\ity is handled by Mitchell-Faust 4, 
| vertising Company, under the (ipo, 
tion of L. H. Copeland, vice-presiqey, 


Two Appoint Agency 


Advertising of Racine Fee: ky 


ting Company, Beloit, Wis., d ths 


Rockford Power Machinery Compay 


| Rockford, Ill., has been plac Wit 
the Midwest Advertising ren 
Rockford. Direct mail and tr, 


papers will be used for both ac: oun: 
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Vision Better 
Business; Boost 
Appropriation 


ago, four years after the product was | 
placed on the market. 

| The expansion occurs in the news- | 
|paper advertising for which 90 per | 
cent of the appropriation is expended, 
more cities, more newspapers and 
larger space being used. Two adver: | 
|tisements a week of 210 lines are | 
York, Sept. 20.—Confidence| scheduled for 125 newspapers in 86 | 
siness conditions will improve | cities. Pages will be used in Modern 
_ if slowly, is the only factor|and Tower magazines. 

ible for an increase of 100 | 


| 
Copy will reflect the fact that the} 
t in the fall appropriation for | promotion of Tintex for curtains, 
according to Charles M.| bedspreads, drapes and other house- 
president of Charles M. Storm |hold accessories more profitable | 
iy, Park & Tilford agency. than stimulating the market for ap- | 
record-breaking fall campaign, | parel uses. Another talking point 
began in newspapers late last |for the line is the greater number of 
nd will end Dec. 13, follows | colors. The company advertises 35 
gram employed since the pres- | but actually supplies 38 or 40 at all 
,zeney was appointed 14 years | times, so that if the retailer is out of 


18 
‘omi 
Com} 
Th 
hi 
Wiis 
yeen 
ie | 
nf 
rus 


two or three shades the consumer 
cannot find fault with the advertis- 
ing. 

Later in the campaign a news 
flavor will be injected with emphasis 
on three new shades, de 
menthe green, brandy and 
cocktail blue. 

Of the two three months’ cam- 
paigns a year, the spring program is 
much the largest. The spring cam- 
paign this year covered 213 cities. 


creme 
brown 


First District Meets 

The First District, A. F. A., will 
hold its annual convention Nov. 8-10 
at the Hotel Taft, New Haven, Conn. 
Speakers on the tentative program 
include Chester H. Lang, Edward A. 
Filene, Frank Black, and President 
James R. Angell of Yale. 


| for madame 


dinner hour? Go away, Marie, before madame fires you. 


On second thought, Marie, you’re not the only one. 
the cosmetic advertisers who want to talk to madame an 


advertisements in magazines side by side with a food article, 
You really can’t blame madame for being cool on the subject. 


Magazine articles on food make madame think first about food— 


not cosmetics. Articles on style and beauty create a favora 
for cosmetics—not refrigerators. 


Because McCall’s has a selfish interest in making the advertisements 
on its pages interest more people, pull more replies, McCall’s new triple 
make-up is a natural (and exclusive) step ahead of old-fashioned maga- 


zine editing. 


Are you selling food? Household equipment? Drugs? S 


her child? Something for the home? Tell her where the editorials have 


already gained her attention—in McCall’s HoMEMAKING. 


Do you want her to buy Face Powder? Lipstick? Hosiery? Clothes? 


Beauty Equipment? Tell her on the pages where she 


turns for help and advice on the same subjects—in McC 
BEAuTry. 


And if your product contributes to her amusement, relaxation, or 


security—perhaps it’s travel plans, books, cigarettes, ins 


will find her in the mood to listen when she 1s seeking relaxation on the 


pages of McCall’s Ficrion & News. 


You'd think, if McCall’s was so much better, that advertisers who 


a 1. . . . . - , 
check their replies and sales would discover it first. Wel 


And in a fat number of cases McCall’s has a comfortable lead in 


tectiveness over other women’s magazines. 


And you’re welcome to prove it to your own satisfaction. 


NEWS for - 


| AUTOMOBILES - 


IS MARIE CRAZY? Trying to interest madame in cold cream during 


. ( Beauty AIDS - COSMETICS - PERFUMES 
McCall's STYLE & BEAUTY for [Hosiery . UNDERWEAR - CLOTHES 


(roo . DRUGS - ELECTRICAL EQUIPMENT 
HOMEMAKING for i CHILDREN’S NEEDS - HOUSEFURNISHINGS 


(rravet - CIGARETTES - CAMERAS 
BOOKS - 


/f 


“Open Road” Issues 


Two New Brochures 


The Open Road for Boys Magazine, 
New York, has issued two folders of 
interest to advertising men concerned 
with the juvenile market. One of 
these folders outlines the extent of 
the market, and the place of Open 
Road in the field. 

The other, dealing exclusively with 
“My Friend Abroad,” an editorial fea- 
ture, points to some of the remark- 
able results this department has had 
in cementing friendships between 
boys in the United States and every 
other country in the world. 


“Messenger” Picks Rep 

The Fremont, Ohio, Messenger has 
appointed the Devine-Tenney Corpo- 
ration as national advertising repre- 
sentative. 
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Here are 


McCall's 


Woman's 


INSURANCE 


McCALL’S 
842,574 


FIRST IN NEWSSTAND SALES, Mc Call's 
wide margin shows you something about what 


to a newsstand and pick out im even competi- 
tion the magazine that pleases them most. 


NATURALLY McCALL’S shows by far the 
largest proportion of newsstand sales in com- 
parison with total circulation. 


TOILET GOODS ADVERTISERS continue 
to use more columns of space in McCall’s. 
(They must be getting more for their money!) 


eight months of 1934: 


Ladies’ Home Journal 
Good Housekeeping 
Delineator 
Pictorial Review 


L. H. J. 441,900 


women prefer when they step up 


the figures in columns for the first 


535 
491 


Home Companion......... 


| SAFETY CONTRIBUTION 


The Children Are Back to School 
DON’T 
HIS HAPPEN! 
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Seven-column newspaper adver- 
tisement of Sunny Service Oil 
Company, Detroit, devoted en- 
tirely to a plea for careful driving, 
now that schools have reopened. 
The agency is Simons-Michelson 

Company. 


BOTH SIDES WIN 
THIS ARGUMENT 


New York, Sept. 20.—An advertis- 
ing argument is unique in that it can 
be won by both sides, so goes the re- 
port in trade circles concerning the 
copy set-to in which Goodyear Tire & 
Rubber Company and B. F. Goodrich 
Company are currently engaged. 

About two years ago Goodrich be- 
gan to hammer on the theme that 
the tire which offers the biggest mar- 
gin of protection against blowouts is 
the best tire to buy and called atten- 
tion to the Goodrich Life-Saver 
yolden Ply which “prevents blowouts 
before they even begin.” 

Other tire advertisers, with the ex- 
ception of Goodyear, took up the 
theme with appropriate claims for 
the superior protection their product 
afforded against blowouts and _ inci- 
dental remarks about road-gripping 
and wearing qualities. 

Convinced that consumers were 
being misled as to the defect causing 
the greatest number of automobile 
accidents, Goodyear undertook some 
research. Insurance companies re- 
ported that skids cause five and one- 
half times as many accidents as blow- 
outs; Goodyear made some stopping 
tests on its product and competitive 
makes, and a new campaign was 
ready. 

Emphasis Grows 


With the appearance of the first 
Goodyear advertisement on the dan- 
ger ot skids in July, Goodrich in- 
sistence that the greatest danger lies 
in blowouts took on a sharper tone, 
and, in turn, Goodyear emphasis be- 
came firmer. Included in the current 
Goodyear copy is the paragraph: 

“Don’t let ‘scare’ advertising blind 
you; your most important need is 
non-skid grip. Why flirt with fate— 
when the Goodyear margin of safety 
costs no more?” 

Both companies have indicated to 
dealers that they believe they are 
right, that sales are steadily going 
up, and that they will continue their 
copy slants indefinitely. 


Camel Caravan Returns 
In Nationwide Hook-up 


R. J. Reynolds Company, maker of 
Camel cigarettes, will start a series 
of two half-hour programs a week, 
known as the “Camel Caravan,” be- 
ginning Oct. 2 over 88 stations of the 
Columbia Broadcasting System. 

Headliners will be Walter O'Keefe, 
Annette Hanshaw, Ted Husing, Pee 
Wee Hunt and Kenny Sargent, 
backed by Glen Gray’s Casa Loma 
orchestra. The programs at 10 p. m., 
EST, Tuesdays and 9 Thursdays, will 
be rebroadeast for Western stations 
at 11:30, EST. 

William Esty & Co. are in charge. 
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September 22, j9x 


N. Y. U. Offers New 
Marketing Course 


Appointment of four specialists in 
world marketing and transportation 


to lecture n current problems was 
announces week by Dean John 
T Madden of the School of Com- 

Finance, New 


merce, Account and 


Los appomntied are 
formerly in th 
General 


Harry Tipper, 
division otf 
Motors and executive vice- 


president of the American Manutfac 


t xp rt 


turers Export Association; Kenneth 
HE. Campbell rvi manager of for 
eign credit, National Association of 
Credit) Men ( H sovell, former 
vice-president of the Bush Service 
Corporation and now with the Manu 
facturers Trust Company; and H. E. 
Stocker, treasurer of the Newtex 
Steamship Corporation and associate 
editor, Marine Reriew., 

Mr. Tipper, who thus returns to 


after an absence of ten 
was one of the organizers of 
N. Y. U.’s department of marketing. 


teaching 
Vvears, 


Something 
on the Ball! 


Pitchers like Gomez and Warnecke 


are few and far between. That 
“something” they put on the ball 
has won a big majority of their 


games for them. 

BAKERS’ HELPER has “Some 
thing on the ball” to help it to win 
and hold the confidence of better 
bakers. ‘That “something on the 
ball” has made it the best read 
bakery publication, 

Its straightforward, unbiased ed- 
itorial policy sells itself to thinking 
bakers without the aid of premiums 
or special offers. 

ensus figures show that 7,775 bak 
ers do 90.6% of the 
BAKERS’ HELPER’s 
inium==cireulation parallels these 
figures. As a result your adver- 
tisement will be read by bakers 
with buying power, 


-BAKERSHELPER 


MAGAZINE « BAKERY PRACTICE »y MANAGEMENT 


business. 
non-pre- 


Helping Bakers for 


Hialft a enurury i} 
y (iy 
330 S. Wells St., Chicago, Il. 


{lmost 


| Mississippi 


NU-ENAMEL SAGA 
ONE OF SUCCESS 


IN DEPRESSION 


Unique Methods Score for 
Specialty Product 


Chicago, Sept. 20.—An _ abiding 
faith in the excellence of its products, 
plus the ability of sales 
ing departments to match the _ in- 
genuity of technicians, has resulted 
in an annual volume of $5,000,000 for 
the youthful Nu-Enamel Corporation, 


Chicago. 


and advertis- 


The company was formed in 1936 
by C. L. Lloyd, then about 30 vears 
old, and more or inured to de- 
childhood 
orphanage. Mr. Lloyd, 
who originated the formula for Nu- 
Knamel, surrounded himself with a 
group of hard-bitten young men as 
sceptical 
old ways of doing things. 

About all the company 
beginning, 
formula, 


less 


pression in a 


had in the 
Nu-Enamel 
was $4,000 and a merchan- 
dising idea which might be consid- 
ered radical in many respects. 

The base of Nu-Enamel is tung oil, 
a Chinese product. The use of this 
oil, it is asserted, explains why long- 
buried Chinese art objects have been 
recovered in perfect condition. Mr 
Lloyd blended this oil with enamel! 
to form a product which 
applied by the novice with a few 
simple instructions, thus banishing 
most of the mystery which sur- 
rounded the art of painting for many 
years, 


besides the 


Two Points Stressed 


Kight points of superiority were 
outlined for Nu-Enamel, but these 
were presently condensed into two 
for advertising purposes: (1) “One 


Coat Covers,” (2) “Leaves No Brush 
Marks.” 


When ready to market this product, 


No woman can resist the lure of this display. 
If LUX is a means to such dainty feminine charm— 


"Let there be LUX." 


Only perfect lithographic reproduction could 
do justice to the art work —and the job was 


entrusted to "U S", 


THE UNITED STATES PRINTING & LITHOGRAPH CO. 


CINCINNATI 
320 Beech St. 


NEW YORK 
52-V E. 19th St. 


BALTIMORE 
420 Cross St. 


spent in a| 


as himself of the value of | 


could be | 


EFFECTIVE NEW SCRIPT TYPE INTRODUCED 


brom tume th tume 


At the wocrrritig tf Uanpsry 0m care 


| 
Prown the print of ew of the aduertisec, it 4 


Would he a cisky proposition at the 


Signal Light 


best Signal Medium 


| But hig business can no longer depend on 
Makeshifts; it needs the Latest 


New ceeations im pointing types 
ace genteally conceded to be of 
Primacy impoctance im the 
praduction of successful 


shige. Lhis is because wew desigus 


Peesent @ fresh, spackling 


Siguat Black 


Reproduction of the three weights of Signal script type now being 


introduced by Continental Typefounders Association. 


The type is 


an American product. 


the Nu-Enamel Corporation consid- 
ered financing itself by the sale of 
| stock, but in view of conditions, they 
j}abandoned this plan in favor of one 
| which is in many unique, | 
| but which could not be considered | 
the course of least resistance, and 
}required unbounded confidence in the 
| possibilities of Nu-Enamel to. sue- 
ceed. It has succeeded, as evidenced 
by the 400 stores and 1,000 dealers in 
ithe United States selling Nu-Enamel 
exclusively, with 100 additional ex- 
| clusive throughout Europe, 
| Atrica and Asia. 

Most Nu-Enamel make so 
/}much money that they are ready to} 
abandon the rule of rugged individ- | 


respects 


stores 


stores 


ualism under which most of them | 
were raised. One thing they like | 
about the Nu-Enamel way of doing | 


| business is that it is a cash transac- 
‘tion all the way from consumer to 
manufacturer; another, that the 
product is good enough to pull repeat 
business, which means a steadily in- 
creasing volume. 

The Nu-Enamel Corporation's rule 
over its small army of dealers and 
distributors extends to their adver- 
tising methods. One reason is that 
the average dealer is inclined to frit- 
ter away his advertising funds, fall- 
ing ready prey to every program 


issued by the ladies’ aid and other 
organizations. A second reason is | 
that he almost invariably succumbs 


to the cut-price advertising rampant 
in almost every community and turns 
to bargain sales as the easiest way 
to meet competition. 

Watches Dealer Advertising 
The Nu-Enamel Corporation § cir- 
cumvents this natural tendency by 
‘assisting in spending the dealer’s 
money for him in a medium it has 
found profitable. Transportation ad- 
vertising has provided the backbone 
of the Nu-Enamel promotion and it 
is the only medium which is used on 
la national scale. For the rest, sim- 
| plicity and brevity of copy are the 

| prize virtues, coupled with a_ flare 
‘for the unusual. 
The company 


recommends to deal 

ers the use of spot broadcasting an- 
nouncements. These are now being 
employed on over 50 stations through- | 
lout the country. It does not despise 
the lowly handbill, and has launched | 
an aggressive poster “sniping” cam- 
paign in a number of territories. | 
|Considerable newspaper advertising | 
is being used in some sections. 


| 


Perhaps the penchant for 
and repetition explains the company’s | 
leaning toward car cards and short 
headline treatment of all copy for 
other media, which are employed on 
;}a sustained basis in practically all 
cases. This principle has been incor- 
| porated in all dealings, including the 
| demonstration, which is a vital plank 
in the Nu-Enamel “platform.” Cur- 
rent advice to the dealer is to give 
window demonstrations daily for the 
| benefit of timid housewives and du- | 
| bious motorists. The demonstration 
consists of applying Nu-Enamel to an 
automobile panel or a household 
article. 


The demonstration serves the dou- 
| ble purpose of showing how easy it 
is to paint with Nu-Enamel ana Sug: | 
gesting some of the numerous pieces 
of furniture which would be the bet- 
ter for its use. A large number of) 


'this it is easy for 


| first syllable? 


brevity |g 


ito be opened, 
| tected 


commercial users have found 
Enamel to meet their 


perfectly and as a result, the dealers 


enjoy an important volume from this 
| source. 


Runs “Memory Tests” 


Nu-Enamel is not without competi- 
tion, even though it is insisted that 
none can match the qualities which 
cause users to come back for more. 


| (Surveys made indicate that 85 per 
,cent of the store’s volume after the 


first year is repeat business.) Some 
companies in the same field, it is 


averred, 


““ 


incorporate the word 
enamel” in their name; because of 
the casual user to 
become confused. It was to meet this 
situation that the company recently 
staged an unusual “memory test” in 
car cards. 

The first card was labeled ‘“Mem- 
ory Test No. 1” and read as follows: 
“(No. 1) Glance at this name: Nu- 
Enamel Paint Products. (No. 2) Now 
look away and see if you can spell 
the first syllable.’ This was followed 
by the slogan, “One Coat Covers—No 
Brush Marks.” The text was varied 
in succeeding cards, No. 2, for in- 
stance, suggesting: “(No. 1) 
this name once, slowly: 
Paint Products. (No. 2) 
looking again, 


” 


Without 


The success of this little game is 
attributed to the implied challenge in 
the card, which put every reader on 
his mettle and made him eager to 
earn a good mark on his “examina- 
tion.” 


It is the Nu-Enamel policy to add 
advertising media as 
growth and expansion will permit, 
but not to drop one medium for an 
other, feeling that each has a definite, 
important part to play. 

Simplicity is the keynote in many 
other operations. The folder which 
initiates the beginner into the art of 
Nu-Enameling, for example, consists 
chiefly of pictures, showing each step 
in the process. Explanatory text is 
held to a minimum, on the theory 
that pictures enlighten; words only 
contuse. 


Chart Operations 


Each year’s operations are charted 
a year in advance in an “expansion 
program” book, which serves all con- 
cerned as a sales manual for frequent 
reference. A constant stream of sug 
estions are kept flowing to the field 
organization through the “Nu-Enamel 
NUS,” a monthly paper, and nu- 
merous bulletins. All of the standard 
methods of keeping salesmen on their 
toes are used, plus a few new ones. 
Progress is measured by comparison 
With quotas, which are based on 
wealth in each territory as reflected | 
by the car registration. 

The 
braces 
flowed 
into 


Nu-Enamel 
24 products, 
from their orig 
many foreign 


family now em- 


inal market 
countries. 


of $5,000,000 in five 
being followed closely in other coun- 
'tries, with the same, and in some in- 
stances greater, Stores in 
main business districts will continue | 
in addition to the pro- 
dealer organization, 
these dealers being located 


lean 


success. 


in small 


Nu- 
requirements | 


Spell | 
Nu-Enamel | 


can you remember the | 


rapidly as} 


which have over- | 
The | 


| system which has developed a volume | 
years is| 


most 4 | 


ae -_ SD 
towns which will not support ay er 
clusive store. 

Errol H. Bryan, still in his eg, 
thirties, is vice-president and dire, 
of sales and advertising of the «, 
pany, while holding the distinet;, 
of being the company’s oldest exe, 
tive in point of age. 

L. Frank Pitts 
spending most of 


* ee) 


is vice-presiden, 
his time visit; 


‘the various parts of the county, 
gathering new ideas from the ny; 

on the firing line, giving a hap lol 
wherever a distributor needs agsje 

ance. Although young in years 


is old in experience with Nu-Enam 
being next to Mr. Lloyd in length 
service with the company. 

J. O. Edwards, another “vetera; 
|of 28 years, is secretary and treg 
urer, and Gilbert S. Gove is publicj 
manager. 


Art Directors 
Sponsor Joseph 
Binder Course 


Sept. 20.—A four 
course in design, layout 
to be given by Joseph Binder 
Vienna, internationally known ¢ 
signer for publicity, will be sp 
sored by the Art Directors’ Club 
Chicago, E. Willis Jones of Nee 
ham, Louis & Brorby, president, has 
announced. 


Chicago, Weeks 


and col] 


hen 


eman 


The course will begin Nov. 5 a 
will continue on Monday, Wednes 
day and Friday, from 6:30 to 9: 
for four weeks. Enrollment will | 
limited to 50, so that Mr. Binds 
may give personal attention to ea 
member of the class, and the cos 
will be between $25 and $30 for eae! 
artist enrolling. Some 30 applications 
have already been received, it is 
ported. 


150,004 
have | 
aind 
Mr 

WaS £1 
erally 

reveale 


Mr. Binder is now completing 
similar course in New York, sp 
sored by the New York Art Dir 
tors’ Club, which has been unusual 
successful. 
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Details of the Chicago course mé 
|be had from George Lyman, Roc) 
Williams & Cunnyngham, 310 
| Michigan Ave. 
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First on 
Prize 


"Winners" in Window and 
Store Display—both in con- 
tests or conventions and 
right in the store! 
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EINSON- 
FREEMAN CO: 


Starr and Borden Ave 
© — Long Island City 
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BROADCASTERS 
GET TWO VIEWS 
OF THEIR WORK 


Loucks Optimistic, Gary 
Stern at Gonvention 


nati, O., Sept. 20.—Though 
ieral Trade Commission has 
20 little objectionable radio 
sing that it has ceased its 
l of continuities, the Federal 
mmunications Commission is seri- 
listurbed some of the 
now traveling the air 


over 


es talks 


were the conflicting views 
esented to the 12th annual con- 
se ntion of the National Association 
‘ Broadcasters here Monday. The 
érst was given by Philip G. Loucks, 
eks anaging director of the N. A. B., 


ol his annual report, while the sec- 
r {came direct from Hampson Gary, 
d airman, broadcast division, F. C. C. 
ai Mr. Loucks said that 598 radio 
ib ofEsiations complied with the order of 


‘ e¢ the Federal Trade Commission to 
. halffdle continuities, only five failing to 
so. Between July 1 and July 25, 


Dowd & Ostreicher, Boston, have 
been appointed to place advertising 
of Dawson's Brewery, New Bedford, 
Mass. Newspapers and radio will be 
used. 


_ 


Pittman Joins Waldron 


A part interest in the Waldron Ad- 
vertising Agency, Terre Haute, Ind., 
has been sold to Sterling H. Pittman 
by Herman A. Collins, formerly sole 
owner. 


Names McJunkin 


McJunkin Advertising Company, 
Chicago, has been appointed’ to 
handle advertising of the Northwest- 
ern Stove Repair Company, Chicago. 
Radio is being used. 


hen the commission rescinded its 
dnesfagdemand, it had received more than | 
q: 130,000 seripts, of which 100,000 
ill paghave been scrutinized, with the re- 
indemmmainder yet to receive study. 

ea Mr. Loucks said the commission 


cosas greatly impressed with the gen- 
egegmerally high standards of good taste 
ationgmevealed by the analysis. 


18 | Decries Some Advertising 
: Mr. Gary, who preceded Mr. 
ing : 

Loucks on the program, was far 
be m according with this pleasant 
| we ew He said that broadcasting 
sual : s 

as done a good job in general, but 
at “some advertising has been un- | 
se ma 


rtunate, to say the least.” 

Some advertisers are on the air 
ho should not be permitted there, 
continued, asking his audience, 
—— ant we develop a school of 
thics ?”’ 

L He answered his own query by 
non sserting that “profane, indecent. 
AY NEM icious advertising must go.” 
While Mr. Gary remarked that the 
federal Communications Commis- 
ATIOn? on has no power of censorship 
mcr radio stations, he asserted, 
oewWhat darkly, that the commis- 
il takes the public interest into 
309 usideration when it is considering 
07, iplications for renewal of licenses. 


TARY 


Roch 
310 


” 


Free speech does not mean unre- | 


| 


ECTS ‘rieted license,” said the official, in| 

BB phasizing his belief that further | 

66 ging of radio advertising is 

 youmecded. “There is no greater abuse 

‘public confidence than false and 

effect sleading advertising. The listener 
“i ‘ es first.” 


‘ir. Gary, however, assured his au- 
SERVO ence that the F.C. C. 
hor ling any wholesale reallocation 
ew YORE Way, lengths, “loose talk’? to the 
= vary notwithstanding. Three 
inels, between 1500 and 1600 kilo- 


*S, not previously used, have 
opened for experiment, and 
eventually necessitate some 


Nges in station equipment, he 

Gary’s address was charac- 

‘d as temperate and reassuring 

id ‘ifred J. MeCosker, Bamberger 

n- ‘casting Service, Newark, N. 
nd *sident of the N. A. B. 


“Truck Selling” Out 


‘lished by the Bureau of Busi- | 


Research of the Harvard 


3usi- 
School, “Truck Selling,” by Lars 
“aidberg, deals with simultaneous 
“tS and delivery in wholesale food 
“bution. Copies of the study may 
lad fo) ey 


AUTOMATIC LETTERS 


Any Quantity—Low Rates 


A N A] Mail Advertising 


: 4 Service 
City rn Free Booklet—‘Brass Knuckles” 
' Ave. Pittsburgh, P ATiantig 1290 


is not con- | 


| 


joy the finer things in life. 


Would this family be your prospect? 


There are 183,792 such 


in Redbook Magazine. That’s Red- 
book’s “market within a market”— 
the upper 25% of Redbook’ 
ship... net cost $8.49 per thousand. 
(Only one class magazine we know 
of can show a lower rate in this in- 


come group.) 


Average all of Redbook’s 769,931 


audience and the income 


$4,401. And the cost per thousand 
readers is, please notice, only $2.08 


per thousand readers. 


Advertise in a magazine that wives 
AND husbands read (that’s Red- 
book) and you get two chances in- 
stead of one to tell your story. 


SENDING CHILDREN TO SCHOOL costs 
money. More school and camp advertising 
appears in Redbook than in any other 


monthly magazine, proof that 
readers have the money. 


A Complete Book-Length Novel Extra Every Month in Redbook 


WHITE PIRACY... 


THE BOOMERANG CLUE... 


THE THIN MAN... 
THE CROSS OF PEACE. 
PARADE-GROUND . 


MURDER FATHOMS DOWN... 
BETWEEN FOUR AND FIVE. . 
PARADISE INCORPORATED. . 
THE CHINESE ORANGE MURDER. 
CAPTAIN NICHOLAS . 


THREE SHUTTERED HOUSES . 
WITH BENEFIT OF CLERGY . 


for Morticians 
to Be Proposed 


Atlantic City, N. J., Sept. 19.—A 
|plan for a half-million-dollar adver- 
|tising campaign will be presented 
lto the National Funeral Directors’ 
Association at its annual conven- 
tion in New Orleans next month, 
Apvertis1NG Ack is informed. 

John F. Martin of Elizabeth, N. J., 
former national president and spon- 
sor of the project, will propose that 
the expense be raised by increased 
upon the 15,000 mem- 
The entire object is to be 


assessments 


bers. 


families 


s reader- 


level is 


Redbook 


James Warner Beliah . 
Agatha Christie . . . 
Dashiell Hammett es 
Sir Philip Gibbs... . 
Charles L. Clifford CRA 
Rufus King . . .. .- 
a, Oc: eee sss « N 
Warwick Deeping. . . 
Ellery Queen... . 
Hugh Walpole... . 
Ben Ames Williams . . 
Octavus Roy Cohen . . 


IT COSTS MONEY TO TRAVEL. Redbook 
readers have the money for this luxury. 
More transatlantic travel advertising was 
placed in Redbook in 1933 than in any 
other general monthly magazine. 


“educational publicity, taking the 
public into our confidence, present- 
ing our aims and ideals.”” He con- 
templates the use of newspapers and 
magazines over a period of a year. 

In Elizabeth newspapers, Mr. Mar- 
tin has been working out on a small 
scale the ideas he plans to present. 
A sample of this features 
“greater service to the public,” and 
asserts that “the old system of get- 
ting all that the traffic would 
has passed out.” 

“Today the guaranteed 
the best what- 
ever price and class it can afford,” 
his copy says. Funeral directing is 
held up as “an art justly entitled to 
public recognition.” 

Mr. Martin also proposes that the 
publie be “the real 


series 


bear 


family is 


service possible, at 


educated = on 


Oct. 1933 
Nov. 1933 
Dec. 1933 
Jan. 1934 
Feb. 1934 
March 1934 
April 1934 
May 1934 
June 1934 
July 1934 
August 1934 
Sept. 1934 


WOMEN FOUR FOR A PENNY— husbands 
free—gives you an idea of Redbook’s low 
cost per thousand readers. ““Class”’ readers 
for your advertisement at rates which com- 
pare with mass magazines. 


technical and scientific skill involved 
in embalming,” as another means of 
placing the profession on a recog- 
nized footing like medicine and den- 
tistry. 


Sievers Succeeds 
Jones at Eastman 


Herman C. Sievers, formerly gen- 
eral sales manager, has been named 
vice-president in charge of sales and 
advertising of Eastman Kodak Com- 
pany, Rochester, N. Y.. to sueceed the 
late Lewis B. Jones 

Other Eastman executive changes 
include the appointment of Albert F 
Sulzer as vice-president in charge ot 
Kodak Park, the largest Eastman 
plant, and the naming of Dr. C. E 
Kenneth Mees, director of 
and development, as vice-president in 
charge of that department. 


research 


HER HUSBAND MAKES OV 
$5,000 


UPPOSE you knew a family with 
over $5,000 a year to spend who 
live in a metropolitan city, send 
their children to private schools, en- 


ge Seana 


OCTOBER NOVEL-OF-THE-MONTH in Red- 
book is “Nowhere and Return” by Ursula 
Parrott. Over 50,000 words complete in a 
single issue. Now on sale. 


» lee ot 
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° casts commence. All items for cold | cleansing of silk hosiery and femi- | SELLS FARM LANDS 
Norwich Adds |prevention and checking colds in| nine underthings, since the size is TUGWELL BI 


| 


¢ learly stages are brought together in| convenient for this purpose. The 
WH Spot Radio In these displays—milk of magnesia, larger package often finds wider use 1934 wasa drought 
‘aspirin, ete. in kitchens and laundry rooms. LLED BOON a i - 
War on Colds Announcement broadcasts invite Another is to invite comparisor | IS CA year in California, too! 
oe the public to stop at the local drug) with other “silk stocking” soaps to - . 
me < saat dl store to obtain a booklet, “How To prove that Ivory Flakes is the “big- 10 ADVERTISING 
bs New York, Sept. 20.—Spot radio| Prevent Colds.” About half of it is gest pargain.” The customer is urgec 
has been added to the annual cold |devoted to latest information on “gti pos ee eo | 
prevention campaign sponsored by colds, and the remainder to products | grocer’s counter side by side to show 
i the Norwich Pharmacal Company in available for their prevention and |ypat the Ivory package is taller 


’ . ’ 
an expansion of this semi-altruistic) reatment. The booklet, new this | wiger and fatter. containing more Made New Friends, Commis- 
‘j In é 


drive the past two years, the! year, replaces one used previously, soap and saving the buyer “at least 


’ . 
event has been featured only at the |and contains a coupon good for a box 20 » ent” sioner Davis Says 
: . ee yA yer mh ° 
point of sale in drug store tie-ups. of ¢ . 


aspirin. 


a : . ‘ rart 7. AVS, dryest year in modern Cs - 
P rhe deal is released in various com: | +++ BUT, AS ALW dryers yout 0 wenden . 
Tests last year showed the advis- awrence CC. G binner gency, | ; ——— THERE WAS AN ADEQUATE eyetem of wat : 
T ;' : ” + the a6 * La oe c. aoe inner A : rs munities by the Procter & Gamble SUPPLY OF LOW-COST | 
ability of adding the spot radio|which handles Norwich advertising, ; 


. s43 inci ati se 90) = => con- WATER FOR THE FARMERS 

sales department, and in other cities, Cincinnati, O., Sept. 20.—The con-| QA" iy -controuseo 
: — tc | gressional scrutiny “OW adver- | MRIGATION’ LAND! 

as well as in the preliminary tests, | Sressional scrutiny thrown on adve1 Sah aon ae meee sgn 


tising as a result of the Tugwell Bill for water to save their crops and live stock 


the § farm land areas of Miller & Lux, 10 


broadcasts, with the result that about |is directing the drive 
125 stations this fall will be lined up 


j if r has been reported very successful. ( ell 
to fight off costly colds. The plan promotion; |as made many friends for this form Bonn of Bes © Lan, 


i , : , As a result of various 3 ; the agricultural map of te nation 
yrrovides for a concentration of the | | FI k ; , < - ; se selling Swi avi cioiensd tha tans een 9 tener woline 
va thi f ie - vor a es and their cumulative effect, Ivory of st lling, Hon. Buin & Davis, Prone tin egnaags * ina naa pring < 
drive within a period up to three Flakes have been “undershipped” for |member of the Federal Trade Com-| rt sii. pie 


H hy pened “Controlled sry ha 
weeks, with one, two or three broad- Deal Spreads the past two months mission, told ADVERTISING AGE fol-]  Shcnertpriyot moetr: 
ste s ay f¢ ‘ P OE j y > — = o P ’ use when the need was vital, in the sum 
casts a day, a total of 26 during the | The Blackman Company has the|/°wing his address before the Na- 
sre 7 > 7. ries > - , ackma 0 an) as 4 y , : 
span of the local crusade. - “a ’ tional Association of Broadcasters 


Window and interior display ma- | New York, Sept. 20.—The Procter | account. Tuesday. In line with the rotating 
terial again will be included in the | & Gamble Company has released a system used by the commission, 
cold prevention drive. The procedure | grocers’ deal in the New York metro- 


: , . Judge Brown will become its chair- a Li ansi 
preparatory to the campaign is to|politan area and in other cities giv- Joins Academy Faculty : ILLER & ux i 


man in the near future. 


ation purposes ¢ » a 
Orc ieee toe Lands at a pmee warely cuetens « 
that they can easily afford in 1924 (the newspapers. Terms of 


{ y P , xYe” TS Ke | 
have salesmen line up druggists, ing one ten-cent package of Ivory Mrs. W. ms F elts, who a Baten the commissioner re- Califorunia. ‘icin Forum Lands The 
mainly independents, in a commu-| soap flakes free with every purchase | layouts for the fashion and merenal- 4 se . ve Dee ee ; 

: 7 ‘ , : : . .|dising advertisements of Marshall] vealed, the current investigation of ea ee Pines cond borestien chant yous Callers Pare Lin nd 
nity, getting them to display cold |of the large, 15-ounce box. Copy of | 7. 8 , Sayer , mae See sock | Mr emai ‘ 
aiiiiiiieas a. a 1.500 lines i AEE unced | Field & Co., has joined the faculty Of }radio advertising was initiated as a a ; notio! 
pre vention items generally. When a} 1,500 snes In newspapers announces the Chicago Academy of Fine Arts, ] result of the Tugwell Bill. wreen 
sufficient number, based on a quota, the offer. | teaching commercial art and fashion Judge Davis explained that the} One of a series of advertisements g a 
have been enlisted to the cause, the One of the objectives is to place} jjJustration in the school’s night Copeland senatorial committee asked] for Miller & Lux farm lands cur. inni 
displays are set up and the broad-/|the product in bathrooms for nightly | classes. : ; . on : ° e . . 
his views on the Tugwell Bill. He rently running in California news. volut 
— told it he regarded the measure as papers and the “Country Gentle. f the 
superfluous, since advertising was man." The fact that the lands are test 


already regulated by the Federal 
Trade Commission. The committee 
pointed out, however, that the com- 
mission had devoted most of its su- 
pervision to publication copy and | justification for radio advertising is 


irrigated is featured. Emil Brisacher J" 


& Staff are in charge. 
al 


had neglected the radio field. that it provide revenue with which MJ thea 

As a result of this criticism, the | the station may render greater pub Msmew 
Federal Trade Commission has been | !i¢ service. irown 
scanning radio scripts and will con-| Speaking of the commission's an jj! the 


tinue to do so, as far as the chain| alysis of radio continuities, Judgs catin 
broadcasting field is concerned. In-| Davis gave some up-to-date figures. Mevere 
dividual stations, however, have|Of 596 stations asked for this ma. 
been relieved of the necessity of | terial, 594 provided it, one explained 
providing continuities. /why it didn’t and one has not been 
ee |jheard from. Of 150,000 scripts in 
Defender of Advertising prose 130,000 proved unobjection- 
Judge Davis believes that his ex-|able and about 20,000 are scheduled 
position of the methods of the Fed-|for further investigation. Another 
eral Trade Commission convinced | 30,000 are on hand for examination 
many senators that advertising is The procedure where the commis: 
far trom being as black as it was/sion’s curiosity is aroused is to ask 
painted and that further regulation|the advertiser for additional infor: 
is superfluous. However, this does|mation, samples or formulas. This 
not necessarily mean that the Tug-| process sometimes provides the it 
well Bill will not be introduced at|formation that an advertiser whos 
the coming session of congress. On| publication or radio advertising 1s 
the whole, however, Judge Davis be-| beyond criticism is not always § 
lieves it will have little chance of|careful in his follow-up literature, 
passing, especially since the Federal | Judge Davis said. 
Trade Commission is now able to When this material is sent throug! 
testify truthfully that every form of|the mails, as most of it is, the con 
advertising is being scanned. 


mission has the same supervisi0l 

In his prepared address before the|over it as any other form of adver 
National Association of Broadcast-|tising, he added. 
ers, the commissioner explained thai 
the FTC does not attempt to tell 


e 
advertisers what they may say, but Add Radio for 


rather what they may not say. Judge . ‘i 
Davis regards as a hopeful augury M d rnization Pp 
stele Aye Ss saps ro 
for the future the numerous resolu- ode ; 
tions in favor of truthful advertis- <a 
ing adopted by recent advertising New York Sept. 20.—A new § 
conventions. ; day night radio program is now st 
However, he sald, there is always plementing the newspaper campal> 
a small minority in every field which | of the American Radiator Comp! 
declines to play the game fairly un-|+, stimulate home  modernizin® 
less it is forced to do so, and this} Ajone with the newspaper adver! 
minority often forces the majority ing, it will exert pressure on 
| to hapsacars ite pace, the larger nUM-| nublic to make effective the Fed 
ber feeling itself at a disadvantage | poysing Administration’s moder! 


with clean copy. : tion campaign as an aid to recov 
Ethical advertisers, he said, re- 


What business would: question the great wdvestiatnd velug of ne its name 


The program, the first sponse! 
~ boldlydisplayed “all overtown”’—on the windowsoFstoreswhere its product a en cae ce cn ‘by oe company since the Are 
“issold? The only question would be—How aisch does it cost? And the larceny. | ned fe "7:30 and ois somal 
. answer is—Meyercord Decalcomania Signscost from fifty to eighty per cent 7 sonia’ iieiiatiniel | o ages: we adhe knoteng” : 
. tess than hand-painting: Which means there is hardly a business with retail ac inc ake Gk, Le ca | pany is being used. Queena Mary 


; rd Grane 
was due to the diffic ae | Metropolitan opera star, ant 
store distribution that cannot profitably include Meyercord Signs in its ad- Fee ne 10 he Gemetny Sf Gene | 


. »¢ ve »( 
accurate reports of a large number | McNamee are featured. 


: ee ; Nas ¢ ot public 
“vertising ‘budget. Let us explain this in detail. We believe our facts and of programs. This has been reme-| a A = we tes an Sta 
died by the requirement that chains |!0r Me American hacks n, it 
' GAtigures and our list of users will command your serious interest. Will you secure an extra copy of the con-|4Td Sanitary Cor aber -¢ real 
i ties - 2 tinuity for submission to the FTC. nouncing gretivnescin men be é 
as at our representative call / tin Rotana Weinsa ss wn »| promote modernization, state 
‘ The Federal Trade Commission,” | tying 


i i ; |the newspaper campaign 
Judge Davis continued, “feels a spe- ~ iggy rent waite ott prog! 
P a¢ a0e = > stration > 
cial responsibility for radio adver- | |with the Admini | rest 
ihas already produced unusta 


= Yr tising, because, unlike other me-| ‘ , 
f diums, each station is licensed py | #24 Will be expanded. 
e FP r the United States.” ae 
ww He then stated a_ proposition 


Siig é A. 
WINDOW i E —- SIGNS NAME PLATES DECORATIONS which will undoubtedly cause much 


. . ot - dverus"s 
debate, Since the only requirement |The Buffalo bes: yg Bertier a to t 
DECA LCOMAN IA er FOR PERMANENCE of a radio station is that it operate Women entertained ¢ ‘sgsocldl 
“ome FOR ECONOMY ot 4 ae Mo _ | Financial Advertisers’ eS Hot 
n the public interest,” Commis- convention at a breakfast 4! 
sioner Davis asserted that the only | gtatler Monday, Sept. 1° 
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ADVERTISING A 


GE 


PHICAGO VIEWS — 
DELAYED DEBUT 
OF TELEVISIO 


Chicago, Sept. 20.—Television 
ere at last, a preview sponsored by | 
varshall Field & Co. last Friday in- | 
ated. The machine shown to the 
ess and this week on view to the 
iblic at Field’s store, was built by 
iorton Steel Works, Ltd., Canadian 
absidiary of Chicago Bridge & Iron 


rks, of this city. The inventor is 
A. Sanabria. 
The writers were seated in the 
levision theater of Field’s gazing at 
screen resembling that of the usual 
tion picture house, though it was 
mewhat smaller. Some 50 yards 
way the e¥ents which were to be 
: ansmitted to the screen were to 
take place. 
f Then the lights were turned out 
; nd what appeared to be talking 
yotion pictures appeared on_ the 
- vreen. With an official of Field’s act- 
its g as master of ceremonies, some 
yr- MBwannikins first went through their 
WS yolutions, with music. Then some 
le. the Field models displayed the 
vre test in millinery and the demon- 
ation ended by two small boys 


putting on a brief boxing match. 
Had the audience not known other- 
ise, it would have supposed that it 


g isfwas whiling away a few minutes in 
hict theater, where the projection was 
pub Msmewhat below average. The images 
thrown on the screen are reminiscent 
an. (gel the early days of the movies, in- 
ndge cating that the inventors have dis- 
ares vered the correct principle and that 
ma@gwith a few refinements, television 
‘ined will be prepared to cope with the 
been Muovies themselves. 
. * Apparatus Is Intricate 
ad After the preview, the writers were 
other iutroduced to the machine, a massive 
ation fair mounted on a_ rubber-tired 
nmis el™ 
) askag The marketing process for the 
infor @e television process has not been 
ThisMpully determined beyond the fact that 
1e in@™® will be tied up with a telephone or 
w host ompany in each community 
ng is@peler than with radio. The reason 
ys som: that it is impossible to force the 


ature, ner of a radio set to pay for tele- 
rouge 
> coll 
‘vision 
adve! 


; A Complete 
'10NGProduetion Service 


rYPOGRAPHY 


Ss 
We 
iw st ELECTROTYPES 
mpais : 
ym pal M A T R I Cc E ” 
mit = STEREOTYPES 
on PRINTING 
Fede 
dern! = 
ecovel 
| CLWWestern 
So *wspaper Union 
ot YW YORK » 310 East 45th St 
yl UCAGCO . 210 So. Desplaine St. 
- Ma! and 34 other cities 
qraha! 


publi 0 


‘EARS THAT MESH 
TH YOURS: 45-MINUTE 
ERVICE...PHOTOSTATS by 


Se a, 
PID COPY SERVICE 


HICAGO | State 6013-4 
State 5980-1 
tw YOR 
7" K 
epilt 3680 
y Branches 


EVEL . 
hain rab . 


* with Expert Advertising Men 


AD SCHOOL COPY 


ANWRO LL 
INOW 3 « seudy 


the fascinating business of 


ApvERTISING 


aed = 


Creep (bas cence (to learn edverumng precptes and pra 
ce from successful edverumag men + Enroll um the adver 
tammg course of Wayne Univermty, conducted umder the 
supervmon of the Adereft Club + The course will be 
theerough, precuce! and berd-hertumg! Not only will ui be of 
greet welue te thoer planning to enter the edvertmng 
braumens, but also Wo men and women engaged we practically 
my phase of trummess actumty, Seevetames and sssstancs 
to execueves are certam to find whet they learn extremely 
caefal! + A knowledge of whet advernmng w how it works, 
and what rt will do wil! lead to mare sales and larger profus 
or « better poetuon + Teacn & anly $10 « semester 
College veadents recewe full credit. Reguter  Weyne 
Unrwerery beeween ¢ and @ pp im. The first class meee 
Tecedey evemng, September i ith ot sewer o'clock + The 
= @ cxcepoond opporuauty) Doe't aus 1 


WAYNE 


UNIVERSITY 


Details of the 


COUSSOS: =— Text Book instrottion and lectures by prominent 
edvernmng men compnee the work of the clemen 
tary clase, which meets every Tuesday, ~ to 9 pom 
Subyects covered dunng the two semesters inctade: 


An Advanced Class dong ectual work in conducting 
marker anaiyns and research, planning campaigns, 
mahing layouts and wnting copy—uw short, carrying 
on the actual work of advertisng department and 
agency — 4 open to those who have completed tbe 
Elementary Course, or its equivalent, at other 


colleges. Meets Thursday evening. Turton only $10, 
enrollment as above Opening aight. Sepermber | rb 


++» Under the Supervision of the Adcraft Club of Detroit 


ing of the advertising class 
Wayne University, sponsored 
the Adcraft Club of Detroit. 


vision, while collecting is sim 


| when the patron is a telephone 


|light company subscriber. 
The range of possibilities is 
|limited. The operator of a chain 


| theaters who wished to put on 
|stage show in each, for 


Three-column newspaper advertise- 
ment used to announce the open- 


at 
by 


ple 


or 


un- 
of 
a 


instance, 


|could do so with a single company 


with television. The president of a 
company could appear’ before his 
entire sales organization and deliver 
|a message “in person.” <A daily | 
| amusement program to those who 
| wish to enjoy television is also con- 
|templated; three hours of amusement 
lcould be provided for $3 or $4 a 
| month, and the charge could be added 


ito the telephone bill. 
Marshall 
television in their newspaper 
tisements this week, inviting the p 
lic to attend the daily 
Field’s only interest, in spite of 
outlay ot funds, is in helping the 
ventor arouse public interest. 


Radio Stations 


The Kasper-Gordon Studios, I 
ton, have been appointed New 
land representatives for the foll 
ing radio stations: KSUN, Bis! 
Ariz.; KUMA, Yuma, Ariz.; 
Tucson, Ariz.; KWYO, 


kan, Alaska; KPJM, Prescott, 
KFEQ, St. Joseph, Mo.; 
WCBD, Waukegan, IIl.; 
North Platte, Neb.; WLBF, 
City; KFBI, Abilene, Kan.; 
Coffeyville, Kan.; WBCM, Bay C 
Mich.;: WKZO, Kalamazoo, Mic 
WGES, Chicago; WHBU, 
Ind.; KBTM, Paragould, Ark.; 
KFXM, San Bernardino, Cal. 


Ar 


Bodin Edits New 


of lotteries, black magic and “hexi 
and predicts a war and assassinat 


The Simons-Michelson 


advertising of Buhl & Sons, distr 
tors for Atwater-Kent radios, 
will use radio, newspapers, 


dealer helps. 


Company, maker of grain malt 


the same agency. 


Field & Co. are featuring 
adver- 


ub- 


exhibitions. 


its 
in 


Name Kasper-Gordon 


30s- 


Eneg- 


Ow- 
yee, 


KVCA, 
Sheridan, 
Wyo.; KRSC, Seattle; KGBU, Ketchi- 


is: 


KGNF, 
Kansas 
KGGF, 


ity, 
sh.; 


Anderson, 
and 


Journal of Augury 


Edwin Bodin, secretary of the 
American Fiction Guild, former news- 
paper columnist and once with 
Crowell Publishing Company, will 
edit Lucky Systems, New York, out 
this week. 

The first issue makes disclosures 


o” 
ion. 


Agency Gets Two More 


Company, 
Detroit, has been appointed to handle 


ibu- 
and 
and 


for 


breweries and distilleries, has named 


The American Malting 


| Montreal has the largest 
» FRENCH speaking popula- | 
tion in the world, except | 
PARIS. 


Manufacturing facilities are 


especially favourable here. 
| The centre for rail and 
| ocean transportation. 
French people are steady 
and industrious. Thrifty, 
too, in the best sense of 
the word. 
What London is to the 
British Empire, Montreal | 
is to Canada. 
La Presse, Montreal's 
FRENCH daily, has the 
largest circulation of any 
| French paper outside of 
| France. | 


"2 ~ les Pe r MH 


P i 
nut b 


— 


!. GASOLINE, OILS ANi S. CEMENT 
BY-PRODUCTS On ¢ for cement 
third of the Dominion pro entire 
duction refined in Montreal 


The 
production 
Dominion 


centre 
for 


; 6. PHARMACEUTICALS 
} 2. BUGAR—One of the CHEMICALS, Etc. — Over | 
} major sugar refineries in a f total Dominion vol- | 


ume is produced Mon- 


treal 


Montreal on 


3. STEEL—Principal steel @ 


fabricators have majot 7. TEXTILES—over 51% 

plants in Montreal a all Canadian cotton spin- 
ning and weaving is in 
Montreal Market District, 

4. FOOD—Macaroni, flour 

biscuits, canned and pack 8 PAINTS. VARNISHES 

age fouls, et One of the More than one-third of 


ocoa plants. Dominion output, 


_— —— 


INDUSTRIAL 
MONTREAL 


@7T) get a true picture of Montreal, due weight must be given to 
its tremendous importance as a MANUFACTURING centre! The 
Metropolitan Area leads the entire Dominion in Manufacturing, as it 


Shipping, Transportation and Retail Business. 


modest way, Montreal's 
only parts of representative plants in a few of 

Equally impressive buildings could be shown 
Flour, Pharmaceuticals, Shipbuilding and 


does in Finanee, 
The 
activity. 
the major 
in the Clothing, 
other groups. 


illustrations visualize in a industrial 
They show 
industries. 


Biseuit, 


Industrial dividends, salaries and payrolls maintain steady consumer- 

demand in Montreal—in the City, the Metropolitan Area and the 

Montreal Market Distriet with its population of nearly TWO MILLION, 

of whieb 1,454,380 or 72.86, is FRENCH. 

dependent on any one 
aggressive leader 


The Montreal Market District is 72.8% FRENCH 


line of business. It is the 


in many. 


Montreal is not 


° FIGURES © 


Population of 
MONTREAL 
Metropolitan Area 
1,018,124 
60°, FRENCH 
MONTREAL Market 
District 
1,996,255 
72.8% FRENCH 
Total annual volume of 
Manufactures in principal 
industries of 
MONTREAL 
Metropolitan Area 


$499,888,866 


with an output of manu- 
factured products that lead 
the entire Dominion. 


NTELLIGENT sales efforts and or- 
ganization, backed by adequate ad- 
vertising, will make this French 
speaking, thinking and reading mar- 
ket yours, 

Plan the necessary advertising coverage 
in the media that reaches these people 
in their own language! 

For information on marketing condi- 
tions in the Montreal Market District 
address Business Manager, Canada’s 
French National Newspaper: La Presse, 
Montreal, Que. 


New York Office: 200 Fifth Ave. 


Chicago Office: 410 N. Michigan Ave. 


William J. Morton Co. 
Ss. L. Rees, 

Toronto, Ont. 
Clougher Corporation, 

London, WC-2. 


19 Craven 


213 Metropolitan Bldg., 


13. LA PRESSE—Has the 
largest daily circulation in 
the rich Montreal Market 
lbistrict. 

14. SANITARY 


9. ELECTRICAL SUP- 
PLIES—75% of Canada’s 
telephone apparatus Elec- 
trical supplies generally. 

EQUIP- 


10. SHOKES—One-third of MENT — and Plumbing — 
Dominion production, Fac manufactured and shipped 
tories employ skilled work to all parts of Canada. 
ers 15. SRIDGE AND 
STRUCTURAL STEEL 
tt. LINOLEUMS, ETC.— Approximately 30> of this 
Montreal and Distriet has industry concentrated in 
entire Canadian production Metropolitan area. 
OF these nes. 16. ROLLING sTOCK— 
Canadian Pacifie’s Angus 
12. TOBACCO—76% of all Shops. Canadian National 
tobaeco manufactured in and other car shops also 


Canada, here. 
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ADVERTISING AGE 


September 22, i93 


Intern ational 
Silver Breaks 
Two Campaigns 


Meriden, Conn., Sept. 20.—An en- 
tirely newpattern in 1847 Rogers 
Bros. silverplate will be introduced to 
the public by International Silver 
Company with a full-color bleed cen- 
ter spread in the Oct. 20 issue of the 
Saturday Evening Post, after which 
it will be given the benefit of an in- 
tensive campaign of four other na- 
tional magazines. 

The new pattern, Sylvia, is de 
scribed as “happily combining the 
grace and simplicity of a plain de- 
sign with the individuality that is 
expected of a more ornate pattern.” 

Copy on the new pattern, which 
will run in Better Homes & Gardens, 
Delineator, Good Housekeeping and 
Ladies’ Home Journal, in addition to 
the Post, will emphasize the long his 


tory of 1847 Rogers Bros. tableware | 


und the 
name, 
“The name Sylvia,” the company 
says, “is a fortunate one, pleasing to 
the ear, easily remembered and carry 
ing with it a reminder of two famous 


prestige attaching to the 


It is a name, too, that lends 
itself to effective advertising.” 


H. & E. Inlaid Copy 


Announcement copy will call 
via the “newest member of 
tinguished family” and the 
heiress of a distinguished line 
Rogers Bros.” 

At approximately the 
another division of 
Silver Company—the Holmes & Ed- 
wards division—will begin a drive on 
Holmes & Edwards Inlaid. 


songs. 


Syl- 
a dis- 
“lovely 
1847 


same time 


Copy on this line will run during | 
Maga- | 


the fall months in American 
zine, Good Housekeeping, McCall's, 
Saturday Evening Post, and Woman's 
IIome Companion, In addition, three 
Holmes & Edwards Inlaid 


patterns | 


| 


| 
| 
| 
} 
| 
| 


International | 


| The telephone 


Audit Bureau Starts 


The Certified Audit Bureau, Inc., 
has been formed to serve publications 


in checking circulation, particularly | 


those papers which are not qualified 
for entrance to the ABC. Offices are 
at 100 W. Monroe St., Chicago. 


“Dental Survey” Moves 

New York office of Dental Survey 
has been moved to larger quarters at 
2457 Salmon Tower, 11 W. 42nd St. 
number remains the 
same. 


Fitzsimmons Joins Cone 
Edwin J. Fitzsimmons, formerly on 


|} the advertising staff of the New York 


Times, has joined the Andrew Cone 


| 
| 


|will be shown in the International | Agency, New York, as account repre- | 


| 


Silver advertising in the 
Ladies’ Home Journal. 

The special inlaid feature of 
line, reinforcing the ware at the 
points of greatest stress, will be fea 
tured in the advertising. 


Vick’s Program Starts 


Freddy Martin and his orchestra 


|and soloists will be heard for ‘‘Vick’s 


Open House,” a series of musical 
programs to be broadcast 
WABC-Columbia at 5 p. m. 
Sundays starting Oct. 7. Vick Chem- 
ical Company is the sponsor. 


this | 


October | sentative. 


E a wn nme Work 


Ira S. Eintracht, recently with the | 


Mitchell Advertising Agency, Minne- 


|apolis, Minn., has joined the Julian 


Gross Advertising Agency, Hartford, 
Conn. 


Wm. F. Babcock Dies 


William F. Babcock, president of 


over | Felt & Tarrant Mfg. Company, Chi 
EST | cago, 


home in 
illness of 


died Sept. 7 at his 
Winnetka, Ill., after an 


| several months. 


co SOUTH me. aavertiser 


To increase your business this year 


It has more cash than any other part of the country. The South gets its money from agriculture 
and it has had two big crop years in succession. 


878 MILLION DOLLARS 


THE BANKHEAD LIMITAT ISCENTS. 


851 MILLION 
DOLLARS ———»> 


464 MILLION Be —-8 
DOLLARS # sam 


Ta os o oy ~ 


COTTON ff TOBACCO | 


235 MILLION 
DOLLARS 


AND ALOW 
IBSMILLION ESTIMATE 


DOLLARS 


DOLLARS 


c . 


107 MILLION 


vk 


Note the Increased Value of the South’s Two Major Cash Crops— Cotton and Tobacco 


People buy when they are in the mood, and have the 


money. 


For the second year in succession the SOU'TH has had 
a billion-dollar income from her two major cash crops 
cotton and tobacco. After three years of low prices the 
SOUTH is not only ready to buy, but she has the money 


to buy with. 


Will southern farmers spend that billion dollars to live? 


No, not all of it. Only a small part. They made their 
living and livestock feed along with their cash crops. 
For example, most any combination of three southern 
states will produce more corn this year than the three 
and Nebraska. The 
South’s corn crop is above the average. That will keep 
southern money at home that normally goes out for corn. 
That, in turn, means more buying power for the SOUTH. 


corn states of Missouri, Kansas, 


Where will this year’s money go? 


It will go to buy the things that people want over and 
above the bare necessities of life. This year’s billion-dollar 
income will go for automobiles, trucks, paint, building 
material, electric lighting plants, electric water systems, 
electric ranges, electric refrigerators, washing machines, 
farm implements, high protein feeds, and other things 


this winter. 


agricultural 


this vear. 


that farm people buy when they have money as they do 


Although a devastating drouth scourged vast areas of 
America this summer, the South has been 
blessed with normal and, in some cases, bountiful crops, 
including cash crops, food crops, feed crops, and pasture. 
Her factories and industries are humming with business, 
her schools are opening as usual this fall, gasoline con- 
sumption and new car registrations are increasing faster 
in the SOUTH than in any other part of the country. 
Figuratively speaking, the rainbow ends in the SOUTH 
this fall. The Nation’s proverbial “pot of gold” is to be 
below the Mason-Dixon Line this winter. 
has more actual cash money and more buying power now 
than at any time since the boom days of the World War. 
In short, the SOUTH is the richest part of the Nation | 

| 


The SOUTH 


lo insure your share of sales arising from this vast new 


field. 


wealth let Sourmern Acricucrvurist take your story into | 
the three-quarters of a million better farm homes which | 
it visits regularly, SovurnerN AGricurvrist’s influence in | 
those homes is proven by its record of steady growth for | 
thirty years without a change in subscription price, which 
is twice that of the only other paper covering the same 


| 


| 


PRESS RUN FOR SEPTEMBER, 785,000 


SOUTHERN 


NASHVILLE 


B. KIRK RANKIN 


Publisher 


TENNESSEE 


AGRICULTURIST 


| 
! 


—= 


ma 


Getting Personal 


Snapshots of the National Association of Broadcasters Conyep. 
tion: Powell Crosley, Jr., of WLW, has a new title, “Radio Mayor 
of Cincinnati.” It was conferred by Russell Wilson, actual chijef 
executive of the city, in his address of welcome. Joe Chambers, 
of WLW, chairman of the N. A. B. engineering committee, is sajq 


to be the youngest technical expert in the business. In spite of 
the lavish hospitality of Cincinnati radio stations, many N. A. pB 


members assert they will vote against a return to the Queen 
because of the wave of hay fever which swept over the me 
This led K. H. Carpenter, Radio Air Service Corporation, Clev: 
to remark that the hay fever members should hold a separat: 


vention in an adjoining room to swap misery varns. Col. Thad H. 
Brown, vice-chairman, Broadcast Division, Federal Communications 
Commission, proved the most observant person at the convention en 


he apologized for being late with his address. He explained by | 

ing out that the program had his speech scheduled for 2 a. m., a typo. 
graphical error which no one else had noticed. Phil Loucks, 
managing director of the N. A. B., proved the friend of truant re- 
porters by having mimeographed copies of addresses ready for 
tribution in record time. H. J. Quilliam, of KOMO, Seattle, took 
exception to the report that the recent coast advertising convention 
had a perch breakfast. It was speckled trout, he says. Alfred J, 
McCosker, of WOR, Newark, side-stepped the hoodoo whiche tradi: ion 
attaches to a third term by announcing that press of business made 
it impossible tor him to consider standing for re-election as_ prosi- 
dent. James A. Wagner, of WHBY, Green Bay, Wis., is a Catholiy 
minister. . . Vivian Brooker enjoyed the distinction of having traveled 
half around the earth to the convention. He is with 3-AY, Sydney, 
Australia. 

Capt. Roscoe Fawcett, the Minneapolis publisher, went through 
the ordeal of four major operations during the past two vears, but 
he is doing so well at present that his chief complaint is that he is 
not breaking forty regularly in his nine-hole games at Breezy Point, 
Minn., his famous resort. 

W. T. White, sales manager of the Horton Mfg. Company, Ft. 
Wayne, Ind., started flying only recently, but liked it so much he is 


now making solo flights. He uses planes for both business anid 
pleasure. J. H. Krause, one of Chicago’s veteran agency men, 


whose experience goes back to the famous cypress campaigns pre- 
pared by the late John Bemer Crosby, is now an account executive 
of the Mason Warner Company. 


John William Sweeterman, of the Dayton Herald and Journal, 
has made good on his name. His bride was Jeanne Finn, of Ridge- 
wood, N. J. 


Bob Brinkerhoff, who has just been assigned to the Boston office 
of N. W. Ayer & Son, to handle school and camp advertising, is the 
son of the cartoonist of the United Features syndicate who produces 
Little Mary Mixup. Young Bob was a Tuck School man at Dart- 
mouth, where he also soloed on the glee club. 

Eugene Lorton, publisher of the Tulsa World, is recuperating 
successfully at Lortondale, his suburban home, after a recent oper- 
ation. 


Herb Knight, president of Bundscho, Inc., Chicago typographer, 
spent a pleasant vacation motoring through England, where both he 
and Mrs. Knight have relatives. H. P. McAllistei, a.m. of the 
Idaho Farmer, and Mrs. McAllister doubled in brass recently as host 
and hostess for a party of the paper’s subscribers on a special jaunt 
to the World’s Fair. 

Allen W. Rucker, of the Eddy-Rucker-Nickels agency, Cambridge, 
headed the Lexington, Mass., delegation to the annual Philadelphia 
exercises commemorating the signing of the Constitution. 


Bruce Barton worked his way through college selling aluminum 
ware from house to house. Charmé Seeds, newspaper woman 
who specializes in syndicate and Sunday feature matter, is the wife 
of Charles Speaks at K. & E. 

Sid Garfield was for some years an editor of Pearson's Magazine 
under Frank Harris, and has several books and a number of short 
stories to his credit in the fiction field. There’s a Teddy Bear 
(Theodore F. Baer) at B. & B. 

Bill Strong (B.B.D.0.) wrote verse and edited the Nassau Lit 
While at Princeton. Harry Redderson, L.& T. service chief, re- 
fuses to take up golf on the grounds he isn’t old enough. He’s 45. 

Art Kudner is a bookworm with catholic 
appetite. 


taste and a prodigious 
“Finley Wren” is his favorite popular novel of this veer: 
crop. Beatrice (“Bobsie”) Marshall, secretary to Burt McMurtrie 
of A.B.S., was a successful copy writer in Boston, her home town, 
before coming to New York four years ago. 

Herb Glover (L.& T. radio) collects hotel key tags from all over 
the world. The collection is famous as the largest and finest. 
Natt Getlin, who introduces new advertisers to the New York Post. 
originated the slogan, ‘First Invest in Real Estate,” officially adopted 
by the National Association of Realtors. 

Though much younger than the columnist, Bill Murray, Hudson 
v.p., is frequently mistaken for Heywood Broun at the Harvard Club 
and other places. Lillian Scardefield, L.& T.’s librarian, |ooks 
more cinematic than bookish. 

Bradley Lawton, Loose-Wiles a.m., once taught and was physical 
director of a prep school in California. Don Nichols, Ahrens V-). 
an old settler on Staten Island, has had enough sea duty on ferryboats 
to qualify as an admiral. 

Bill Wolff, Western Electric a.m., is an amateur photographer 0! 
top rank and makes a hobby of collecting photographic equipment 
Fred Davis, of General Electric, has a large Adirondacks camp nea! 
Cornith, much of which he built himself. He takes especial pride i 
the huge, field-stone fireplace of his own design. 

Paul Cornell’s first act on arriving in New York at the age of 
19 to make his fortune, was to buy a copy of American Magaziné , 
Sol Benson (L.& T.) knows his Freud. Tom Doyle (B.B.D.0.) #8 
nicknamed “News-Reel Doyle” because of his passion for this typ? 
of entertainment. 

Catherine McNelis maintains a studio residence at Wilkes-Barr 
Pa., as a base for studying small town psychology. Ed Gibbs 
holds membership card No. 1 in the Advertising Club of New York. « ° 

Ben Duffy is moderately ambitious about his golf, plays at Law 
rence Farms and manages to keep his golf accounts in the black. 

Hal Harvey, French Line a.m., is also important as an authority op 
men’s fashions. 
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ae 


NOTE 
RADIO 
STATIONS — 


N.A.R. Radio Records are used by advertisers 
and advertising agencies as well as radio sta- 
tions. Self interest should prompt radio sta- 
tions not now furnishing us with spot broad- 
casting reports to "get in the picture’ and 
co-operate to make it complete. 


Use the report forms already sent you or 
write either office for a new supply. 


Nw. Advertising Records ''pioneered" in the compilation and publi- 
cation of radio broadcasting data. Since 1927 we have issued every month 
complete reports on every network advertiser, — such information as cost of 
time, stations used, period and frequency, with other analytical and comparative 


figures. 


That these records have been considered authentic and complete is best evi- 
denced by the fact that they were and still are widely quoted by leading trade 
publications. Further, they have been the basis of no small amount of promo- 
tional literature published by both Columbia Broadcasting System and National 
Broadcasting Co. In fact the Radio Division of N. A. R. is the only source of com- 
plete radio data on network advertisers since the inception of network adver- 


tising. 


The same pioneering spirit, coupled with a desire to more adequately serve 
those interested in radio advertising, prompted us, in 1933, to undertake the 
task of presenting comparable data in the spot broadcasting field. An aver- 
age of 40 leading radio stations, throughout the year, co-operated with us to 
the extent of furnishing monthly reports. Thus began the first and only presenta- 
tion of spot broadcasting data. 


In 1934 NBC and CBS gave a tremendous impetus to this effort by sup- 
plying us monthly records from all their owned and operated stations, bringing 
us considerably closer to our goal. We will continue the effort until we are able 
to present to the advertising profession a spot broadcasting section compar- 


able, in completeness and accuracy, to our network section. 


The Advertising Record Co., Inc. 


330 W. 42nd St. 43 E. Ohio St. 
New York Chicago 
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” STRANGE 
FACTS ABouT 
RADIO 


Cuba, they 
write, set their 
watches by 
the L&N Rail- 
road’s unique 
Pan-American 
train broad- 
cast. Train’s whistle and sound are 
picked up every week-day as it passes 
the WSM tower. Purpose: Selling 


railroad tickets. Does it? Ask W. A. 
Russell, Passenger Traffic Manager, 
Louisville. Program renewed another 
12 months! 


Last Christmas Eve, F. Wieseman, 
London, “ingland, tuned in a talk by 
C. A. “raig (Chairman of the Board, 
The National Life & Accident Insur 


ance Co.) broadcast over WSM, 
recorded the program on a dictaphone 
r cord, and sent it to Mr. Craig as a 
Christmas present. But in our market 
WSM listeners send in an average of 
radio’s un- 


50,000 letters a week 
paralleled letter response. 


LETTERS DIDN'T MEAN A THING BUT- 
105616 FIFTY CENT ORDERS 


were sent in by WSM 
listeners in response to 
31 half-hour programs. 
Another advertiser got 
6500 prospects from a city 300 miles 
away (Atlanta) through one program. 
(Names on request) 


. ni \ 


SOMETHING FOR NOTHING 


In 21 states the 3000 representatives of our 
parent, The National Life and Accident 
Insurance Company, every day show thou- 
sands of people WSM’'s current program 
schedule, including the program time, and 
trade names of WSM’s spot advertisers 
Neat ve-fill job in Visual Sales Book does 
the trick. Average of 500,000 homes called 
on each week. No other station has 3000 
Field Men building up their programs. This 
ts one of the reasons why WSM's audience 
multiplies every day. Yours at no extra cost. 
Edward Petry men will tell you all about it. 


NOT STRANGE ........ 


that WSM_ > advertisers report out- 
standing results. WSM programs are 
merchandised. More important still, 
down a clear channel goes your pro 
gram to a favorable spot on the dial, 
propelled by its mighty 50,000 Watts 
strongly spread over a vast area of 
the Nation. You ought to know more 
about WSM. See a Petry man, or 


wire or 


WATTS 


NBC Affiliate 
650Kilocycles 


write 


50,000 


Cleared Channel 
fnlimited Time 


Owned and Operated by 


THE NATIONAL LIFE & ACCI- 
DENT INSURANCE CO., Inc. 
NASHVILLE, TENNESSEE 
Exclusive National Representatives 
EDWARD PETRY a CO. 


New York - SanFrancisco - 


Chicago 
Detroit 


jluncheon at 


|sibly half the show. 


ELECTRIC SHOW 
CENTERS AROUND 
MODERNIZATION 


for Business 


New York, Sept. 20.—-Following a 
Hotel Astor Wednesday 
the ten-day National Electrical Ex- 
position sponsored by the Electrical 
Association of New York opened at 
Madison Square Garden with the Na- 
tional Housing Act as its featured 
theme, promising broad stimulation 
to the manufacturers of electrical 
merchandise of the “built-in” 

With nearly 110 exhibitors, it rep- 
resents leading national 
not only of electrical 
but also radios, which make up pos- 
Approximately 


type. | 


advertisers | 
merchandise 


the loans being made will reach the 
sum of $1,000,000 a day, he said. 

the 
funds 


come of avail- 


these 


Nothing will 
{ability of all 
;}manufacturers and dealers promote 
the program and the their 
own products so vigorously that the 


unless 


use of 


|general public is thoroughly sold on | 


Mr. 
those 


modernization movement. 
pointed out in urging 
devote as much 


the 
Dean 


present to advertis- 


ng and promotion as possible to the | 


Dean Outlines Opportunities |» 


Continue Conferences | 


' 


Washington, D. C., Sept. 20. 


pa 
The 


Federal Housing Adminisfration this | 


| 
| 
| 


| 


| 


cooperating use of radio stations and | 


local newspapers. The Cleveland 
drive for modernization will carry 
through from Oct. 1 to May 1. Dur- 


ing that time an active sales cam- 


paign will be conducted throughout | already examined 117.3 


the city force of | 


several 


and suburbs by a 
hundred, 


New Signs Help 
Make Tourists’ 


—e, 


Rough Proof 


The Federal Trade Commission ha 
57 radio Cor 


tinuities. The boys down in Wag, 


}ington are surely gluttons for Dun. 
ishment. 
y,vy 
On the other hand, the evenings ;, 
|the District of Columbia may be , 


| quiet that even reading a radio 


| citement. 


Burden Lighter ‘™” classes as one form of 


York, 


on Page 26) 


New Sept. 20.—Chic Sale 


week continued its series of confer- | Conceivably might have done it in a 


the third being attended 
by manufacturers of plumbing and 
heating supplies and equipment, 
and makers of hardware, glass and 
wallpaper. 


ences, one 


A report of the effectiveness of the 
first modernization advertising of 
American Radiator and Standard 
Sanitary Corporation, presented by 
Rolland J. Hamilton, president, fea- 
ltured the conference. 


rick eth The company has already discov- 
250,000 visitors are expected. ered “an interest far exceeding any 
Frank W. Smith, president of the previous modernization campaign,” 
New York Edison Company, pre-|Mr. Hamilton said, reporting that 
sided at the luncheon. Thomas N. | “there is every reason to believe that 
McCarter, president of the Edison|the actual sales results will corre- 
electric Institute and of the Public | spondingly reflect the high degree 
Service Corporation of New Jersey,|of interest shown by the public and 
\referring to the national scope of) our dealers in this campaign.’ 
the exhibitors, pointed out that of 


the several million unemployed now 
on the relief rolls, approximately 


_two-thirds depend upon construction 
}industries normally for employment. 


Albert Dean, deputy administrator | 


of the National Housing Administra- 
tion, was the principal speaker, de- 
scribing the purposes of the federal 
program and how it can 
effective in developing an immediate 
volume of modernization business 
totaling close to $3,000,000,000. 


Urges Promotion 


“One cannot think of better hous- 
ing without thinking of the electri- 
cal industry,” he said. 
that there are 16,000,000 


homes re- 


quiring repairs varying from minor) 


to major, several million of these re- 
quiring major repairs. There is 


probably $1,500,000,000 of business 
available in modernization of prop- 
erties other than homes. 

The promotional phases of the 


| program are already well under way, 


| he said. 


In the past few weeks more 
than 6,000 loan companies across the 
country have been approved for mak- 
ing loans under the housing 
They reach 115,000,000 of the 
population. 

Already, according to reports on 
file in Washington, 1,000 cities are 
planning campaigns to induce home 
owners and other eligibles to make 
use of the new supply of building 
and modernizing money, with be- 
tween °5 and 50 additional cities get- 


act. 
total 


ting on the bandwagon everyday. | 
Now running several hundred thou- 
sand dollars a day, within a week 


become | 


He estimated | 


FAINT PRAISE THAT DAMINS 


| Has Special Section 


Muscatine, Ia., Sept. 19.—One of 
the first special newspaper sections 
devoted to furthering the federal 
modernization program appeared 
here last Wednesday as a_ special 
24-page tabloid supplement to the 
| Muscatine Journal and News-Tribune. 


Editorial material dealt entirely 
with renovation and reconstruction, 
/}and was supported by advertising of 
‘local banks, furniture 
plumbers, builders, 


stores, 
contractors, ete. 


Cleveland Ready 


20.—The__ better 
housing program, proposed by the 
Federal Housing Administration, 
| will be carried out in Cleveland by 
|the Real Property Advisory Council 
representing the building trades and 
,interested organizations of the city. 
Local advertising and publicity will 
|be handled by the Jenkins, Kennedy 
Company, advertising agency. 

An unusually heavy campaign is 
planned for Greater Cleveland, in- 
icluding the use of approximately 18 
| newspaper insertions, 47 radio  pro- 

outdoor boards, 5,000,000 


Cleveland, Sept. 


igrams, 125 
| stickers, 1,100 street car signs, 2,000 
| truck signs and 250,000 pamphlets. 
'The copy will be of an educational 
nature pushing “new homes for old.” 

A gigantic parade is being sched- 
j}uled as a part of the accompanying 
publicity which will also embrace 


years, it struck us as being 


pride in serving. 


@ One day—in a locker room—we heard a guy tell 
a guy that a certain concern with whom he did busi- 
ness was “all right, he guessed.” In view of the fact 
that he had done business with them for twenty-five 


We, too, have customers who have been with us that 
long—and it would cut us to the business quick to have 
such a half hearted recommendation. @ We do take 


the faint praise that damns. 


PARTRIDGE & ANDERSON COMPANY 


Electrotypes * Nickeltypes * Stereotypes + Matrices 
CHICAGO 


characteristically direct manner, but 
cartoonist Peter Arno, for his subtle 
and inimitable way, Was 
task of 
most delicate subjects, the guidance 
of the weary and needy motorist to 


an acceptable washroom, into copy. 

His efforts appear in a new out- 
door campaign of the Socony-Va- 
cuum Oil Company, Inc. The large | 
posters, depicting anxious Arno| 
autoists who “have to go,” are lo- 
cated within short distances’ of 
Socony filling stations, serving as 


effective and suggestive guide posts 
and “turner-inners,” 

General 
company officials, usually show that 
preference for a_ certain 
gasoline or oil, convenience of sta- 
tion location or courteous service by 
the station employes head the list 
of reasons why motorists patronize 
certain dealers. 

Recently another reason, 
fore ranked among the ‘“unmention- 
ables,” has been brought to light in 
a survey the company conducted 


among service station employes. A | 


sizable percentage of those ques- | 
tioned reported that motorists, 
particularly tourists, definitely ex- 


pressed preference for stations with 


modern and clean rest room facili- 
ties. 
The current outdoor campaign is 


the first publicity given this delicate 
subject by Socony-Vacuum, although 
for some years the firm has given 
considerable attention to moderniz- 
ing rest rooms. This includes 
equipping 2,000 company-owned sta- 
ttons with modern fixtures, along 
with quality soap, towels and paper 
cups. 

J. Stirling 


agency. 


Getchell, Ine., is the 


Kirkgasser, Angerman 


Talk at E. A. A. Meeting 


There is a definite trend toward a 
greater appreciation of advertising 


on the part of top executives in the | 


durable goods industries, George J. 
Kirkgasser, president, George J. 
Kirkgasser & Co., told the Engineer- 
ing Advertisers’ Association of Chi- 
cago at its first fall meeting Sept. 
17. Instead of concentrating on the 
development of new products, these 
men are learning how advertising 
can help them sell the ones they 
have, he said. 

Virgil D. Angerman, circulation 
manager, Popular Mechanics, an- 
other speaker, outlined the necessary 
ingredients for suecess in direct 
mail work. One of his interesting 
exhibits was a copy of a letter he 
has sent to 4,000,000 names which 
has been a phenomenal circulation- 
getting success, and which is given 
major credit for the 180,000 increase 
in circulation shown by the publica- 
tion within the past year. 


“Lazy Dan” Returns 


“Lazy Dan, the Minstrel Man,” 
will return for the new season start- 
ing Sunday, Sept. 380, at 2 p. m., 
EST. 
the A. S. Boyle Company, maker of 
Old English floor wax, and is heard 
over the WABC-Columbia network. 


Joins Conover-Mast 
Walter Holmes, formerly with the 
Electrical Trade Publishing Com- 
pany, has joined the Conover-Mast 
Corporation, publisher of Mill & Fac- 
tory, Modern 
Wines and Spirits, as field editor. 


Guild Names Agency 
Badger & Browning, Inc., Boston, 
has been appointed to place adver- 


tising of the Sterling Silversmiths 
Guild of America. 


given the! 
turning one of advertising’s | 


tabulations, according to, 


brand of | 


hereto- | 


| 


| 
| 


The program is sponsored by | 


Brewery and Boicne’s | 


ey 


7 FF F 


Straw hats went out Officially gp, 
. , 


tember 15, aided and abetted by ty, 
hat trade and the American Hatt, 
To avoid 1935 complications, eye, 
third one should be plowed under 


" pee 


Crime does not pay in Cincinnat 
advertises the T’imes-Star. Then wh 
does Powel Crosley continue to maj; 
tain the Cincinnati Reds? 


~~ = 


Only the stations on the red pet 
work of the NBC are scheduled 
receive the broadcasts of the world’s 
series. Now the blue network station 
know why they are blue. 


7 FV FY 


Cannon Mills talks about towels 
“meant for only female flesh.” This 
Ogden Nash description applies espe. 
cially to those which are heavily em 
broidered and are 100 per cent 
waterproof. 


> = 


General Electric is now marketing 
an oil burner and a gas furnace 
This is indeed the electrical age. 


. FF = 


Hiram Walker and others insis 
that the same sort of aggressive m¢ 
chandising required for other pro 
ucts must be put back of liquor, bu 
they seem strangely reluctant | 
start a sampling campaign. 

v v v 

The Sinclair lift copy, it is re 

ported, has inspired several sermons 


preached by eloquent ministers 
That’s okay, but did the advertising 


inspire them to buy Sinelair gas 
line? 
v v v 
Graybar is withdrawing fro! 


the competitive manufacturing field 
to concentrate on distribution. Is 
possible that some of the manufa 
turers regarded Graybar as the ba 
sinister? 


v v 7 


Cal Musselman predicts that | 
publishers’ code will be enforced Jus 
about as successfully as prohibitiel 


was. From the standpoint of 
thirsty, that enforcement was ¢!! 
nently successful. 

- yyy 


Old Dutch Cleanser, 
may be given a new label. Even su 
a busy house-wife as the Old Dut 
Girl is entitled to a new dress 0! 
in a while. 


it is reported 


v ¥ + 


Professor Tugwell, arch-enem) 
advertising, is spending 4 * 
months in Europe. It isn't cer@ 
whether he has gone over to spre 
sweetness and light on the yee 
side, to rest up for his jmpenaa 
Congressional battle with the ™ 
and drug manufacturers, or me" 
to keep out of political mis hiet 


' Vv F 


; 
> | 


Professor Tugwell’s absenct 
the United States for two m0 
just prior to election is underst” 
to have had the complete appre) 
of the Postmaster-General. aogs 
stand this, it must be noted tha a 
Farley is also the head of the ) 
cratic campaign committee. 
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A burlesque of a radio ae 


the N.A.B. convention ape 
that if there were no spon nerd 
burlesque programs would be 


as the real thing. _ 
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MMNNERS’ EXPECT 
[0 TAKE LABEL 
\cTION AT MEET 


\dvertising Is Blamed for 
Quality Ills 


Washington, D. C., Sept. 20.—The 
yytional Canners Association ex- 
eects to take definite action on label- 


¢ provisions related to a _ small 
soup of products at a meeting called 


r Sept. 25-27, ApvertisinG AGE has 
sen informed. 
‘At this meeting we expect to 


aye before us the reports of the sub- 
yairmen of the various groups and 
e hope to be able to report to Divi- 
jon Administrator Riley of the 
RA definite recommendations on at 
east four products,” an official of 
‘he canners’ association declared. 
jsked to state which four products 

wid be defined as to quality label- 
yg. he declined, saying that “it de- 
ynds upon the reports which will 
then be in hand and the vote of the 
ssociation officials.” 

Mr. Riley has indicated that recom- 
mendations would be made and for- 
warded to President Roosevelt 
m as possible after receipt of the 
ssociation’s report. 

Mr. Riley’s office also pointed out 
that other food products as well as 


as 


yarious other industries were ex- 
pected to, or would be asked to, 
recommend quality standards. The 


Consumers Counsel expects that tex- 
tiles, radios, tobacco, silverware and 
yrdware, will eventually place 
themselves on record industries 
» labeling standards. 


as 


Many Reported On 


| 


Among the industries that have 
dicated, according to NRA, their 
Vilingness to name and_e define | 


vandards of labeling, are the coffee | 


and distributors, and 
hod preservative industry. 
The consumers’ advisory board of 
YRA has reported on “typical 
now in use for designating 
for the following: 
brooms, building materials, 
cheese, coal, cocoa, coffee, cot- 
(distilled spirits, eggs, electric 
ps, fertilizer. flour, fruits, furs, 


asters 


SyYs- 


‘soline, grain, honey, jewelry, 
tichen utensils, leather, lumber, 
fats, milk, mirrors, oils, paper, 
ils, radio, rayon, rice, rubber, 
les, silk, silverware, sporting 
(ls, steel, tobacco, vegetables, 
| 
fhe report of the consumers’ ad- 


sory board, referred to in the Sept. 


issue Of ADVERTISING AGE, is de- 
fied to define nomenclature for 
‘Nous produets. The report, now 


‘ale publie, declares that “our tech- 
fy has not developed to the point 
'e it is possible to establish 
lity grades for most consumer 
hmodities.”’ 
‘is pointed out by the board that 
‘Wally, the problem is that of ar- 


at a common language that 

mean the same thing to the 
“ef that it does to the seller. 
UMercial grades are essentially 


ons of the product being sold 


ie terms used to designate the 
“eS is an extremely important 
‘ot the definition, not only on 
it of the persistent effect of 

Mpressions, but also because 
ut 


e experts are apt, uncon- 


‘Sly, to take such terms more or 
“al their face value. There are 
“YS ‘borderline’ cases in which 
“lasers are not expert and are 


"efore 


liable to be confused 


‘““ading terms.” 


by 


Many Compromises 


er ce 


~ “Olsumers’ board has made a 
‘ison of the grade designations 
“ons derable group of commodi- 
_tesented in tabular form, with 
4, bator y text. The commodities 
=~ are designed to cover a wide 
“of trades and industries, it is 
AS a result, “a thorough-going 
“ation of the whole subject is 


the | 


Asbestos | 


proposed with the object of setting 


up a standard set of terms,” the re- 
port declares. 
That the NRA is not entirely in 


conformity with the grades and ad- 
vertising nomenclature chosen is! 
frankly admitted in the report. “The | 
Department of Agriculture has found 


it necessary to compromise in a 
large number of its grade designa- | 
tions,” it is stated. An unnamed offi- 


cial of the Bureau of Agricultural 
Economics is quoted: 

“Although the Bureau prefers and | 
has consistently worked toward 
straight numerical or alphabetical 
designation of grade, at this time we 
believe we must recognize that, in 
the case of some commodities, the 
great bulk of the crop is not of first 
nor perhaps of the second grade. 
Until we can be convinced that con- 
sumers have been taught to be will- 
ing to buy No. 38 poultry (for in. 
stance) for regular consumption, we 
do not deem it entirely wise to offer 
consumers this bulk of good | 
wholesome food under a designation 
that will hinder sale. 


to 


Blames Advertising 


“This explains the use in some in- | 
stances of ‘Good’ or ‘No. l' for the | 
good wholesome bulk, and the con- 
sequent use of the supergrades for) 
the small amount that is of superior | 
quality, which arrangement, we | 
admit, has its disadvantages. Nature | 
will always make a small quantity | 
of almost any commodity of superior | 
quality; we do not think that this | 
fact should operate to penalize the 


ithe 


| wistfully 
'will recognize his longing for more 


great bulk of good quality in the 
that “playing up and cultivating this 


eyes of an unenlightened buying 
public.” 

The NRA consumers’ board finds 
that the A-B-C or 1-2-3 method has 


its inherent dangers, declaring that 
the whole situation “is one for which 
advertising profession bears a 
heavy responsibility.” It is declared 
‘inferiority complex’ has become one 
of the standard techniques of mod- 
ern advertising. Thus advertising 
is itself building handicaps to the 
merchandising of the medium and 
lower grades of products (which are 
generally the more important eco- 
nomically and socially) and this at 
an expense enormously greater than 
would be necessary to clarify this 
matter. It is most unfortunate that 
as yet the effect of advertising has 


been to increase and not at all to 
decrease the difficulty.” 

The board states that the ‘“con- 
/sumer, grown distrustful today of 
the type of advertising which at- 
tempts to play upon such emotions 


as fear, shame and snobbery, hopes 
that the powers-that-be 
for less 


factual information and 


ballyhoo.” 


“A Shocking Fact”’ 


It is pointed out that “the estab- 
lishment by mail order houses and 
large department stores of their 
own bureaus of standards for the 
testing of goods which they sell is 
a recognition by merchandising ex- 
perts of the growing demand among 


consumers for some system of qual- 
ity ratings. 

“The constant reference in adver- 
tisements to the results of laboratory 
tests, some of which are undoubtedly 
genuine, others of which are obvious 
fakes, is a further indication of the 
advertising profession's recognition 


of the consumer's increasing desire 
to be shown.” 
The board says that “here is a 


fertile opportunity for the sales ex- 
ecutive and the advertising special- 
ist to modernize an important part 
of today’s merchandising equipment.” 

The examination of the many 
terms used for many products with 
an analysis, brings the statement 
that “it is a shocking fact that 
grade names have been built up 
|that they mean one thing to the 
seller and a very different thing to 
the buyer.” 

The final recommendation of the 
board is for a “thorough-going study 
to be undertaken immediately.” The 
study should be conducted coopera- 
tively “by organized groups of con- 
sumers, producers, distributors, ad- 
vertising and marketing specialists 
and governmental agencies,” it is 
urged. Further, “the standard 
method to be set up should be appli- 
cable alike to consumer goods pur- 
chased at retail as well in the 
wholesale markets, and to industrial 
products generally.” 


sO 


as 


G wie Melrose Dies 


Grant C. Melrose, manager of ra- | 


dio station WJAY, 
suddenly Sept. 11. 


Cleveland, died 


Chesterfield Resumes 
Opera Star Program 


Liggett & Myers Tobacco Com- 
pany, which first sponsored Rosa 
Ponselle, Nino Martini and Grete 
Stueckgold along with Andre Kos- 
telanetz’ 40-piece orchestra over a 
nationwide network in a series 
starting last April, will resume the 
feature on a three-a-week basis start- 
ing Oct. 1, 

Broadcast from the Columbia 
Radio Playhouse in New York, the 
programs will reach the air through 
Columbia Broadcasting System sta- 
tions in 81 cities Mondays, Wednes- 
days and Saturdays. 


Nostane Products 
Appoints Loewy Agency 


Advertising of the Nostane Prod- 
ucts Corporationg Brooklyn, has been 
placed with Loewy Advertising 
Agency, New York. The agency will 
place copy for Dr. Brown's tooth 
powder, Dr. Brown's baby oil, Dr. 
Brown's Food-Lax, and Dabon 
brushless shaving cream. 

A test campaign for the tooth pow- 
der will be released shortly, featur- 
ing the theme, “The satin-smooth 
/powder that cleans teeth white.” 


Jamison Starts Drive 
The Jamison Mattress Company, 
Nashville, Tenn., has increased its 
budget for a campaign to be run dur- 


jing September and October’ in 
American Home, House Beautiful. 
House and Garden, Saturday Eve- 


ning Post and Sunset. N. W. Ayer & 
Son, Inc., Philadelphia, is the agency. 


WILL THE PRINCE OF WALES EVER MARRY? 


MR. and MRS. 
POTTER— 


THE COUNTRY OVER 
WILL READ EVERY WORD 
OF THIS FASCINATING 
SERIES RUNNING IN 
LIBERTY NOW. 


ABOUT THE ‘“‘WORLD’S 


. . WILL HE BE ENGLAND'S LAST KING? 


TRUE TO ITS JOURNALISTIC IDEA, LIBERTY CRE- 
ATES ITS OWN NEWS SCOOP BY SENDING THE 
PRINCE’S FRIEND— FRAZIER HUNT, TO LONDON TO 
GET AUTHENTIC ANSWERS TO MANY QUESTIONS 
MOST POPULAR MAN!” 


| No wonder Liberty has 
largest weekly newsstand 
| sale of all magazines. 
| What IS this new kind of edit- 
_ ing that Fulton Oursler does? 
What IS this editorial view- 
point that brings more millions | 
| 


to the newsstands... more 
“WANTED” circulation that 
delivers such low-cost response 
for so many products whose 
life-blood is advertising? 

Two minutes with this re- | 
markable editor, and you'll 
know that absence of any set 
formula is the very reason that 
Liberty attracts the active, alert, 
liberal-minded inquisitive citi- 
| zens that we call “the Bill 
| Potters’! Because Mr. and Mrs. 
_ Potter are neither rich nor 
| radical, neither morons nor 
| magnates. But they are young 
... emotionally and mentally 
growing! ... The very back- 


bone of this broad country that 
is never satisfied with the 
present! 

And editor Oursler sees eye 
to eye with them. He supplies 
them to an astonishing degree, 
“with the news before it —_ 
pens!” . . . Whether it be poli- 
tics, Movies, economics, sports 
or great personalities! And he 
gives it to them the way they 
want it... fast, dramatic, 
concise ! 

Temperamentally impatient, 
the Potters don’t care for the 
conventional editorial tech- 
nique. “They want their facts 
in fiction style, and their fiction 
as factual as it can be!” 

Examine Liberty in this light 
and you'll understand why so 
many of those advertisers who 
were most successful through 
the depression—use more space 
in Liberty than in any other 
magazine! 


Liberty 


‘“‘THE POTTERS ARE EASIER TO SELL” 
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193 1933 Broadcasters convening in Cin ‘in To Spend $14,000,000 
Capper’s Farmer 10,350 10,293 | nati, was advised today to establish P i 
7 teense shelly re rey bad : ; : Ford Motor Company and Pigp 
California Citrograph. 9,915 5,087) their own news service for radio. | ,, . : + le 
Progressive Farmer and Senator C.C. Dill told the deleaates jody Corporation have comple 
ay | Seuthern Muvatiet | Senator C. C. Dill told the Geleeates | plans for huge building and readjys; 
ee Georgia-Alabama such a service would prove ‘invalu- ment programs involving a totaj “4 
x Edition 8,536 5,632 | able’ to the listening public and) penditure of around $14,000,000. 
n | Carolinas-Virginia ares would bulwark freedom of speech.| For Fisher, $3,000,000 has been 4 
e 7 Feo ol Valley #809 etal He charged that the press often propriated for new equipment, agg 
a Cn a : 9 ee ee "Edition septs 7,766 5,630 FAILURE failed to give both sides of an issue | tional rt as Pro rearza 

Chicago, Sept. 20 Advertising | Kentucky-Tennessee and praised the American system of Ment of all manufacturing fa lities 
lineage in the farm press, which has | Edition 7,63 5,126 | | radio control.” besides the money that has already 
shown extraordinarily large gains| Texas E dition 7,576 6,408 | — --- been ogg Bp Hy ae nee equipmen: 

oy oe eeiosts ; ‘ : All Editions 6,600 4,857 and the 000,000 to be pur th, 
this year over last, continued its rec- : aa ena | D cho nt 

a wt ee ae on Average 5 Editions. 7,862 meee | (Continued from Page 1) Yankee Network those plants serving assembly von 
ord with a gain of about 29 per cent|southern Agriculturist 6,740 5,849 | a station using Hy of Chevrolet Motor Company 7 

Atay in August over August, 1935, an an-|Country Home 5,783 4,748 *ress-Radi bulletins cannot Adds to Service Ford will s] end $5,500 000 in 
alysis of the advertising carried by | Western Farm Life 5,694 3,509|the Press-Radlo - . = aa ee . 9 fi : omth ; fe r re iF oma 

oie Se : * |Southern Planter . 4,285 1.328|broadcast news from any other Cincinnati, O., Sept. 20.—The Yan- next ten months for replacemen, 

; — monthly and semi-monthly publl- Wyoming Stockman -jsource. It was this clause which|kee Network has greatly expanded equipment. The new Installations 
re sei ese meee Bis eeieeee Ik Posty . Hee aan | forced the Richfield Oil Company to/its news service in an effort to beat a ce regime gs Byte g River 
rer : y ve ° 2 2¢° E28 Pa ) lé De »@ ) i > oT] 4 c rr K T ST 

-* coma saree ee Breeder’s Gazette 1,676 : |abandon “The Richfield Reporter,” a| Massachusetts newspapers on to- cog okt g ae ‘ah re Bete 

, sane 25 pustientions, which pub- Poultry Tribune |favorite commentator among Pacific |day’s primaries, John Shepard 3rd, power generation a 
lished the same number of issues in National Edition 1,430 -| coast radio fans. head of the Boston chain, told : 

August, 1934, as in the same month Pacific Edition S68 | | ADVERTISING AGE 

: ih. tees: | a : ore Northeast Edition 482 , : - , Se een . 
of 1933, carried | a total of 187,857 ee et Rdition 298 | Asserts Newspapers Are Unfair The services of the half-dozen re- Bernie Talks to Club 
nes of oe exclusive of Southeast Edition. 248 As a result of all this, according | porters now employed by the Yankee Ben Bernie drew an attendan 
baby chicks, livestock and classified, soanawort oe + to Senator Dill, press associations | network have been reinforced by a)| when he spoke at the Cleveland Ag 
j G2 . are rj 5 702 j > 4 vt res uy 10 . 2 + . ‘ . - ot fail ’ y — 6 
rf ~ rere ae eee eee amaiviean Bealls ‘ are careful to censor the news which | special research and statistical or- | vertising Club Wednesday that beat 
eee : eee | Journal goes into bulletins for consumption | ganization for the election. all records for the past two years 

This is a gain of 42,154 lines for| National Edition 1,020 by radio listeners Though the news service is cost-| The Old Maestro nee his ex. 

> or “¢ -oximately 2¢ , astern Editi 225 ytd : ” aint ' : ; eh ak ss yeriences in commercial broadcast. 
aoe ilies or approximately 29 per eee ee ye He followed up this barrage with |ing him $1,500 a week, with no com- onccan 
ane ail een : Western Edition a the assertion that newspapers claim | pensating revenue as yet, Mr. Shep-| _ —- 
, “rem ree Oe farm paper ad-| pureau Farmer 975 1,834] the right to distort, minimize or omit |ard is enthusiastic about its possi- | ~~~ ~~~ ertangens 
vertising lineage for August, as sup- Semi-Menthifes the facts, this “abuse of freedom of| bilities. He asserts that he has 
pied ed RETRETE He nae National Arizona Producer .... 12,080 6.989]the press” having “destroyed or im-|Scooped newspapers on several im- 
Advertising Records, are shown in|/Farm & Ranch.. rere 8,325] aired public confidence in the | portant stories, and that in one case, Thanks, 

2 ‘ ati rhic ro. ‘ ‘ ‘ar > 8,106 4,787 € v ae 
the tabulation which follows: com enone 2% printed word.” dailies were forced to call the Yan- 

Monthlies 1934 193% Stockman .......... 8,009 6.560] Senator Dill, who referred to| kee Network and ask for further de- “ ili 
at ae oars mete Hoard’'s nepal ogg - 7,993 7,438 newspapers’ criticism of his use of tails. RI TH RAU tl I A 
Success arming 573 842 cansas F% » Mé . 

panies i . . oo _— 725 - og7|the frank on a recent form letter to zi RYAN INC 
= ——_ 4 by : rine deyak P : : . a 3 
Missouri Ruralist a.084 3,953 radio stations, said an adequate Starts Course " 
“Utah Farmer 6,4! 3,47 ‘adi sws service Cz “force news- : ‘ 
| Missouri Farmer ae 0 Gt eee, ee A short course in practical ad- oe 
l*Arkansas Farmer 1,925 199s | Papers to be fair. ; vertising, introductory in nature, We're proud to 
=i Weekiies In endeavoring to maintain toO/and covering planning, writing and | 
| Waltnee’s ea aia rigid control of the news, he con-|placing advertisements, layout and handle your 
° lowa Homestead.... 11,222 11,737|timued, newspapers are creating a/|mediums, was started this week by 
California Cultivator.. 11,090 8,218| Frankenstein which may arise to| Hunter College, New York. Classes work 
Nebraska Farmer . 10,610 9,450 destroy them by broadcasting news meet every Thursday evening. 
y ; rertising 9,655 3,93 ; 
Pree ngs sere in 753 “*" | simultaneously throughout the world * 
|Pennsylvania Farmer. 540 5,200}0n a scale undreamed of at present. Promotes — 
| Michigan Farmer ° 10, 534 yr He pointed out that radio at pres- Sez igram Distillers eee. | PHOTOSTATS 
ag ig ‘gg , »’="lent has only one-seventh the invest-| New York, has made William Guyer 
x "yenteeiet 2 430 171 |ment of newspapers and one-ninth|sales promotion manager. He was | 
Another but simpler word for Prairie Farmer that of magazines. Renewing his at- yond —— ese ca of 
Recognition. | Illinois Edition 10,014 13,593 |tack on newspapers, the Senator as-|Schenley Distillers Corporation and | 
Without it a manufacturer ee Dass *o’ | serted that the public “can’t get the | Since Joming Seagram's — ial = hid Stat 
‘ c ¢ > | Washington Farmer... 9,262 6,344 {?* : : : new Seagram “Crown” bottle. 
has mere plant capacity. | Rural New Yorker 9,084 4,164|truth about public controversies Vanderbilt 3-3680 
re . @ . | . _ » « Ne 7 rene sre Py aaa i jm 
With it he leads in his | Farmer and Farm, from newspapers Edi 7 Alli d New York 1 amie hag 
chosen business. BP saemntbysgte ©, ora 8.673 7563 This was one of the statements ison oO " te | For All Branches 
With only a bit of it he trails i | , which elicited spontaneous applause} The Hotel Edison, New York, has | Cleveland: Main 9335 
: : poate lily = os6 | fr sagpon: , appointed Allied Advertising, Inc., State 6013-4 
competitors. ES rer ee »,286 |from the radio men. a aa fe ron > neteneis einen Chicane ate ¥ 
Standing for anv P — Local Edition 1,908 a ee ae ’ State 5980-| 
Standing for any manutfac- Ohio Farmer ......... 4,864 Asks New Organization |zines and direct mail. | 
turer can be won in proportion |Idaho Farmer ....... 4,918 . ; as 
to his desire for it. Oregon Farmer ...... »,552 Senator Dill suggested that 100 or 
After it is won it can be held bah gree it henge ‘ees ¢ agg | more radio stations immediately or- 
: e Is anc warmer....- (+ r,06060 ‘ ® a ‘ 

only by continuing to do the ‘Dakota Farmer | 2,255 5429 |Sanize for news-gathering purposes. 

things which it took to win it. | Indiana Farmers Guide 5,665 3,101 The cost to each would be only 

[A champion cannot remain a — _— an PY hago $25 to $75 per week, according CW OY 

: : P DOOR ps.he eens ¥s ov, lee o,ous lon . T ner . he. 
champion without keeping up uC to size, he said. News could be dis 
the things that made him a npepennnen fen —— patched by short wave through the 
champ | /®"Pacific Rural Press. . 19,786 17,63: new silent printers, he suggested, 
ee ' Weekly Kansas City thus establishing speed records. 1S a Umimeyr 
Which, of course, accounts Star s J ‘ - 

for the leadership position *Kansas Edition $906 615,781) AS ee The See Wat omen 

hich picdiieetiiae wane’ *Arkansas-Oklahoma pers would then refuse to print 

ee eee, ee Edition ssseees 9,246 13,063) padio programs, such an organization 

any industry that you might “Missouri Edition.. 9,054 17,084] en rns ar he é ‘hedul 

aint ‘Capper’s Weekly 5/563 3997 | could easily issue its own schedule 

All of which may be ABC to Semi-Weekly Farm of broadcasts—and, he emphasized, ' 
oa ind again it - " } f News do it more fully than newspapers Headquarters for a grand good time —this 

: i agi lay be o "Tuesday Edition . 4,340 6,485 : : Sen OR ‘ i 

tremendous help to some manu- ‘Friday Edition . 1,229 2,649 pried - Rosin ay - pra hea we Summer! World-famous beaches, easily 
facturers in the construction ‘Dairymen’s League editing of programs and deletion o _— reached —excursions on land and water— 

‘ Jews ov R968 2,568 | corporate ames re € ironic . ; 
industry in enabling them to meenem Sf ERERENEASTS oak ha 0M Mee aig Me — RIVER BOAT golf, tennis, baseball, polo, deep-sea fishing. 
visualize the difference between =| 1. Combined with September. Senator Dill ‘iameaheilialh ae &xcU ONS Cool theatres, sidewalk cafes, dancing on 
doing some advertising, and us- | | 2- One issue only published during agit , : le , : the Mall! 
ing advertising to be Id and |; August in each year. the result of a questionnaire he re- : 

B a ere pics wane | 3. One issue published in 19338, two]cently sent out. Of 364 replies, 281 THRIFTY HOLIDAYS 
hold ia — among engi- oo nail arene favored independent news-gathering BUNTING 
PVs ¢ . "ac *S | : *7ublishe one issue 1n Yoo ane Ms . % ets : s 
ae om bea sane , ' ltwo in 1934: all other bi-weeklies | Methods. Of 116 stations affiliated Three days - New York —with pleasant 
Mf you seek to secure a defi | published two issues in both years. with chains, 82 favored creation of accommodations and delicious meals at the 
eh piste in re viens roth * Pregeovaescon four issues in August/q news organization and 34 were Piccadilly — need cost no more than $12-$15! 
ngineering and = construction of both years. against i A large ajoritv, 21: : . 
aaa: Miekity alk eer ce 6. Published five issues in August yee gh eggs cig ea 26 stories of attractive, modern rooms, from 
: ae A, of both years. desire to have sponsors for news er 

company, you will be taking a 7. Five issues in 1933, four in 1934. | broadcasts. $2.50 with private bath. De Luxe Dinn 
long step forward in reaching 8. Four issues in 1933, five in 1934 and dancing at thrifty prices. 

your goal by planning adequate M ; 

schedules in ABS A M4 t T Says Dill Plan 

ppotints £Wwo M C hi 
| ° Blead eans Censorsnip 
As Production Heads|" ~~ “age en i 
A new production department in New York, Sept. 20.—T he Dill pro- 
the New York studios of the Ameri- | POSal for creation of a news-gather- 
ENGINEERING can Broadcasting System was an-|ing organization for radio would 
; nounced by Burt MeMurtrie, director | mean a step toward government cen- 
ee NEWS - RECORD of program operations, ABS-WMCA | sorship of news, in the opinion of 
i network, this week. i KE. H. Harris, chairman of the radio 
# Paul A. Greene he _— the depart- | committee of the American News: 
: ment. Jud Houston is assistant |. ape hee gS PITRE 
7 ektengor It will have charge of paper Publishers Association. 
' CONSTRUCTION studios, announcers and all program Mr. Harris, who ad publisher of 
Be production. the Palladium-Item, Richmond, Ind., 
. METHODS | pointed out that radio broadcasters 
* Shovel Firm Picks Agency operate under federal license and 
oe any news service operated by them . i 
The Wood Shovel & Tool Company. | youl hs be sic to fad con- | WHITE TODAY tar Giuewanee oy a 
Piqua, O., has enc Fuller & sg poe : ; | what to do and see in and around New Yor 
& Ross, Inc., Cleveland, to handle its : : : : charge 
McGraw-Hill advertising. Trade papers and direct l nabashed by _ Senator Dill’s Fascinating tours planned 
Publications mail will be used. | broadside, at Cincinnati Monday, the | by Piccadilly Visitors Bureau. 
| Press-Radio Bureau put a paragraph 
Pontiac Program Starts about the senator’s suggestion on the 
‘ : 7 wires to its radio clients for the | 
| Jane Froman, singer, will star on ae ee: ar | 
the Pontiac programs, to start Sun- usual Monday night broadcast. Its 
—_ ‘ 4 re ‘eport was as follows: 
‘day, Sept. 30 at 10:30 p. m. EST} repo! yo 
over an NBC-WEAF network. “The National Association — of | 45th STREET, WEST OF BROADWAY = NEW 
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HUNTING AND FISHING [trtion‘Giocsie| 


plump, tender, juicy 


Magazine did the BEST JOB ,,,é47acL| i 
for this advertiser. It will do the §|..... FZtFts : 


same for you. 


TRY IT and get the most 
for your money. 


, 


Just what 


Bann’ = 
Goi! TASTE THEM 


AT MY EXPENSE 


You'll never know how delicious fish 
can be until you serve some of my 
mackerel fillets, prepared the Down 
East way. It will be the rarest treat 
you've known in months. Take one of 
my plump, meaty late-caught mackerel 
fillets. Freshen it. Broil it in its 
own juices toa tempting brown, 
until the rich, tender meat falls 
apart at the touch of your fork. 
Serve piping hot. Your mouth 
will water at its appetizing 
aroma. You'll smack your lips 
over its wonderful flavor. 


What Makes My Mackerel 
Fillets So Good? 


But you must get the right kind of mackerel 
fillets—the pick of the new late catch is what 
you want—to get this real food joy. That’s the 
secret of the tempting goodness of my mackerel 
fillets. I send you the choicest fillets that are 
carefully sliced from the fat, tender sides of 
the new late-caught mackerel. Practically 
boneless, no waste parts whatever, these mack- 
erel fillets are so plump and full bodied that 
they just flake into juicy mouthfuls. 


Send No Money Now— 


unless you wish to 
Just send the coupon below or 18 
write me a letter, and I'll ship Extra Chote 
you a pail of 18 good size ten- 
| hee i mag soap lang a re a erel 
et ample for a large individ- 
ual serving. My fillets come to Fillets 
you all cleaned—no heads—no 
tails—no large body bones—no Only 
waste whatever—just meaty 
fillets packed in new brine in a $ 00 
ee 


me et 
a) 1 ae 
- 


wax-lined wooden pail. Taste 
one—broiled the Down East 
way. If not satisfied it’s the 
finest mackerel you ever tasted, 
return the balance at my ex- Delivered 
pense. Otherwise, send me only FREE! 

$2 within 10 days. 200,000 fam- Anywhere 


ilies get their seafood from me in the U. S. 
this ‘‘prove-it-yourself’” way. Nee dle 
I've been doing business this 


way for 47 years and I must say that this is the 
lowest price for this size pail of mackerel fillets 
I've ever offered. Send your coupon today for 
this real Gloucester treat. 
Frank E. Davis, The Gloucester Fisherman 
25 Central Wharf, Gloucester, Mass. 


ur. Frank E. Davis, The Gloucester Fisherman 1 


Mr. Frank E. Davis, The Gloucester Fisherm 

25 Central Wharf, Gloucester, Mass. 

My dear Mr. Davis: Please send me, all charges | 
prepaid, a pail containing 18 extra choice mackerel 
fillets, clear fish, no heads, tails, or waste parts, and 
practically boneless. If, after trying a fillet, I am 
not entirely satisfied, I will return the rest at your 
expense and will owe you nothing. Otherwise, I'll 
send you $2.00 within 10 days.* 


TEE sabia cainaniedcaccecincesiheaneessnentunaialevdaienmetmiatieninn I 
MINOR: cssdenienaionaapananoatetmeaiiaeiantenniielink | 
City OER. Sen I 
Bank or other reference...............0..---.ccerrceorvwerererseseeeneesenase = 
*If you wish to send check for full amount now, I'll i a 


include with your mackerel a copy of my 25c beauti- 
I fully illustrated cook book containing 136 delightful 


seafood recipes. Your money will be instantly re 
funded if you are not pleased in every way. 


— oe a oe a ee ee ee ee oe 
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Sample copy, rate card, and further particulars 
sent on request. , 


108 Massachusetts Avenue 


Hunting and Fishing Magazine Boston, Mase. 
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ADVERTISING AGE September 22, jg, 


PHOTOGRAPHIC REVIEW OF THE WEEK 


ATTACKS PROBLEM WITH DROLL POSTERS 


'Lers stoP 
| AT THE NEXT 


SOCONY 
. STATION’ 


A recent survey showed that present-day motorists insist upon clean 
and modern rest-room facilities, especially when they are traveling, 
so Socony-Vacuum is playing up to their demands with 12’ by 25’ 
posters like this, placed within short distances of Socony-Vacuum 
stations. The posters are the work of Peter Arno, and are typical 
examples of his unique style. J. Stirling Getchell, Inc., is the agency. 


Story on Page 22.) 


A BOTTLE THAT'S PLENTY BIG ENOUGH 


—— — 


A five and one-half foot replica of Hiram Walker & Sons’ Canadian 
Club package will feature that company's display at the National 
Wine & Liquor Exhibit in New York. General Displays and Exhibits, 


Chicago, produced it. 


UNUSUAL EFFECTS SECURED WITH CIRCULAR SCREEN HALFTONE 


> 


STAFF HONORS J. WALTER THOMPSON'S CHICAGO CHIEF 
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A group of J. Walter Thompson department heads leaving the agency's Chicago office last Saturday 
for a week-end outing at Lawsonia, Green Lake, Wis., in honor of Henry T. Stanton's 20th anniversary 
as a member of the agency's staff, the last 17 of which have been spent in the Chicago office, where 


he is now executive vice-president and general manager of the agency's western division. In the group Se 
are, left to right, Mr. Stanton, Milton J. Blair, Kennett W. Hinks, Ewing T. Webb, Wallace A. Boren @ ir. ( 
George W. Allen, J. Mark Hale, M. R. Gronberg, C. Earl Pritchard, Fred W. Boulton, Richard Marvin, Mouzht 

J. D. Woolf, Louis H. Ingwerson, Willard F. Lochridge, George Pearson, and A. G. Ensrud. times bi 
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Katz Drug Company, Kansas City ri 
chain, has entered the blade field to ft 
with a new low-priced product. ind 
This is one of the chain's pieces of ies to 
newspaper copy. Ir. E 
sss by 
‘ know 
N) 
‘vertisiy 
eee : ‘* 
o> SE This travel kit of genuine leather is the latest addition to the Mennen 0} 
line. Complete with a man's overnight necessities, including 4 a f 
of 


variety of Mennen products, it costs, the retailer $5. 


DRAMATIZES JOHNS MANVILLE STORY 


f 
A minimum of copy is required to complete the story 0” fire Pld 
building materials told in this photograph made for Johns Me" 


An example of the new 'W. Circular Screen" halftone process developed by W. Wachter Engrav- photographic exhibit in the RCA Building, New York. J. Waltef 
ing Company, St. Louis. (Story on Page 14). 


Inc., by Oliver Calvert Underhill, which is on exhibit at the et 


Thompson Company is the agency. 
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TIMISM FELT 
Bis INDUSTRIAL 
MEETING OPENS 


mtinued from Page 1) 
jion has been accelerated by 
lect, and certain repairs must be 
/ .je at once to save the structures. 
since the country is short 1,750,- 
) hous: s, there is a ten to twenty- 
x job ahead for the building in- 
«ry, estimating the annual vol- 
2 at between four and five billion 


. lars. 
yr. Canaday emphasized the fact 
st all plans to sell the need of 
girs have been placed on a self- 
4 basis, no appeal being made to 
BM cictism or charity. About 1,200 
cal campaigns have been started 
oi Mr. Canaday suggested that all 
sgufacturers would profit by co- 
srating with the housing drive. 
~ Biywore than 1,000 newspapers are 
ay Miawpscribing to the clip sheet issued 


ry My his department. 

| 

> Sees End of Restlessness 

2n, ir. Canaday also advanced the 


‘in ught that many students of the 
es believe the American people 
passing out of the period of rest- 
asness Which caused them _ to 
vel so extensively, and are turn- 
“ back to the family hearthstone. 
w advertising based on this tran- 
tion, he believes, will be unusually 
fective. 
Mr. Chapple said the initial 
ymco radio program of the fall se- 
es will tie up with the moderniza- 
on movement. The Sales Mana- 
as Club of New York will devote 
heir meeting of Sept. 27 to the 
me subjects, with the meeting 
ving broadcast to sales managers 
jroughout the country. 
Mr. Eastman, discussing research, 


id the first step is to define 
e problem. He said one of the 
mducts of NRA has been that 


many business leaders are begin- 
ing to think for the first time in 
heir lives.” 
The old term, “supplying the mar- 
has been found to have a 
ible significance, he said. It 
ans, first, supplying goods for a 
aket, and second, supplying a 
market for other people’s goods. 
Pethaps an additional or substitute 
for NRA, he suggested, would 
‘to formulate buying codes for 
uh industry, instead of confining 
és to selling rules only. 
‘r. Eastman concluded his ad- 
ss by asserting that few market- 
‘know the motives which cause 
“ss. Surveys have shown many 
‘ttising campaigns to be miscon- 
“ed, talking about features in 
onnen mmc) owners and prospects had 
ng 4 ‘Ya faint interest, and ignoring 
“* of salient importance. The 
* majority of products have no 
nant sales idea,” he asserted. 
. Van Petten described a sur- 
made by Goodrich to determine 
“h business papers should be 
“ Mr. Van Petten said many 
“Ss resulted, but that the survey 
‘ased the company’s faith in A. 
—oanc—— 


ROAL 7 PRICES ON 
ROAD SIDES~ ad 


and manufacturers write for prices—New 
ey edsiies. Full newspaper size, any num- 
e unat Drinted two colors to your order. Large 


Mi. ‘COURIER CO., Kewanee, Ill. 


ites 


UN THE “MAGS 1SAD 


oof 
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B. C. reports. However, the an-/and know the problems of their sub- 
lalysis gave a large amount of infor-' ordinates far better than any bu- 
| mation not contained in the A. B. C.| reaucrat or labor leader. On the 
| figures. other hand there are executives so 
Mr. Thomson discussed the pres-| pitiless that the lot of the worker 
j}ent national administration in tem-| becomes unbearable. 

perate vein, pointing out both its ac-| “Labor is entitled to a fair re- 
complishments and what he believes | | ward,” he asserted. “Any man who 
are drawbacks. He suggested that | | spends a large part of his life with 
the NRA might profitably change its | one company has a heavy invest- 
\initials to NIU—National Industrial|ment in that company, no matter 
| Umpire. | what his title.” 

Mr. Thomson expressed the fear| Mr. Thomson said industry real- 
that to some extent, at least, Bov- | izes that high pay for labor means 
ernment subsidies may have killed | high production and high consump- 
the desire of many individuals to | tion. 
work for a living. While far from | Mr. Lind, the association execu- 
believing that industrial manage-|tive, said provisions of many codes 
ment is_ perfect, Mr. ee | banning selling below cost will prob- 
pointed out that many executives|ably be discarded, due to the im- 
have won their spurs by Meo work | practicability of determining costs. 


This leaves the possibility of retain- 
ing the open price provisions of 
codes. 

“Open prices may be likened to 
the free movement of commodity ex- 
changes,” said Mr. Lind. “The pur- 
pose of the open price is to avoid 


quotations of a higher price in order | 
to be able to cut under pressure. 


The open price avoids peddling of 
prices between vendors on the part 
of adroit and sometimes untruthful 
buyers. 

“Under the open price method, the 
buyer knows he is getting the best 


price ‘first, that it is a firm price | 


and his entire attention may be de- 
voted to studying the fitness of the 
preferred product for his purpose, 
in comparison with other products. 

“The open price encourages the 


This new beautiful electric spectacular, 
son Boulevard flashes the Phillips 66 message to thousands of West Side 
residents and tourists each twenty-four hours. 


} 


seller to produce at the lowest pos- 
sible cost commensurate with the 
quality he builds into his product. 
All of his customers receive the 
same relative value. It is the hon- 
est way to buy and the honest way 
to sell.” 

A Visomatic presentation being 
used by American Radiator Company 


|to show dealers how to secure busi- 


ness under the National Housing 
Act was shown. The final event of 
the opening day was a reception by 
publishers’ representatives. 


Joins Davis Agency 
Caryl Spiller, formerly with the 
Better Business Bureau, Louisville, 
has become a partner in the Davis 
Advertising Agency with John Erle 
Davis. 


reeers Second Chicago Spectacular 


Once again Phillips 66 lends an emphatic “yes” to the question, “Do 
Federal Electric Spectaculars pay?” This time—by the erection of a second 
Federal Spectacular in the Chicago Metropolitan area. 


Long represented on “Chicago’s Skyline of Signs,” Phillips 66, a short 
time ago, replaced their original display with a new and larger Federal 
Spectacular. And now—they intensify their Sales and Advertising Message 
in Metropolitan Chicago with a second Federal Display! 


“on burning,” at 2056 West Jack- 


Nationwide in its facilities, Federal Electric is adequately equipped to offer 
choice locations and effective service in all metropolitan trading centers. 
The cost per thousand circulation is surprisingly low. 


FEDERAL 


CLAUDE NEON 


FEDERAL BRILLIANT CO. 
St. Louis and 
Kansas City, Mo. 


225 NORTH MICHIGAN AVENUE, CHICAGO, 
BALTIMORE CINCINNATI DALLAS DULUTH HOUSTON INDIANAPOLIS LEXINGTON 
MINNEAPOLIS NEW ORLEANS PHILADELPHIA ST. PAUL 
Subsidiaries: 


ELECTRIC COMPANY, 
FEDERAL 


inc. 


COMPANY 


ILLINOIS 


LOUISVILLE MILWAUKEE 


CLAUDE NEON FEDERAL CO. SOUTHWEST 
Oklahoma City, Okla. 


Tulsa, Okla. 


Wichita, Kansas 
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BEST SELLER Ge 


A Short Short Story a 


Month after month EsQuire’s newsstand sales at 50c¢ per 
copy are larger than those of any other magazine selling V 
at or above 35c. 
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